

[image: image]



LIST OF CONTRIBUTORS




	Panayiota J. Alevizou

	Management School, University of Sheffield, Sheffield, UK




	Nikhilesh Dholakia

	College of Business Administration, University of Rhode Island, Kingston, RI, USA




	O. C. Ferrell

	Jack C. Massey Graduate School of Business, Belmont University, Nashville, TN, USA




	Tracy L. Gonzalez-Padron

	Department of Marketing, Strategy, and International Business, University of Colorado Colorado Springs, Colorado Springs, CO, USA




	G. Tomas M. Hult

	Eli Broad Graduate School of Management, Michigan State University, East Lansing, MI, USA




	Bipul Kumar

	Marketing Department, Indian Institute of Management, Indore, India




	Matthew B. Lunde

	College of Business, University of Wyoming, Laramie, WY, USA




	Diane M. Martin

	School of Business, Aalto University, Helsinki, Finland




	Seonaidh McDonald

	Aberdeen Business School, Robert Gordon University, Aberdeen, UK




	Jakki J. Mohr

	School of Business Administration and Institute on Ecosystems, University of Montana, Missoula, MT, USA




	Caroline J. Oates

	Management School, University of Sheffield, Sheffield, UK




	Mark Peterson

	College of Business, University of Wyoming, Laramie, WY, USA




	Linda L. Price

	Eller College of Management, University of Arizona, Tucson, AZ, USA




	Aric Rindfleisch

	College of Business, University of Illinois at Urbana–Champaign, Champaign, IL, USA




	Terhi Väistö

	School of Business, Aalto University, Helsinki, Finland




	Rajan Varadarajan

	Department of Marketing, Texas A&M University, College Station, TX, USA






OPS/images/Cover.jpg
Emerald Books

Review of Marketing Research
Volume 13

Marketing In and For a
Sustainable Society

Naresh K. Malhotra
Editor





