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Iñaki Garcı́a-
Arrizabalaga

Deusto Business School, University of
Deusto, San Sebastián, Spain

Juho-Petteri Huhtala Aalto University School of Business,
Helsinki, Finland

Michael
Kleinaltenkamp

Marketing Department, Freie Universität
Berlin, Berlin, Germany

Wen-Hsiang Lai College of Business, Feng Chia University,
Taichung, Taiwan

Rubén Llop EADA Business School, Barcelona, Spain

Roger Marshall Marketing Department, Auckland
University of Technology, Auckland, New
Zealand

Pekka Mattila Aalto University School of Business,
Helsinki, Finland

vii



Thomas Mejtoft Department of Applied Physics and
Electronics, Umeå University, Umeå,
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