
LIST OF CONTRIBUTORS

Jennifer Bartlett Queensland University of Technology,
Brisbane, Australia

Theresa Bauer Institute of Management, Humboldt
University, Berlin, Germany

Guido Berens Rotterdam School of Management,
Erasmus University Rotterdam, the
Netherlands

Magdalena Bielenia-
Grajewska

Department of Translation Studies,
Faculty of Languages, University of
Gdansk, Poland

Willem Bijveld De Brauw Blackstone, Amsterdam, the
Netherlands

Anne Broderick De Montfort University, Leicester, UK

Joy Chia School of Applied Media and Social
Sciences, Monash University, Melbourne,
Australia

Ganga S. Dhanesh Department of Communications and New
Media, National University of Singapore,
Singapore

Magnus Fredriksson Department of Informatics and Media,
Uppsala University, Sweden

Deviraj Gill De Montfort University, Leicester, UK

Rosemarie Hordijk University of Utrecht, Utrecht, the
Netherlands

Øyvind Ihlen Department of Media and Communication,
University of Oslo, Norway

Sarah Inauen University of Zurich, Zurich, Switzerland

xv



Brian Jones Leeds Metropolitan University, Leeds, UK

Tineke Lambooy Utrecht University, Utrecht, the
Netherlands

Yulia Levashova Molengraaff Institute, Utrecht University,
Utrecht, the Netherlands; Centre for
Sustainability, Nyenrode Business
University, Breukelen, the Netherlands

Steve May Department of Communication Studies,
University of North Carolina at Chapel
Hill, USA

Balakrishnan
Muniapan

Human Resource Management, Swinburne
University of Technology, Sarawak,
Malaysia

Eva-Karin Olsson Crismart (Crisis Management Research
and Training), Swedish National Defence
College, Stockholm, Sweden

Brigitte Planken Department of Communication and
Information Studies, Radboud University,
Nijmegen, the Netherlands

Wybe T. Popma Brighton Business School, University of
Brighton, Brighton, UK

Lars Rademacher Department of Media Management,
MHMK University of Applied Sciences,
Munich, Germany

Sony Jalarajan Raj Institute for Communication,
Entertainment, and Media, St. Thomas
University, Florida, USA

Nadine Remus Ludwig Maximilan University of Munich
(LMU), Munich, Germany and MHMK
University of Applied Sciences, Munich,
Germany

Dennis Schoeneborn University of Zurich, Zurich, Switzerland

William Sun Leeds Metropolitan University, Leeds, UK

xvi LIST OF CONTRIBUTORS



Ralph Tench Leeds Metropolitan University, Leeds, UK

Anastasios Theofilou The Media School, Bournemouth
University, Poole, UK

Steef Verheijen Department of Business Communication
Studies, Radboud University Nijmegen, the
Netherlands

Bernd Lorenz Walter Consultant for Strategic Communication
and Reputation, based in Berlin, Germany

Tom Watson The Media School, Bournemouth
University, Poole, UK

Adrián Zicari Accounting and Management Control
Department, Essec Business School, Paris,
France

xviiList of Contributors


	List of Contributors



