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62(3), 323�330.

Fritz, S., Carver, S., & See, L.

(2000). New GIS approaches to wild land mapping in Europe. USDA Forest

Service Proceedings RMRS-P-15-VOL-2 (pp. 120�127).

Frost, W., Laing, J., Wheeler, F., & Reeves, K.

(2010). Coffee culture, heritage and destination image: Melbourne and the

Italian model. In L. Jolliffe (Ed.), Coffee culture, destinations and tourism

(pp. 99�110). Toronto: Channel View Publications.

Futurist.

(1993). Culture for sale. Futurist, 27(1), 44�45.

Gable, E.

(1996). After authenticity at an American heritage site. American

Anthropologist, 98(3), 568–578.

Gable, E., & Handler, R.

(1996). After authenticity at an American heritage site. American

Anthropologist, 98(3), 568�578.

Garlick, S.

(2002). Revealing the unseen: Tourism, art and photography. Cultural

Studies, 16(2), 289�305.

Gay, D.

(1998). A brief history of the steelpan. Theater and Drama Review, 42(3),

64�65.

GEN (Global Ecotourism Network).

(2017, February). About Ecotourism. http://www.globalecotourismnetwork.

org/about-ecotourism

George-Kanentiio, D. M.

(2000). Iroquois culture & commentary. Santa Fe, NM: Clear Light

Publishers.

Getz, D.

(2000). Explore wine tourism: Management, development & destinations.

Elmsford: Cognizant Communication Corporation.

References 279

http://www.globalecotourismnetwork.org/about-ecotourism
http://www.globalecotourismnetwork.org/about-ecotourism


Getz, D., Robinson, R., Andersson, T., & Vujicic, S.

(2014). Foodies and food tourism. Oxford: Goodfellow Publishers.

Gibbings, W.

(2017). The pan tuning meritocracy, Trinidad and Tobago Guardian.

Retrieved from http://www.guardian.co.tt/lifestyle/2017-02-23/pan-tuning-

meritocracy. Accessed on August 12, 2017.

Gibson, C.

(2010). Geographies of tourism: (Un)ethical encounters. Progress in Human

Geography, 34(4), 521�527.

Giovanardi, M., Lucarelli, A., & L’Espoir Decosta, P.

(2014). Co-performing tourism places: The “Pink Night” festival. Annals of

Tourism Research, 44(1), 102�115.

Glasmeier, A.

(2000). Manufacturing time: Global competition in the watch industry

1725�2000. New York, NY: The Guilford Press.

Gnoth, J., & Wang, N.

(2015). Authentic knowledge and empathy in tourism. Annals of Tourism

Research, 50(1), 159�172.

Goffman, E.

(1974). Frame analysis: An essay on the organization of experience. Boston,

MA: Northeastern.
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