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qualitative research, 222�223
Caraca (Roman archaeological

site), 57�58
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288�289, 293
manager, 297
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practical significance, 275�276
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Food, 115�116, 192, 299�300

and beverage spending, 167

consumption, 300

culture, 310

food-borne diseases, 189�190
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Langemark-Poelkapelle, 55

Global Sustainable Tourism
Council, 62, 100�101

principles of sustainability,
69�71

Global tourism
development, 96�97
market, 238�239
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Healthy partnerships, 323
Heritage tourism, 51�59, 111�112
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IMPACTUR Canarias 2017 Study,

219�220

In-flight food safety, 191�200

cabin crew role in serving safe

food, 194�197

management, 197�200

Independent social enterprises, 202

“Indie” culture, 116

Indigenous tourism, 79

Indonesia Sustainable Tourism

Council, 106�107

Indonesia(n), 80

culinary and tourism ecosystem,

301�312

culinary offerings, 307

developments in agritourism
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Development, 62
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International Network of
Sustainable Tourism
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International trade shows, 267, 268
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IVB Ticketshop-App, 148�149
IVB-Scout App, 148�149
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Kalimantan cuisine, 305�307
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Australia, 7
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Keraton, 162
potential of, 162�164

Key stakeholders/actors, 20
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Knowledge, 207, 212�213
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challenges to research cluster

partnership, 245�248
clusters and networks, 238�239
current information sources,

244�245
destination examples, 241
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micro and macro levels of
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local experience concept,
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social enterprise, 204
study methods, 204�205
study results, 207�214
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Lodging, 254�255
Lombok, 106�107
Lucerne Tourismus AG, 38
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Markets/marketing, 264, 292
communication, 264
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Peer-to-peer (P2P)
communication, 249�250
pricing strategies in P2P lodgings,

251�261
transportation platforms,

258�260
Penta Helix, 169
PMT Hiking, 24
Pop-culture conventions, 117
Popular culture, 117
Price
competitiveness, 172
evolution, 258
management, 254�255

Pricing strategies
data collection and analysis,

255�256
factors affecting pricing, 252�253
in hotels and P2P lodgings,

251�261
of hybrid P2P lodgings, 251
pricing in sharing economy,

253�254
study method, 254�255
study results, 256�258
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management, 283�297
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conference, 285�288
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284�285

conference management, 289�293
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conference staging, 293�295
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288�293

keys for success, 295�297
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and development programs,

62�63
Excellence Framework impact, 315

Revenue sharing, 67�69
in Pancoh ecotourism village, 70

Rigi Valley Station, 38
RigiBahnen, 317
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Risk management, 290, 297
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Safe food
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cabin crew role in serving safe
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delivery, 190

in-flight food safety, 191�200

management, 197�200

safe food-handling practices,
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Safety, 194�195
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Safety at Sports and Recreational
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Satisfaction, 82�83, 87, 127, 266
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economic contribution of,

164�169

finding and analysis, 166�169

study methods, 165�166
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communication technology,
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Small rural communities, 50�59
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Social enterprises, 201�202, 204
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overnight stay in Stubai during
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Stubai Glacier, 21�22
Stubai High Altitude Trail, 24
Stubai mountain lakes, 25
Stubai Seven Summits, 24, 25
Stubai Ultra Trail, 27
Sumateran culinary, 305�307
Sundanese. See West Java
Surthung, 66
Sustainability, 92�93, 98, 316�319
Sustainable Development Goals

(SDGs), 93�94, 95�96
Sustainable tourism, 92�93, 94�96,

107�108
master plan, 100
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(STC), 93, 103�107,
318�319

Sustainable tourism development
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goals, 93�107
program, 96�98

Sustainable tourism observatory
(STO), 93, 101�103,
318�319

Indonesia Monitoring Center for,
104�105

Tabanan, 81, 83�84, 89
Tapestry Tourism
Futures Project, 241
model, 242�243

Tour
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guide training, 71�73
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234�235
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project, 323
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ecosystem model, 302
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study findings, 304�307
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243, 244�245
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Tourism Magnetic Island (TMI),
243

Tourism optimization management
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Tourist(s)
economic contribution of Sekaten

festival, 164�169
expenditure, 164�165
experiences, 167, 198
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satisfaction survey, 71
spending, 162, 163�164
volume, 67�69

Townsville Enterprise Limited
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effectiveness, 265
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and Tourism Competitiveness
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Wakatobi, 106�107
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Weggis Vitznau Rigi Tourimus, 38

West Java, 305�307

Westhoek in Belgium, 53

White skin, 180�181
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Wingko, 68
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Wonderful Indonesia Tourism

Observatory Forum, 101
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Wordwanderer, 128�129

results by, 134�135
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(WTO), 92

World Travel Mart (WTM),
263�276

data analysis, 271�272
practical significance, 275�276
study framework, 267
study methods, 270�271
theoretical significance, 272�275
total variation explained by each

construction, 273�274
tradeshow performance, 268�270

World War I (WWI), 55�56
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Tourism Office, 171

Index 413




