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Borrelli, N., & Bernardi, M. (2019). Sharing economy and sustainability in tourism. In S. K. Gupta, V.

P. Bhatt, & A. Vaishnava (Eds.), A handbook of research on international travel agency and tour
operation management. Online travel trade in India: Challenges and opportunities (pp. 116–132).

Bramwell, B., & Lane, B. (2000). Tourism collaboration and partnerships – Politics, practice and sus-
tainability. Channel View Publications.

Bramwell, B., & Sharman, A. (1999). Collaboration in local tourism policymaking. Annals of Tourism
Research, 26(2), 392–415.

Brandenburger, A., & Stuart, H. W. (1996). Value-based business strategy. Journal of Economics &
Management Strategy, 5(1), 5–24.

Bria, F., & Morozov, E. (2018). Ripensare la Smart City. Codice Edizioni.
Brown, S. (2008). Travelling with a purpose: Understanding the motives and benefits of volunteer

vacationers. Current Issues in Tourism, 8(6), 479–496.
Brunt, P., & Courtney, P. (1999). Host perceptions of sociocultural impacts. Annals of Tourism

Research, 26(3), 493–515.
Bryman, A. (2015). Social research methods (5th ed.). Oxford University Press.
Buckley, R. (2004). The effects of world heritage listing on tourism to Australian national parks.

Journal of Sustainable Tourism, 12(1), 70–84.
Buckley, R. C. (2018). Tourism and natural world heritage: A complicated relationship. Journal of

Travel Research, 57(5), 563–578.
Buhalis, D., & Costa, C. (2005). Tourism management dynamics. Butterworth Heinemann.
Bühring-Uhle, C. (1996). Arbitration and mediation in international business. Kluwer Law

International.
Bull, A. O. (2006). Industrial economics and pricing issues within tourism enterprises and markets. In

L. Dwyer & P. Forsyth (Eds.), International handbook on the economics of tourism (pp.
138–154). Edward Elgar.

Busser, J., & Shulga, L. (2018). Co-create value: Multidimensional scale and nomological network.
Tourism Management, 65, 69–86.

Butler, R. (1980). The concept of a tourism area of life cycle of evolution: Implications for management
of resources. Canadian Geographer, 19(1), 5–12.

Butler, R. (Ed.). (2006a). The tourism area life cycle (Vol. 1). Channel View Publications.
Butler, R. (Ed.). (2006b). The tourism area life cycle (Vol. 2). Channel View Publications.
Butler, R. (2009). Tourism in the future: Cycles, waves or wheels? Futures, 41(6), 346–352.
Butler, R. (2014). Coastal tourist resorts: History, development and models. ACE: Architecture, City

and Environment, 9(25), 203–228.
Byrne, D. (2002). Industrial culture in a post-industrial world: The case of the North East of England.

City-Analysis of Urban Change, Theory, Action, 6(3), 279–289.
Calil, C. F. E. (2006). Posicionamento Social e Desempenho Financeiro: Uma Análise na Indústria
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Ferrari, F. (2007). Genova città di camerieri? In G. Borelli (Ed.), Capitali del Nord-Ovest (pp. 79–11).
Franco Angeli.

Ferrari, F., & Guala, C. (2017). Mega-events and their legacy: Image and tourism in Genoa, Turin and
Milan. Leisure Studies, 36(1), 119–137.

Ferreira, S. D. (2011). Efeito da Visita/Não-Visita na imagem de um destino turı́stico: uma aprox-
imação metodológica mista. Turismo em Análise, 22(3), 681–699.

Ferrer Tapia, B. (2013). El contrato de transporte aéreo de pasajeros. Sujetos, estatuto y responsabilidad
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13–23.
Galindo, M. P., & Cuadras, C. M. (1986). Una extensión del método Biplot y su relación con otras

técnicas. Publicaciones de Bioestadı́stica y Biomatemática. Universidad de Barcelona.
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