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Abstract

Purpose – Technology and market pressures are encouraging localized and small-series production in
customer-driven industries. The purpose of this paper is to explore and understand the supply chain-, product-
and process-design factors for small-series production in EU’s textile and apparel industry, to understand
configuration decisions, priorities and challenges.
Design/methodology/approach – An interview study was undertaken with ten companies that represent
diverse small-series production models and value chain roles. Interview data was analysed to identify supply
network configuration characteristics, decision priorities and challenges.
Findings – Three small-series production models emerged from the analysis, differing with respect to
adoption of process postponement and customization. The findings confirm and extend past research
regarding diverse decision priorities and product, process, supply chain structure/relationship configurations.
Challenges identified relate to planning (priorities) and implementation (configuration). Whereas competence
availability and digital technology challenges are common, several difficulties are linked to production model
like tensions related to priorities and small volumes, which are not found with customization.
Research limitations/implications – Future research can make comparisons with other industry and
location contexts; adopt dynamic approaches to distinguish between design and reconfiguration processes; and
address indicated paradoxical-tensions.
Practical implications –The study findings can provide guidance for companies regarding identification of
priorities and management of (planning/implementation) challenges impacting small-series production
in T&A.
Originality/value – The paper brings a configuration perspective at the supply chain level to the problem of
small-series production implementation, which demands holistic and context-specific understanding.

Keywords Supply network configuration, Supply chain design, Customization, High-cost countries, Supply

chain management

Paper type Research paper

1. Introduction
In recent years, supply chain vulnerabilities and changing customer demands are
encouraging supply chain and production reconfiguration. Macro-economic dynamics
related to trade policies and global risks like COVID-19 have exposed the vulnerabilities of
global supply networks emphasized for years, e.g. by Christopher and Holweg (2011, 2017),
etc. Customers increasingly demand product customization and greater responsiveness
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(Gunasekaran et al., 2018; Min et al., 2019), e.g. via investments into digital technologies and
supply chain localization (Brennan et al., 2015; Andersson et al., 2018; Culot et al., 2020). The
textile and apparel (T&A) industry is highly exposed to such disturbances, thus in process
transitions towards digitalization, nearshoring and smaller order sizes will likely accelerate
(Lund et al., 2020; Mcmaster et al., 2020). In high-cost locations like the EU [1], technology
developments and the growth of e-commerce models are crucial enablers and drivers of T&A
production relocation for improved speed, quality, customization and sustainability
(Andersson et al., 2018; Sirilertsuwan et al., 2019; Culot et al., 2020). Thus, the relationships
among customer-driven market strategies like small-series production, supply chain
configuration and local production is a crucial issue (Macchion and Fornasiero, 2021).

Research has touched on interrelationships among these production, supply chain and
location decisions, and some notable findings have illuminated both positive interactions and
challenges. While literature has stressed alignment among flexible manufacturing, supply
chain integration, innovation and customization (Marsillac and Roh, 2014), combining such
factors formass customization is associatedwith complexity. Zhang et al. (2019) find complex
interactions between internal and external integration and product modularity, and Salvador
et al. (2015) find flexible manufacturing resources (including product modularity), digital
product management technologies and customer integration are required at certain threshold
levels for combined benefits but cancel each other out at high levels. While through these
studies product and process design factors are well-researched, interrelated supply chain
design issues are less understood (Suzi�c et al., 2018).While studies focused on other industries
have recently linked customization with supply chain design factors, like supply chain
integration (e.g. Wu et al., 2019; Zhang et al., 2019), or global and local manufacturing (e.g.
Macchion and Fornasiero, 2021), these issues remain to be understood in relation to T&A
customization. Although the successful adoption of customization within the industry has
been limited, costs can be reduced with new technologies (Senanayake and Little, 2010),
which can support production in high-cost locations.

Regarding such location decisions in T&A, research has investigated how or why to
manufacture in proximity to markets, headquarters or suppliers, including through a focus
on small-series or customized production (e.g. Pal et al., 2018; Sirilertsuwan et al., 2019; Lica
et al., 2020). These findings confirmKetokivi et al. (2017) that find complexity of products and
processes encourages co-location of supply chain stages like production and R&D, and
indicate interdependence in textile manufacturing not found in their study. Beyond product/
process characteristics, some decisionmotivations are found to be associated with challenges
to such reconfigurations, like supplier competence availability, which can be either an enabler
or barrier (Sirilertsuwan et al., 2019), and diverse priorities, which are difficult to pursue
simultaneously like customization, quality and short lead times (Pal et al., 2018). These
studies show how decision-making related to small-series production depends on several
supply chain-, process- and product-design factors (Suzi�c et al., 2018), with various decision
priorities and challenges. However, as discussed, these issues have largely been addressed
through fragmented approaches that separately focus on either customization or high-cost
location decisions. Thus, a holistic and industry-specific approach is required (Melnyk et al.,
2014; Suzi�c et al., 2018).

In light of these issues, the purpose of the paper is to explore and understand the supply
chain-, product- and process-design factors for small-series production in EU’s textile and
apparel industry. For a holistic analysis of such design factors in a specific high-cost T&A
context, we ground our research to the supply network configuration (SNC) framework
prescribed by Srai and Gregory (2008), which includes four elements: value structure,
operations, network structures and network relationships. This perspective enables analysis
of context-specific configuration decisions and associated complexity, through formulation of
the following research questions:
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RQ1. What are the key decision priorities for configuring supply networks for small-
series production in EU’s textile and apparel industry?

RQ2. How do textile and apparel companies configure their supply networks for small-
series production in the EU, and what are the main underlying challenges?

The paper is structured as follows. First, section 2 presents background on the key concepts
related to the configuration view and SNC. Second, the methods are described in section 3
including research design. The remainder of the paper presents and discusses the findings
related to the different small-series productionmodels. The findings regarding SNC, priorities
and key challenges are presented and discussed, which highlight various conflicting
demands and configuration decisions. Finally, the implications and limitations of the study
are discussed with future research opportunities, particularly to address the tensions and
challenges associated with such configurations through dynamic and process sensitive
studies.

2. Conceptual frame of reference
The configuration view is valuable to study small-series production in high-cost locations, to
capture supply networks and the factors that can shape or constrain such configurations. The
SNC framework, as presented by Srai andGregory (2008), provides a convincing lens through
its four prescribed elements: value structure, operations, network structures and
relationships. The four elements are used to organize the literature on the small-series,
high-cost production phenomenon, as addressed in this paper.

2.1 Supply network configuration
While extensive research has addressed SNC, and the closely related concept supply chain
design (Pashaei and Olhager, 2015; Calleja et al., 2018), e.g. with increasing volatility
(Christopher and Holweg, 2011, 2017), the supply chain perspective is limited regarding
small-series production, customization and local manufacturing (Suzi�c et al., 2018; Macchion
and Fornasiero, 2021). While some contributions have stressed holistic alignment among
supply chain integration, flexible manufacturing, and product innovation/customization
(Marsillac and Roh, 2014), inconsistent findings regarding alignment indicate complexities
(Pashaei and Olhager, 2015). This demands in-depth, context-specific analysis (Melnyk
et al., 2014).

Within the research addressing high-cost contexts, supply chain design issues are mainly
limited to location decisionmotivations. Specifically, small volume production characteristics
are linked with supply chain co-location (Ketokivi et al., 2017; Lica et al., 2020), and in T&A,
with proximity manufacturing or reshoring (Pal et al., 2018; Sirilertsuwan et al., 2019). Recent
contributions addressing footwear have identified the time/cost benefits of local production,
balanced with global production, for small-series and standard products (Macchion and
Fornasiero, 2021); this highlights supply chain design for responsiveness (Christopher et al.,
2006; Gunasekaran et al., 2018). In T&A, local production is expected to be limited to high
margin and niche products, e.g. through increased customization (Culot et al., 2020), which is
driven by various technology enablers (Andersson et al., 2018). Thus, a holistic analysis is
required to understand supply chain design together with product and process decisions for
customization (Suzi�c et al., 2018) and small-series production.

2.2 Small-series supply network configuration
Several issues from the literature relate to value structures, regarding physical
characteristics, customization and product variety. Marsillac and Roh (2014) identify links
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among customization, innovation, flexible manufacturing and supply chain integration, and
Grandinetti and Tabbaco (2015) find interactions between custom features and location
decisions. In high-cost contexts, Vos et al. (2018) highlight how customization, through
modularity and variety, can enable enhanced sustainable innovation. Regarding apparel,
customization is defined based on several points, and new technologies are important to
enable higher customization levels (Senanayake and Little, 2010). High product variety is also
shown to be a motivation for high-cost location, with the need for small production volumes
and short lead times, in fashion (Lica et al., 2020), footwear (Macchion and Fornasiero, 2021)
and T&A (Pal et al., 2018; Sirilertsuwan et al., 2019).

Operations issues include process characteristics, with respect to flexibility and
production dynamics, like postponement as well as ICT and advanced manufacturing
technologies. Marsillac and Roh (2014) show links among flexible manufacturing, supply
chain integration, product innovation and customization. Culot et al. (2020) find that the
maturity of advanced manufacturing technologies and robotics will determine the level of
specialization, internalization and geographic distribution of small-series production models.
Within T&A, postponement of activities is associated with different product/supply chain
strategies and relationship characteristics, e.g. collaboration and information sharing
(Chaudhry and Hodge, 2012), and manufacturing technologies are showing rapid
development (Andersson et al., 2018).

Network structure characteristics include location, supplier complexity, tier structure,
ownership, integration and flexibility. Proximity sourcing is crucial for custom components
(Grandinetti and Tabbaco, 2015), delivery and sustainability (Sirilertsuwan et al., 2019).
However, Sirilertsuwan et al. (2019) find that many apparel companies in Sweden lack the
resources to search for local or regional manufacturers, while facing limited competence
availability. This suggests industry-specific considerations, which must be understood in
relation to the opportunity for small-scale local production models (Culot et al., 2020). Such
high variety (on-demand/custom) production models are also associated with increased
supplier complexity (Olhager and Prajogo, 2012), and supplier modularity together with
product/process modularity and supplier integration (Wu et al., 2019).

Various issues relate to network relationships, particularly regarding complexity, trust,
supply chain partner roles and integration. Zhang et al. (2019) focus on how supply chain
integration upstream, downstream and internally supports product customization. Gu et al.
(2017) focus on how information system integration and stronger relationships with suppliers
support demand-driven (mass customized) operational performance (cost, quality, delivery,
flexibility, innovation). Regarding T&A, Chaudhry and Hodge (2012) identify links between
apparel postponement strategies and relationship characteristics, e.g. collaborative supply
chain relationships, supplier capability development and data sharing. Additionally, supplier
size and competence availability are enablers/barriers of proximity manufacturing
(Sirilertsuwan et al., 2019). While supplier communication has been highlighted as a driver
of proximity sourcing for custom components (Grandinetti and Tabbaco, 2015), such
relationship characteristics require further study.

Thus, the literature has separately identified a number of issues regarding production in
high-cost locations and small-series production. A SNC-based analysis facilitates holistic
understanding of this opportunity within the EU’s T&A industry context, in relation to
decision priorities and challenges.

3. Methodology
Given the RQs posed, an exploratory study is adopted, based on interviews with managers
from 10 T&A companies in the EU, representing diverse approaches to small-series
production. Interviewswere undertakenwith company representatives knowledgeable about
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these production models, e.g. CEO, managing director, supply chain manager or project
manager. Based on the significance of SMEs, manufacturers and large retailers in EU’s T&A
industry (e.g. Bruce et al., 2004; European Commission, n.d.), companies were selected to
include different value chain roles, e.g. manufacturing and retail/brands, and various
company sizes (see section 3.1). This diversity enabled exploration of different network
configurations for small-series production. In line with the purpose, interviews targeted
identification of the priorities associated with small-series production decisions and
understanding how companies configure their supply network for such production
models. The four elements of SNC, according to Srai and Gregory (2008), together with
competitive priorities from the literature on location decisions (e.g. Sirilertsuwan et al., 2019)
and customization (e.g. Gu et al., 2017), provided a guide for structuring data collection,
coding and subsequent analysis, as discussed below.

3.1 Company demographics
Due to the importance of different types of firms in the location and industry context (e.g.
Bruce et al., 2004; European Commission, n.d.), a sample of ten companies were selected for
variety in small-series production, company size, value chain role and location (see Table A1
for details). Company selection targeted information rich companies to identify similarities
among diverse approaches like with intensity sampling (Patton, 2015), rather than being
representative of different categories. Companies were selected to include various firm sizes,
as defined by the European Commission (2003): Micro (2), SME (4) and large (4), due to the
importance of both SMEs and large firms in EU’s T&A industry (e.g. Bruce et al., 2004;
European Commission, n.d.). Additionally, companies were selected to include different value
chain roles, to capture the producer perspective (e.g. Suzic et al., 2018), and the retailer/brand
perspective (e.g. Bruce et al., 2004). Of the ten companies selected, two are producers (Co2,8),
three are producer/brands (Co1,3,4), i.e. manufacturers with an internal brand, and five are
brands/retailers (Co5,6,7,9,10). Likewise, to get a broader view of the EU context, companies
were selected from several countries: Sweden (4), Italy (3), Germany (1), Denmark (1) and
Belgium (1), which overcomes limitations associated with studying a single country context
like in previous industry-specific research (e.g. Pal et al., 2018; Sirilertsuwan et al., 2019).
Based on the small sample size generalizability is limited (Patton, 2015), and differences
should be viewed as preliminary insights.

3.2 Interview protocol and data collection
Interviews were undertaken with informants knowledgeable about the company’s small-
series products, operations and supply chains; several companies had two representatives
present during the interviews (Co2,4,9). Several rounds of interviews, both structured and
semi-structured, included open questions to understand company configurations, as detailed
below. Interview guides were sent to respondents in advance to clarify topics.

Each company configuration was explored through 2–3 interviews, between September
2019 and February 2021 (see Table A1 for an overview of the process). The interview rounds
included questions to understand key characteristics of the small-series production models
and SNC interrelationships and related challenges. In the first interview round, initial open
questions addressed the company context and small-series production approach. Additional
questions were asked to identify and explain interactions among SNC characteristics,
including both positive impacts and negative effects. The structure of this data collectionwas
guided by factors identified from the literature, related to SNC elements and priorities, which
guided data analysis, as described below. In the second interview round, respondents were
asked to confirm and elaborate upon initial results (case write up), regarding small-series
production characteristics and challenges, and to discuss reconfigurations and business
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environment changes. Lastly, a final round of semi-structured interviews was undertaken
with some companies, based on the need for updates regarding specific in-progress changes
to configurations. Interviews lasted 60–90 min, in person or over (video) call, and were
recorded and transcribed for coding and analysis, as discussed below. Some secondary data
was gathered per direction from the respondents during the interview process, to understand
the company background, product offerings, etc.

3.3 Data analysis
The interpretive data analysis involved two stages, first to analyse each company and then to
identify similarities and differences. The initial analysis of the interview data focused on
identifying key SNC characteristics, products or offerings, operations, relationships and
structures, in line with Srai and Gregory (2008)’s framework; then, priorities and challenges.
Within the SNC elements, factors identified from the literature supported data coding, with an
iterative approach to identify similarities and differences between data and concepts from the
literature. Competitive priorities emphasized in the literature regarding proximity
manufacturing (e.g. Sirilertsuwan et al., 2019) and customization (e.g. Gu et al., 2017), such
as cost, quality, delivery, flexibility, innovation and sustainability, guided coding of decision
priorities. Section 4 presents these findings, and details are provided in Table A2.

The interviews were coded using NVivo software and summarized using colour-coded
tables; selected quotes (deemed as best fit by authors to narrate any particular observation)
presented in section 4 clarify the links between data and analysis. To briefly exemplify data
analysis, the interview excerpt, “In our system we can offer innovations (new material, style
options and fits), which are manufacture-able in an efficient way (. . .)” was coded under
“innovation” because it highlights the priority as new product/feature introduction, and
under “internal integration”, because it indicates the criticality of the company production
system to enable this innovation. Data summaries were presented to respondents throughout
the different interview stages for verification and elaboration. The summarized findingswere
used to compare configurations and identify emerging patterns, regarding SNC, priorities
and underlying challenges.

4. Findings
Three small-series production models (SS-A, SS-B and SS-C) emerged from the analysis,
which differ in terms of the level of customization in the products and process postponement.
SS-A companies (Co2,4,5,8) pursue production and sourcing postponement strategies, but do
not produce on-demand for end customers. SS-B companies (Co1,3,9,10) pursue both on-
demand production and postponement strategies, while SS-C companies (Co6,7) offer only
customized or on-demand products. For the detailed data, that was the basis of the findings
sections below, see Table A2.

4.1 SS-A: small-series through postponement
SS-A show diverse priorities that must be juggled by producers and brands. Such priorities
are associated with brand nearshoring decisions, e.g. responsiveness goals i.e. quick
replenishment demanding flexible supplier set-ups, selected for quality, cost and the ability to
offer specialized/sustainable materials (Co5). This aligns with the producers’ need to balance
cost, quality and flexibility. While producers focus on offering certified and sustainable
products, the extent of focus on sustainability goals depends on having an internal brand, as
stated, “Managing the sustainability is something that only brands can do” (Co2). While
innovation priorities frequently target enhanced sustainability, they also drive close
customer relationships, based on demands for advanced production technologies (Co2) and
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collaboration (Co8). One producer emphasized supplier trust, gained through long-term
relationships and consistent performance, as a priority for local sourcing (Co2).

Value structure characteristics highlight specialized and sustainable materials,
interrelated with certification and new product introduction. For one brand, special
materials are associated with component (fabric) sharing for product variety and
sustainability, e.g. sourcing “(. . .) existing materials used by the suppliers’ bigger customers,
because it secures the quality, and will always be in stock” (Co5). Operations characteristics
highlight common focus on flexible manufacturing by producers and brands, enabled by
innovative production technologies. Such small volume production setups are considered
crucial for e-commerce sales (Co5), and are pursued with in-house fabric manufacturing
(Co4,8), or fabric sourcing for full-package solutions (Co2,5). Network structure
characteristics show a shared focus on proximity, with a key emphasis on fabric-
production co-location for improved logistics (Co8), trust (Co2), sustainability (Co4) and
responsiveness (Co5). Only the e-commerce brand uses design strategies such as sourcing
relocation to avoid customs/duties costs, dual sourcing to reduce dependence, and supplier
rationalization. As stated, “We have tried to move to a smaller, more stable set up, with long
term relationships; so we can have stable quality and try new things” (Co5). Network
relationship characteristics show that customer-centricity is associated with higher levels of
transparency, and cross-functional working groups targeting improved turn rate, termed
flow performance. More broadly, close supplier relationships are important for sustainability,
as local suppliers provide trust in certifications (Co4), and long-term supplier relationships are
required to make significant operational improvements (Co5).

While diverse challenges are found, key difficulties are associated with interrelationships
among macro-economic volatility, conflicting demands, sustainable materials, competence
availability, digital technologies, communication and transparency. Other issues are specific
to either brands, e.g. the difficulty balancing small volume production, brand power and
supplier dependence (Co5), or producers, e.g. finding workers for sewing (Co8). The volatile
business environment challenges supply chain designs, as it takes extra time to react (Co5).
Conflicting requests are key issues for producers, e.g. “(. . .) delivery as soon as possible, with
reduced cost and increased quality, which is not possible” (Co2). Special materials and small
volume production face limited competence availability and innovation levels, which lead to
restricted variety, e.g. through component sharing (Co5). Additional challenges relate to low
levels of IT system integration (Co2) and communication. With customers, difficulties are
related to product complexity, whereas different departments are explained to be “(. . .)
speaking about the same problem, but with different language” (Co4). The transparency
demanded by customers relates to risks of openness, e.g. supplier base visibility (Co5), which
is why company discussions are addressing how to communicate without increasing risks.

4.2 SS-B: small-series through postponement and on-demand
SS-B, configurations show similar diverse priorities and focus on sustainable innovation. The
various demands thatmust be juggled frequently include high quality, process flexibility and
sustainability, with premium (Co3) or technical products (Co10), and brand implementation
(Co1). Innovation priorities target enhanced flexibility and reduced waste in design and
production, e.g. through digitalization (Co3). Key differences relate to cost focus, which is
important with product innovation through repatriated production, as stated,

We need to control the processes for a (new) customized product, with a particular quality, speed and
price (. . .) The final cost is the only point to decide if we can take part of the production from China to
Europe (Co9).

Likewise, only higher priced technical products, e.g. with flame retardant, can be produced in
Europe (Co10).
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Value structure characteristics show new products to enhance sustainability, functional
performance or implement production on-demand. However, only one company uses
component sharing to maximize efficiency of planning, purchasing and production, by
reducing style and material complexity (Co3). Operations characteristics show the link
between manufacturing on-demand and development, or expansion, of digital sales, with
high technology suppliers (Co9) or brand implementation (Co1). Digitization of design and
production supports reduction of time andwaste through enhanced flexibility (Co3). Network
structure characteristics highlight proximity manufacturing/sourcing, for luxury,
sustainable and on-demand (Co1,3), and for late-stage custom features and technical
fabrics (Co10). When implementing customized production, dual sourcing structures are
required to reduce dependence on a specific supplier (Co9). Network relationship
characteristics show common focus on supplier integration for digitalization and
sustainable materials (Co3), production relocation (Co9) or technical fabrics (Co10), due to
the need for long-term commitments and trust. Internal integration, e.g. “(. . .) open
communication between different departments, and integrating systems in the company”, is
associated with customer-centricity (Co3), and digital customer relationships (Co9).

Key challenges are related to conflicting demands, special materials, digitalization,
competence availability and various small volume product/process difficulties. Balancing
priorities such as flexibility and short lead times is challenging with certain materials (Co9),
and sustainability is associated with several trade-offs, with premium quality, due to short-
fibre staple lengths (Co3), and with personal protection (Co10). In addition to data security
considerations (Co9), digitalization processes are challenging due to resource requirements,

(. . .) because it takes longer to do things and learn new processes. Which is not easy in a large company,
and requires a lot of investment time and money on our side and on theirs (the supplier) (Co3).

Other challenges relate competence availability, e.g. for technical fabrics (Co9) and certified
producers (Co3), which relates to dependence on specialized suppliers (Co10). Several other
product/process issues challenge small volume production in general, related to minimum
order sizes, production volumes and flexibility. High minimum order quantities with
functional materials (Co10), and inconsistencies with overstock materials (Co1), are
challenging. Volumes and flexibility costs are key barriers, as high company volumes
make it “(. . .) almost impossible at the moment to transfer all production to Europe” (Co9), and
extra costs make it “(. . .) very tough to make any money if the volumes are too small”, which
drives increased volumes (e.g. >300 pieces) with functional products (Co10). Additionally,
internal brand production implementation is a challenge due to reduced flexibility, i.e. the
capacity to take on many different (B2B) customer orders (Co1).

4.3 SS-C: small-series through on-demand or customization
SS-C shows multiple priorities with particular focus on juggling high quality, sustainability
and flexibility. Supply chain design is focused sustainable transportation and minimizing
costs (Co6). Additionally, these consumer-driven digital business models are associated with
product/process innovation priorities, specifically, “(. . .) bringing new products to market and
reducing waste in our supply chain” (Co7), which is enabled by digital production systems, as
stated,

In our system we can offer innovations (new material, style options and fits), which are manufacture-
able in an efficient way. We can enrich our configuration offerings with these new features, as we
produce in lean manufacturing plants (Co6).

The supporting IT systems are designed to facilitate communication, co-design and
collaboration between the brand, customers and suppliers.
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Value structure characteristics include new products focused on certified and high-quality
materials and advanced technologies, but with differences related to component sharing,
which is only found with jersey/knit products, to increase the variety of products/features
and reduce inventory (Co7). Operations characteristics show business models based on
flexible manufacturing competence (technology and skilled workers) and digital processes
(e.g. automatic pattern generation and data transfer), which are core competences (Co6,7).
Network structure characteristics highlight material/production proximity, for closeness to
markets (Co7) and tomanage costs related to changing trade agreements (Co6). Dual sourcing
is possible with well-established jersey products, and development experience has supported
3D knitted product implementation (Co7). Network relationship characteristics show close
relationships throughout the supply chain, e.g. with suppliers, due to joint ownership, fabric
co-branding (Co6), collaborative development and being the biggest customer (Co7). Fabric
co-branding is expected to enhance transparency and supply chain relationships, as stated,

We think that co-branding is positive for the transparency of the fabrics, collaboration between the
weaver and themanufacturer, for the brand to attract customers, and to build up the weaver brand. It’s
a win-win (Co6).

Certification strategies also support transparency and sustainability (Co6,7). Close customer
relationships are the focus of IT system designs, to provide the customer a “(. . .) seamless
journey, to track and trace his order; when it’s out of production, when it’s on the truck. That
openness gives a lot of trust” (Co6).

Key challenges highlight resource constraints on new products/processes in general,
while one company faces high exposure to changing trade agreements, in part due to the
importance of the UK market (e.g. BREXIT), high marketing costs and cyber security issues
(Co6). Development requirements constrain new product introduction, as one respondent
explained,

Our customer demand would be able to maintain a ton of categories, it is a R&D limitation, we need to
develop those products first, and it takes time to develop them in a quality that lives up to our
standards (Co7).

In part, this is due to competence availability, as the respondent stated, there is limited to no
availability of suppliers with the required knowledge, which demands significant
investments. Specific competence issues were also the biggest challenges in the past, e.g.
refining pattern-making competence and integrating new processes in the production flow,
e.g. embroidery. Likewise, machinery is described as the key constraint for scaling
production up and down, as stated, “I can easily find contractual workers for sewing, but I
cannot easily buy extra (digital) cutters”, and significant investments are required “(. . .) to
improve consumer-driven, on-demand printing, by having it in the same geographic location as
the cutting” (Co6), e.g. through external funding.

5. Analytical discussion
The analyses of different small-series production models (in sections 4.1-4.3) reveal several
notable similarities and differences regarding priorities and SNC, with associated challenges.
Diverse priorities are confirmed throughout these models, similar to the diverse priorities for
proximity apparel manufacturing (Sirilertsuwan et al., 2019), as sustainability goals are
considered together with traditional business priorities like quality, delivery and innovation.
In addition to proximity sourcing/manufacturing, several SNC characteristics are commonly
identified with these priorities, including new product development, close supplier
relationships and flexible manufacturing resources. The findings confirm interdependence
among such characteristics as suggested in previous research (Marsillac and Roh, 2014), and
further reveal challenges at two levels (planning and implementation). Regarding planning,
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the findings extend previous research by suggesting customized production is not
significantly exposed to conflicting priority challenges. With respect to implementation,
findings both align with and diverge from extant research. As expected, competence
availability and digital technology challenges are commonly found. Several additional
difficulties are identified within and between production models, including tensions
regarding special materials, small volume risks or barriers, flexibility constraints, and
varied supply chain design and relationship challenges, as discussed below.

5.1 Small-series production decision priorities and challenges
SS-A companies show diverse goals such as quality, flexibility, cost, innovation and
sustainability. However, with postponement models (SS-A), high-level sustainability goals
are associated with brand ownership, and innovation levels are varied. Innovation priorities
are linked to sustainability goals for brands (Co4), whereas producers offer technologies and
collaboration for support (Co2,8). Similar evidence is found with SS-Bs and SS-Cs, which
show similar diverse priorities, including sustainability and innovation related to new
products (SS-B: Co9,10; SS-C: Co6,7), process development and digitalization (SS-B: Co3; SS-C:
Co6,7), sustainable production (SS-B: Co1) and reshoring (SS-B: Co9), whereas key differences
are related to challenges. Producers are exposed to challenges related to conflicting priorities
(e.g. costs and diverse customer demands) (SS-A: Co2,8). SS-B brands also face difficulties
when balancing divergent priorities, e.g. sustainability with premium quality (Co3) or
functional performance (Co10), and short lead times with special materials (Co9), but SS-C
brands do not. This finding indicates a possibility to overcome such tensions, or make them
less salient, with custom products and digital business models, thus highlighting
technological developments to overcome cost challenges (Senanayake and Little, 2010).
Sustainability and innovation priorities and tensions are found throughout the different
production models with well-established goals like quality and flexibility in line with
previous research in similar contexts (Sirilertsuwan et al., 2019); frequently, innovation to
develop sustainable products like in Ashby (2016), and digitalization (Culot et al., 2020).

5.2 Small-series supply network configuration and challenges
With respect to how companies undertake small-series SNCs and what are the main
underlying challenges, several crucial characteristics emerge from the findings.

Value structures show common focus on product development throughout the different
small-series models, often targeting sustainability improvements or certified products (SS-A:
Co4,5,8), customization/on-demand (SS-B: Co1,3; SS-C: Co6,7) as well as functionality (SS-B:
Co10). This confirms the relationship between product innovation and customization
suggested in previous studies (Marsillac and Roh, 2014), and further highlights sustainability
and functionality as crucial drivers of development. With such product development, special
materials and certifications are crucial (SS-A: Co4,5; SS-C: Co6,7), but several challenges are
indicated, e.g. limited internal/external resources (SS-A: Co4,5), material availability and long
lead-times (SS-B: Co1,9), and sustainability trade-offs with premium quality (SS-B: Co3), etc.
This aligns with literature stressing proximity sourcing for sustainable and special materials
together with barriers related to limited industry competence (Sirilertsuwan et al., 2019), and
identifies specific material-related trade-offs and tensions faced by large companies. Several
small volume risks and barriers are found, related to minimum order quantities (SS-B:
Co1,10), costs (Co10) and overall company volumes (Co9). However, the findings indicate that
mixed production models more often face these tensions, and no such tensions were found
with customization (SS-C). Limited use of component sharing is found throughout different
models, often associated with tensions related to limiting variety (SS-A: Co5; SS-B: Co3).
Thus, several product characteristics are associated with challenges or tensions related to
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materials, competence barriers, volumes and variety. Our findings additionally suggest costs
challenge functional products, whereas fashion products face material quality and variety
trade-offs.

Operations show flexible manufacturing systems (skilled labour, flexible machinery and
advanced processes) are crucial throughout the different production models for both brands
and producers (SS-A: Co2,4,5,8; SS-B: Co9; SS-C: Co6,7). Several challenges are indicated, due
to development/investment requirements (SS-C: Co6,7), limited worker availability (SS-A:
Co8) and flexibility trade-offs (SS-B: Co1), which show how flexible resources constrain
development and expansion. Digital processes are associatedwith some degree of on-demand
production (SS-B: Co1,3,9; SS-C: Co6,7), with the focus being on online sales, with automated
and digitally supported design and production processes. Several challenges related to
digitalization are indicated; producers have low levels (SS-A: Co2,4), and brands must make
significant investments and deal with data management and security issues (SS-B: Co3,9; SS-
C: Co6). This illuminates difficulties with implementing digital technologies for small-series
production (Culot et al., 2020) that differ based on production ownership. Our findings
additionally offer insights regarding the balance of flexible resources, digital technologies
and customer integration. While many companies show high levels of either flexible
resources or digital technology, high levels of all three are found with customization. This
contrasts with previous research regarding manufacturers (Salvador et al., 2015) and
indicates brands with outsourced production may experience fewer difficulties balancing
these issues.

Network structures show that proximity is common throughout the different production
models for sustainability (SS-A: Co4; SS-B: Co1,3), logistics benefits (SS-A: Co8),
responsiveness (SS-A: Co5) and customization (SS-B: Co9; SS-C: Co6,7). The key challenge
is availability of regional competence, e.g. for sustainable or special products and materials
(SS-A: Co4; SS-B: Co3,9), and small-series production (SS-A: Co5; SS-C: Co7). This confirms
competence availability as a common challenge to localization for sustainability (Ashby,
2016; Sirilertsuwan et al., 2019) and small-series production. Limited competence availability
can explain why few companies target dual sourcing. Other structural challenges highlight
supply chain design difficulties due to volatility and limited control (SS-A: Co2,5,8; SS-C: Co6),
which add to previously identified challenges like resource constraints to search and select
local/regional suppliers (Sirilertsuwan et al., 2019). These issues are likely to be increasingly
relevant as COVID-19 and other global supply chain vulnerabilities demand increased
adaptability (Christopher andHolweg, 2011, 2017), through increased proximity to customers
(World economic forum, 2021).

The importance of supplier relationships is stressed throughout all models; specifically,
trust and long-term relationships and co-branding (SS-A: Co2,4,5; SS-C: Co6), for
sustainability and digitalization (SS-B: Co3), technical materials (SS-B: Co10) and
customization (SS-B: Co9; SS-C: Co6,7). This aligns with literature stressing supplier
collaboration for sustainability (Ashby, 2016) and customization (Grandinetti and Tabbaco,
2015; Marsillac and Roh, 2014; Zhang et al., 2019), and highlights supplier co-branding.
Internal integration, e.g. shared metrics and digital systems, is found throughout different
production models, but large brands targeting customer-centricity and transparency show
the highest levels (SS-A: Co4,5; SS-B: Co3,9). This confirms the importance of internal
integration (Zhang et al., 2019), but indicates higher relevance for brands rather than
manufacturers. Close relationships and digital connections with customers are associated
with on-demand production and transparency (SS-A: Co5; SS-B: Co3,9; SS-C: Co6,7), which
confirms the impact of customization on customer integration (Zhang et al., 2019), and
additionally highlights transparency goals.

While no relationship challenges are common, varied difficulties are found. Upstream,
supplier dependence risks (SS-A: Co5; SS-B: Co10) are due to limited supplier alternatives, i.e.
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competence availability barriers (Sirilertsuwan et al., 2019), and supplier priorities for larger
volumes. This highlights relationship tensions, as dependence leads to risks that
consequently demand enhanced trust. Internal and downstream challenges differ based on
production model, as brands offering customization face data security and cost challenges
with customer integration (SS-B: 9; SS-C: 6), whereas large companies face transparency and
communication difficulties more broadly (SS-A: 4,5). Thus, diverse challenges are found.

6. Conclusions
The paper presents an interview-based study to understand priorities and challenges
associated with small-series SNC decisions in the EU’s T&A industry context. Three specific
contributions emanate from this study. First, the analysis revealed three small-series
production models achieved through process postponement (SS-A), on-demand or
customization (SS-C) and by combining postponement and on-demand production (SS-B).

Second, the study confirms and extends previous research carried out in similar contexts,
related to: decision priorities and SNC characteristics. In terms of decision priorities in small-
series production, the study adds emphasis to items prescribed in previous research like Pal
et al. (2018) regarding high-cost textiles/clothing manufacturing, by highlighting the
prioritization of innovation (Marsillac and Roh, 2014) and sustainability goals (Sirilertsuwan
et al., 2019). Regarding key SNC characteristics, several extensions to extant research are
revealed. Notably, while research has suggested high levels of flexible manufacturing
resources, digital technologies and customer integration lead to cancellation effects for
manufacturers (Salvador et al., 2015), such complexity is not found with customized brands.
New product development is found to be driven by sustainability and functionality in
addition to innovation and customization, with links to special materials. Diverse
relationships are found; whereas supplier relationships are often crucial, internal
integration is more relevant for brands, and customer integration is associated with on-
demand production (Zhang et al., 2019) and transparency goals.

Third, the identification of various challenges regarding planning (priorities) and
implementation (SNC) offers insights not covered in previous studies. Challenges related to
conflicting priorities are quite well-established in related extant literature, such as tensions
between costs and value-driven priorities (Macchion and Fornasiero, 2021; Pal et al., 2018),
and between sustainability and quality (e.g. functionality), etc. In this context, our study
suggests that customization can reduce such tensions. This adds strength to literature
emphasizing production of some percentage of small volume production locally to overcome
conflicting performance goals (Macchion and Fornasiero, 2021). Challenges related to
implementation, such as competence availability and digital technology challenges, are
confirmed from related proximity manufacturing literature (Sirilertsuwan et al., 2019).
Additionally, our study suggests several difficulties are associated with different production
models and company sizes. Material challenges, supplier dependence and small volume-
related tensions are not found with customization; whereas custom brands and large
companies are shown to be more likely to face internal/external communication and
transparency difficulties; however, sample size limitations should be noted with such
insights.

6.1 Managerial implications
The findings of the study can provide guidance for companies to identify decision priorities
and manage (planning/implementation) challenges that impact small-series production in
T&A. Regarding planning, to overcome priority-related tensions, brands can consider
focusing on customization with digital customer relationships. However, customization is
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exposed to competence and digital technology implementation challenges, thus companies
must invest in flexible supplier relationships and cyber-security, etc. Broadly, companies who
want to pursue localization for resilience to disruptions e.g. related to COVID-19 (e.g. Lund
et al., 2020) must make investments to overcome competence limitations, particularly related
to sustainable materials and small-series production.

6.2 Limitations and future research directions
The limitations of the study present several opportunities for future research. First, the
identified priorities, configurations and challenges can be investigated in other industry and
location contexts. Second, the issues revealed in the study can be explored in-depth in future
research to distinguish between design and reconfiguration processes. This can be enabled
by adopting a dynamic approach, e.g. through longitudinal or process-sensitive case studies.
Additionally, because the findings indicate differences, e.g. between small-series production
models, company sizes and value chain positions exposure to tensions, future research should
confirm suggested differences and address how different managers view and manage these
issues throughout the value chain. Paradox theory can facilitate elaboration of relevant
tensions, aswell as offer a dynamic approach to analyse tensions at different levels (e.g. Smith
and Lewis, 2011). Finally, while supply chain design difficulties were not commonly found,
these issues are likely to become increasingly relevant to address with increasing
environmental volatility (e.g. World economic forum, 2021), thus demanding exploration of
SNC adaptation, e.g. using a lens like structural flexibility (Christopher and Holweg,
2011, 2017).

Note

1. High-cost is defined in line with Ketokivi et al. (2017), based on GDP per capita due to the importance
of relative labour costs; the EU region is high-cost as the GDP per capita of countries at the low-end of
the range, e.g. Poland, Estonia and Romania, is at least three times higher than countries like
Vietnam or Bangladesh. Wages within the garment industry are ∼35 to ∼125 times higher in
European countries than in Bangladesh (Sardar et al., 2016).

References

Andersson, J., Berg, A., Hedrich, S., Ibanez, P., Janmark, J. and Magnus, K.H. (2018), “Is apparel
manufacturing coming home?”, available at: https://www.mckinsey.com/industries/retail/our-
insights/is-apparel-manufacturing-coming-home (accessed 20 June 2021).

Ashby, A. (2016), “From global to local: reshoring for sustainability”, Operations Management
Research, Vol. 9, pp. 75-88.

Brennan, L., Ferdows, K., Godsell, J., Golini, R., Keegan, R., Kinkel, S., Srai, J.S. and Taylor, M. (2015),
“Manufacturing in the world: where next?”, International Journal of Operations and Production
Management, Vol. 35 No. 9, pp. 1253-1274.

Bruce, M., Daly, L. and Towers, N. (2004), “Lean or agile: a solution for supply chain management in
the textiles and clothing industry?”, International Journal of Operations and Production
Management, Vol. 24 No. 2, pp. 151-170.

Calleja, G., Corominas, A., Mart�ınez-Costa, C. and De La Torre, R. (2018), “Methodological approaches
to supply chain design”, International Journal of Production Research, Vol. 56 No. 13,
pp. 4467-4489.

Chaudhry, H. and Hodge, G. (2012), “Postponement and supply chain structure: cases from the textile
and apparel industry”, Journal of Fashion Marketing and Management: An International
Journal, Vol. 16 No. 1, pp. 64-80.

Small-series
supply

network
configuration

https://www.mckinsey.com/industries/retail/our-insights/is-apparel-manufacturing-coming-home
https://www.mckinsey.com/industries/retail/our-insights/is-apparel-manufacturing-coming-home


Christopher, M. and Holweg, M. (2011), “Supply chain 2.0: managing supply chains in the era of
turbulence”, International Journal of Physical Distribution and Logistics Management, Vol. 41
No. 1, pp. 63-82.

Christopher, M. and Holweg, M. (2017), “Supply chain 2.0 revisited: a framework for managing
volatility-induced risk in the supply chain”, International Journal of Physical Distribution and
Logistics Management, Vol. 47 No. 1, pp. 2-17.

Christopher, M., Peck, H. and Towill, D. (2006), “A taxonomy for selecting global supply chain
strategies”, The International Journal of Logistics Management, Vol. 17 No. 2, pp. 277-287.

Culot, G., Orzes, G., Sartor, M. and Nassimbeni, G. (2020), “The future of manufacturing: a Delphi-
based scenario analysis on Industry 4.0”, Technological Forecasting and Social Change,
Vol. 157, pp. 1-34.

European Commission (2003), “Commission Recommendation of 6 May 2003 concerning the definition
of micro, small and medium-sized enterprises”, available at: http://eur-lex.europa.eu/legal-
content/EN/TXT/?uri5CELEX:32003H0361 (accessed 23 April 2021).

European Commission (n.d.), “Textiles and clothing in the EU”, available at: https://ec.europa.eu/
growth/sectors/fashion/textiles-clothing/eu_en (accessed 01 June 2021).

Grandinetti, R. and Tabacco, R. (2015), “A return to spatial proximity: combining global suppliers with
local subcontractors”, International Journal of Globalisation and Small Business, Vol. 7 No. 2,
pp. 139-161.

Gu, Q., Jitpaipoon, T. and Yang, J. (2017), “The impact of information integration on financial
performance: a knowledge-based view”, International Journal of Production Economics,
Vol. 191, pp. 221-232.

Gunasekaran, A., Yusuf, Y.Y., Adeleye, E.O., Papadopoulos, T., Kovvuri, D. and Geyi, D.G. (2018),
“Agile manufacturing: an evolutionary review of practices”, International Journal of Production
Research, Vol. 57 Nos 15-16, pp. 5154-5174.

Ketokivi, M., Turkulainen, V., Sepp€al€a, T., Rouvinen, P. and Ali-Yrkk€o, J. (2017), “Why locate
manufacturing in a high-cost country? A case study of 35 production location decisions”,
Journal of Operations Management, Vols 49-51, pp. 20-30.

Lica, D., Di Maria, E. and De Marchi, V. (2020), “Co-location of R&D and production in fashion
industry”, Journal of Fashion Marketing and Management: An International Journal, Vol. 25
No. 1, pp. 133-152.

Lund, S., Manyika, J., Woetzel, J., Barriball, E., Krishnan, M., Alicke, K., Birshan, M., George, K., Smit,
S., Swan, D. and Hutzler, K. (2020), “Risk, resilience and rebalancing in the apparel vale chain”,
available at: https://www.mckinsey.com/business-functions/operations/our-insights/risk-
resilience-and-rebalancing-in-global-value-chains (accessed 6 December 2021).

Macchion, L. and Fornasiero, R. (2021), “Global–local supply chain configurations for different
production strategies: a comparison between traditional and customized productions”, Journal
of Fashion Marketing and Management: An International Journal, Vol. 25 No. 2, pp. 290-309.

Marsillac, E. and Roh, J.J. (2014), “Connecting product design, process and supply chain decisions to
strengthen global supply chain capabilities”, International Journal of Production Economics,
Vol. 147, pp. 317-329.

Mcmaster, M., Nettleton, C., Tom, C., Xu, B., Cao, C. and Qiao, P. (2020), “Risk management: rethinking
fashion supply chain management for multinational corporations in light of the COVID-19
outbreak”, Journal of Risk and Financial Management, Vol. 13 No. 173, pp. 1-16.

Melnyk, S.A., Narasimhan, R. and Decampos, H.A. (2014), “Supply chain design: issues, challenges,
frameworks and solutions”, International Journal of Production Research, Vol. 52 No. 7,
pp. 1887-1896.

Min, S., Zacharia, Z.G. and Smith, C.D. (2019), “Defining supply chain management: in the past,
present, and future”, Journal of Business Logistics, Vol. 40 No. 1, pp. 44-55.

JFMM

http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32003H0361
http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32003H0361
http://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32003H0361
https://ec.europa.eu/growth/sectors/fashion/textiles-clothing/eu_en
https://ec.europa.eu/growth/sectors/fashion/textiles-clothing/eu_en
https://www.mckinsey.com/business-functions/operations/our-insights/risk-resilience-and-rebalancing-in-global-value-chains
https://www.mckinsey.com/business-functions/operations/our-insights/risk-resilience-and-rebalancing-in-global-value-chains


Olhager, J. and Prajogo, D.I. (2012), “The impact of manufacturing and supply chain improvement
initiatives: a survey comparing make-to-order and make-to-stock firms”, Omega, Vol. 40 No. 2,
pp. 159-165.

Pal, R., Harper, S. and Vellesalu, A. (2018), “Competitive manufacturing for reshoring textile and
clothing supply chains to high-cost environment: a Delphi study”, International Journal of
Logistics Management, Vol. 29 No. 4, pp. 1147-1170.

Pashaei, S. and Olhager, J. (2015), “Product architecture and supply chain design: a systematic review
and research agenda”, Supply Chain Management-An International Journal, Vol. 20 No. 1,
pp. 98-112.

Patton, M.Q. (2015), Qualitative Research and Evaluation Methods: Integrating Theory and Practice, 4th
ed., SAGE Publications, Thousand Oaks, CA.

Salvador, F., Rungtusanatham, M.J. and Madiedo Montanez, J.P. (2015), “Antecedents of mass
customization capability: direct and interaction effects”, IEEE Transactions on Engineering
Management, Vol. 62 No. 4, pp. 618-630.

Sardar, S., Lee, Y.H. and Memon, M.S. (2016), “A sustainable outsourcing strategy regarding cost,
capacity flexibility, and risk in a textile supply chain”, Sustainability, Vol. 8 No. 234, pp. 1-19.

Senanayake, M.M. and Little, T.J. (2010), “Mass customization: points and extent of apparel
customization”, Journal of Fashion Marketing and Management, Vol. 14 No. 2, pp. 282-299.

Sirilertsuwan, P., Hjelmgren, D. and Ekwall, D. (2019), “Exploring current enablers and barriers for
sustainable proximity manufacturing”, Journal of Fashion Marketing and Management: An
International Journal, Vol. 23 No. 4, pp. 551-571.

Smith, W.K. and Lewis, M.W. (2011), “Toward a dynamic theory of paradox: a dynamic of equilibrium
model of organizing”, Academy of Management Review, Vol. 36 No. 2, pp. 381-403.

Srai, J. and Gregory, M. (2008), “A supply network configuration perspective on international supply
chain development”, International Journal of Operations and Production Management, Vol. 28
No. 5, pp. 386-411.

Suzi�c, N., Forza, C., Trentin, A. and Ani�si�c, Z. (2018), “Implementation guidelines for mass
customization: current characteristics and suggestions for improvement”, Production Planning
and Control, Vol. 29 No. 10, pp. 856-871.

Vos, M.A., Raassens, N., Van Der Borgh, M. and Nijssen, E.J. (2018), “Balancing modularity and
solution space freedom: effects on organisational learning and sustainable innovation”,
International Journal of Production Research, Vol. 56 No. 20, pp. 6658-6677.

World economic forum (2021), “Financing resilience in post-COVID-19 manufacturing and supply
systems”, available at: https://www3.weforum.org/docs/WEF_Financing_Resilience_in_Post_
COVID_Manufacturing_and_Supply_Systems_2021.pdf (accessed 2 December 2021).

Wu, Q., Liao, K., Deng, X. and Marsillac, E. (2019), “Achieving automotive suppliers’ mass
customization through modularity: vital antecedents and the valuable role and responsibility of
information sharing”, Journal of Manufacturing Technology Management, Vol. 31 No. 2,
pp. 306-329.

Zhang, M., Guo, H.F., Huo, B.F., Zhao, X.D. and Huang, J.B. (2019), “Linking supply chain quality
integration with mass customization and product modularity”, International Journal of
Production Economics, Vol. 207, pp. 227-235.

Further reading

Neher, A. (2005), “The configurational approach in supply chain management”, in Kotzab, H., Seuring,
S., M€uller, M. and Reiner, G. (Eds), Research Methodologies in Supply Chain Management,
Springer, pp. 75-89.

Small-series
supply

network
configuration

https://www3.weforum.org/docs/WEF_Financing_Resilience_in_Post_COVID_Manufacturing_and_Supply_Systems_2021.pdf
https://www3.weforum.org/docs/WEF_Financing_Resilience_in_Post_COVID_Manufacturing_and_Supply_Systems_2021.pdf


Appendix 1

C
om

p
an
y

L
oc
at
io
n

S
iz
e*

S
m
al
l-
se
ri
es

an
d
to
ta
l
p
ro
d
u
ct
of
fe
ri
n
g
/V
al
u
e
ch
ai
n
p
os
it
io
n

In
te
rv
ie
w
ro
u
n
d
s
w
it
h
in
d
ic
at
iv
e
q
u
es
ti
on
s

C
o1

S
w
ed
en

M
ic
ro

O
n
-d
em

a
n
d
b
ra
n
d
to

su
p
p
le
m
en
t
co
re

fl
ex
ib
le
/s
m
a
ll
vo
lu
m
e

p
ro
d
u
ct
io
n
(∼
10
0%

)
P
ro
d
u
ce
r/
br
a
n
d
(S
ew

in
g
-C
M
T
-C
u
t-
m
ak
e-
tr
im

)
of

v
ar
io
u
s

te
x
ti
le
/a
p
p
ar
el
p
ro
d
u
ct
s
fo
r
ex
te
rn
al
b
ra
n
d
s,
B
ra
n
d
of
fe
ri
n
g

d
en
im

p
ro
d
u
ct
s
(o
n
-d
em

an
d
)

R
ou
n
d
1.
C
O
N
T
E
X
T
**

(1
)

W
h
at

ar
e
th
e
p
ro
d
u
ct
s
cu
rr
en
tl
y
of
fe
re
d
in

sm
al
l-
se
ri
es
,a
n
d
h
ow

?
a.

W
h
at

p
ro
d
u
ct
io
n
d
y
n
am

ic
s
ar
e
u
se
d
?
(e
.g
.M

T
O
,M

T
S
)

b
.

W
h
at

p
er
ce
n
ta
g
e
of

to
ta
l
p
ro
d
u
ct
io
n
is
of
fe
re
d
th
is
w
ay
?

(2
)

W
h
at
ar
e
th
e
p
ot
en
ti
al
p
ro
d
u
ct
s
th
at
co
u
ld
b
e
of
fe
re
d
th
is
w
ay

in
th
e
fu
tu
re
(s
h
or
t/
m
ed
iu
m
te
rm

)?

(3
)

H
ow

d
oe
s
(o
r
co
u
ld
)
th
is
ty
p
e
of

p
ro
d
u
ct
io
n
in
te
ra
ct
w
it
h
th
e
st
an
d
ar
d
of
fe
ri
n
g
?

S
U
P
P
L
Y
N
E
T
W
O
R
K
C
O
N
F
IG
U
R
A
T
IO
N

(1
)

W
h
at

is
re
q
u
ir
ed

fo
r
sm

al
l-
se
ri
es

te
x
ti
le
/a
p
p
ar
el
p
ro
d
u
ct
io
n
th
ro
u
g
h
ou
t
th
e
su
p
p
ly

n
et
w
or
k
?

(2
)

H
ow

d
o
th
os
e
re
q
u
ir
ed

el
em

en
ts
re
la
te
to

(i
n
fl
u
en
ce
)
ea
ch

ot
h
er
?

a.
H
ow

ca
n
y
ou

ex
p
la
in

th
is
in
fl
u
en
ce
?
(p
os
it
iv
e/
n
eg
at
iv
e
im

p
ac
ts
)*
*

R
ou
n
d
2.
P
re
se
n
ta
ti
on

of
re
su
lt
s
to

ve
ri
fy
a
n
d
el
a
bo
ra
te
u
po
n
:

S
M
A
L
L
-S
E
R
IE
S
P
R
O
D
U
C
T
IO
N
C
O
N
T
E
X
T
**

(1
)

B
u
si
n
es
s
ca
se

(2
)

S
m
al
l-
se
ri
es

p
ro
d
u
ct
io
n
m
od
el

(3
)

S
u
p
p
ly

n
et
w
or
k
co
n
fi
g
u
ra
ti
on

in
te
rr
el
at
io
n
sh
ip

ex
p
la
n
at
io
n
s

E
N
V
IR
O
N
M
E
N
T
an
d
R
E
C
O
N
F
IG
U
R
A
T
IO
N
**

(1
)

H
ow

h
as

th
e
b
u
si
n
es
s
en
v
ir
on
m
en
t
ch
an
g
ed

fr
om

th
e
p
as
t,
an
d
h
ow

d
o
y
ou

fo
re
se
e
it
ch
an
g
in
g
in

th
e
fu
tu
re
:

a.
W
h
at

ch
an
g
es

to
d
ow

n
st
re
am

d
em

an
d
,u
p
st
re
am

su
p
p
ly
?

b
.

W
h
at

ch
an
g
es

to

P
er
fo
rm

an
ce

ou
tc
om

es
,P

ro
d
u
ct
s,
O
p
er
at
io
n
s,
R
el
at
io
n
sh
ip
s,
S
tr
u
ct
u
re
s?

R
ou
n
d
3.
U
pd
a
ti
n
g
a
n
d
cl
a
ri
fi
ca
ti
on

of
ch
a
n
ge
s
(i
f
a
n
y)
**
:

-
F
ol
lo
w
-u
p
on

in
-p
ro
g
re
ss

sm
al
l-
se
ri
es

p
ro
d
u
ct
io
n
m
od
el
re
co
n
fi
g
u
ra
ti
on
s
or

p
la
n
n
in
g

-
E
n
v
ir
on
m
en
ta
l
ch
an
g
es

an
d
im

p
ac
ts

C
o2

It
al
y

M
ed
iu
m

S
m
a
ll
vo
lu
m
e
p
ro
d
u
ct
io
n
u
si
n
g
cl
as
si
c
an
d
in
n
ov
at
iv
e

te
ch
n
ol
og
ie
s
(1
00
%
)

P
ro
d
u
ce
r
(S
ew

in
g
-F
u
ll-
p
ac
k
ag
e)
of

fa
sh
io
n
w
om

en
sw

ea
r-

ou
te
rw

ea
r

C
o3

G
er
m
an
y

L
ar
g
e

S
m
a
ll
vo
lu
m
e
a
n
d
pe
rs
on
a
liz
ed

ap
p
ar
el
/s
h
oe
s
(s
m
al
l
%
)

P
ro
d
u
ce
r/
br
a
n
d
fo
cu
se
d
on

g
lo
b
al
an
d
lo
ca
l
p
ro
d
u
ct
io
n
/

so
u
rc
in
g
of

fa
sh
io
n
p
ro
d
u
ct
s
fo
r
w
om

en
an
d
m
en

C
o4

It
al
y

L
ar
g
e

S
m
a
ll
vo
lu
m
e
b
ra
n
d
fo
cu
se
d
on

su
st
ai
n
ab
il
it
y
(1
00
%

of
ap
p
ar
el
)

P
ro
d
u
ce
r/
br
a
n
d
of

co
m
p
le
x
fa
sh
io
n
p
ro
d
u
ct
s
fo
r
m
en
,a
n
d

P
ro
d
u
ce
r
of

w
ov
en

fa
b
ri
c

C
o5

S
w
ed
en

L
ar
g
e

S
m
a
ll
vo
lu
m
e
n
ea
rs
h
or
e
so
u
rc
in
g
g
ro
w
in
g
(∼
12
%

of
ap
p
ar
el
)

B
ra
n
d
/r
et
a
ile
r
so
u
rc
in
g
fa
sh
io
n
w
ea
r
an
d
sh
oe
s
fo
r
w
om

en
an
d
h
om

e/
in
te
ri
or

n
ea
rs
h
or
e
an
d
g
lo
b
al
ly
,w

it
h
ex
te
rn
al

b
ra
n
d
sa
le
s

C
o6

B
el
g
iu
m

M
ic
ro

O
n
-d
em

a
n
d
ap
p
ar
el
w
it
h
p
ro
x
im

it
y
so
u
rc
in
g
(∼
10
0%

)
B
ra
n
d
fo
cu
se
d
m
ai
n
ly

on
m
ad
e-
to
-m

ea
su
re

w
ov
en

ap
p
ar
el

C
o7

D
en
m
ar
k

S
m
al
l

O
n
-d
em

a
n
d
ap
p
ar
el
w
it
h
p
ro
x
im

it
y
so
u
rc
in
g
(∼
10
0%

)
B
ra
n
d
of
fe
ri
n
g
m
ad
e-
to
-m

ea
su
re

ap
p
ar
el
(j
er
se
y
an
d
k
n
it

fa
b
ri
cs
)

C
o8

S
w
ed
en

M
ed
iu
m

S
m
a
ll
vo
lu
m
e
p
ro
d
u
ct
io
n
u
si
n
g
k
n
it
ti
n
g
te
ch
n
ol
og
ie
s

(∼
10
0%

)
P
ro
d
u
ce
r
of

je
rs
ey

fa
b
ri
c,
an
d
ap
p
ar
el
fo
r
m
en
,w

om
en
,

ch
il
d
re
n

C
o9

It
al
y

L
ar
g
e

S
m
a
ll
vo
lu
m
e
an
d
on
-d
em

a
n
d
w
it
h
p
ro
x
im

it
y
so
u
rc
in
g

im
p
le
m
en
te
d
(m

ax
5-
10
%
)
to

su
p
p
le
m
en
t
st
an
d
ar
d
p
ro
d
u
ct
s

B
ra
n
d
of
fe
ri
n
g
sp
or
ts
w
ea
r,
ap
p
ar
el
,a
n
d
ac
ce
ss
or
ie
s
th
ro
u
g
h

m
ai
n
ly

g
lo
b
al
so
u
rc
in
g
,a
n
d
re
sh
or
in
g
k
ey

p
ro
d
u
ct
s

C
o1
0

S
w
ed
en

M
ed
iu
m

S
m
a
ll
vo
lu
m
e
(∼
5%

)a
n
d
la
te
-s
ta
g
e
cu
st
om

fe
a
tu
re
s
(∼
10
0%

)
B
ra
n
d
of
fe
ri
n
g
fu
n
ct
io
n
al
w
or
k
w
ea
r
th
ro
u
g
h
g
lo
b
al
/l
oc
al

so
u
rc
in
g

N
o
te
(s
):
*C

om
p
an
y
si
ze

b
as
ed

on
n
u
m
b
er

of
em

p
lo
y
ee
s
(E
u
ro
p
ea
n
C
om

m
is
si
on
,2
00
3)
:<

10
5

m
ic
ro
,<

50
5

sm
al
l,
<
25
0
5

m
ed
iu
m
,>

25
0
5

la
rg
e

**
K
ey

q
u
es
ti
on
(s
)
fo
r
th
is
st
u
d
y

Table A1.
Overview of company
details and interview
process

JFMM



Appendix 2

S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

P
ri
or
it
ie
s

Ju
g
g
li
n
g
d
iv
er
se

p
ri
or
it
ie
s

co
n
cu
rr
en
tl
y
,s
u
ch

as
h
ig
h
q
u
al
it
y
,c
os
t,

fl
ex
ib
il
it
y
,s
u
st
ai
n
ab
il
it
y

C
o2
,4
,8

C
o5

�
N
ee
d
to

b
al
an
ce

co
st
s
w
it
h

h
ig
h
q
u
al
it
y
,f
le
x
ib
le
an
d

ce
rt
if
ie
d
p
ro
d
u
ct
io
n
(e
.g
.I
S
O

14
00
1)
(C
o2
,8
),
an
d
k
ey

su
st
ai
n
ab
il
it
y
p
ri
or
it
ie
s
(C
o4
)

�
N
ea
rs
h
or
e
so
u
rc
in
g
g
oa
ls
to

of
fe
r
“q
u
ic
k
re
p
ea
ts
”
an
d

im
p
ro
v
e
st
oc
k
tu
rn
;

S
u
p
p
li
er
s
ch
os
en

fo
r
q
u
al
it
y

an
d
fl
ex
ib
le
se
t
u
p
s
(e
.g
.f
or

sm
al
l
v
ol
u
m
e)
,a
n
d

su
st
ai
n
ab
le
m
at
er
ia
l
g
oa
ls

(1
00
%

b
et
te
r
m
at
er
ia
ls
,e
.g
.

re
cy
cl
ed
,o
rg
an
ic
,e
tc
.);
F
oc
u
s

on
b
u
d
g
et
an
d
m
ar
g
in
s

C
o1

C
o3

C
o9

C
o1
0

�
H
ig
h
-q
u
al
it
y
an
d

su
st
ai
n
ab
le
p
ro
d
u
ct
s
on
-

d
em

an
d
,b
al
an
ce
d
w
it
h

fl
ex
ib
le
p
ro
d
u
ct
io
n
fo
r

sh
or
t
le
ad

ti
m
es

�
C
u
st
om

er
-c
en
tr
ic
it
y

d
ri
v
in
g
p
er
so
n
al
iz
at
io
n
(e
.g
.

m
ad
e-
to
-m

ea
su
re
)
an
d
fa
st

re
p
le
n
is
h
m
en
t;

S
u
st
ai
n
ab
il
it
y
g
oa
ls
(e
.g
.

lo
ca
l,
or
g
an
ic
,r
ec
y
cl
ed

m
at
er
ia
ls
)
b
al
an
ce
d
w
it
h

p
re
m
iu
m

q
u
al
it
y

�
B
al
an
ci
n
g
p
ri
or
it
ie
s,
e.
g
.

co
st
,q
u
al
it
y
,f
le
x
ib
il
it
y
,

d
el
iv
er
y
,a
n
d
m
at
er
ia
l

su
st
ai
n
ab
il
it
y
,w

h
en

d
ev
el
op
in
g
h
ig
h
-q
u
al
it
y

sm
al
l-
se
ri
es
/o
n
-d
em

an
d

re
g
io
n
al
p
ro
d
u
ct
io
n

�
T
ec
h
n
ic
al
p
ro
d
u
ct
s
w
it
h

h
ig
h
fu
n
ct
io
n
al
it
y
,

in
cr
ea
si
n
g
ly

b
al
an
ce
d
w
it
h

su
st
ai
n
ab
il
it
y
;R

eg
io
n
al

so
u
rc
in
g
se
le
ct
ed

fo
r

fl
ex
ib
il
it
y
w
h
en

re
q
u
ir
ed

C
o6
,7

�
H
ig
h
-e
n
d
m
ad
e-
to
-m

ea
su
re

p
ro
d
u
ct
s,
w
it
h
su
p
p
ly
ch
ai
n

d
es
ig
n
ta
rg
et
in
g
lo
w
co
st
,

su
st
ai
n
ab
le
tr
an
sp
or
ta
ti
on
,

d
el
iv
er
y
sp
ee
d
,a
n
d

ef
fi
ci
en
cy

(n
o
fi
n
is
h
ed

g
oo
d
s
in
v
en
to
ry
)
(C
o6
),
an
d

fo
cu
s
on

q
u
al
it
y
,i
.e
.c
u
st
om

fi
t,
su
st
ai
n
ab
le
m
at
er
ia
ls
,

sh
or
t
le
ad

ti
m
es

an
d
p
ri
ce

co
n
tr
ol
(C
o7
)

(c
on
ti
n
u
ed

)

Table A2.
Overview of company

priorities, SNC and
challenges

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

C
on
fl
ic
ti
n
g
d
em

a
n
d
s/
co
st

ch
a
lle
n
ge
s*

C
o2

C
o8

�
T
ra
d
e-
of
fs
d
u
e
to

co
n
fl
ic
ti
n
g

d
em

a
n
d
s
(e
.g
.c
os
t,
fl
ex
ib
ili
ty
,

d
el
iv
er
y
a
n
d
q
u
a
lit
y)
,

d
em

a
n
d
in
g
co
lla
bo
ra
ti
on

�
C
on
fl
ic
ti
n
g
d
em

a
n
d
s
fo
r
lo
w

co
st
s
a
n
d
h
ig
h
-q
u
a
lit
y
le
ve
ls

re
q
u
ir
e
m
ot
iv
a
ti
on

to
cu
st
om

er
s

C
o3

C
o9

C
o1
0

�
T
ra
d
e-
of
fs
be
tw
ee
n

pr
em

iu
m

q
u
a
lit
y
a
n
d

su
st
a
in
a
bi
lit
y
(e
.g
.r
ec
yc
le
d

a
n
d
or
ga
n
ic
fi
br
es
)
of

fa
sh
io
n
pr
od
u
ct
s

�
C
h
a
lle
n
gi
n
g
to

a
ch
ie
ve

sh
or
t

le
a
d
ti
m
es

w
it
h
te
ch
n
ic
a
l

fa
br
ic
s
d
u
e
to

lo
n
g
le
a
d

ti
m
es
,
d
em

a
n
d
in
g
pr
od
u
ce
r

fl
ex
ib
ili
ty

�
S
u
st
a
in
a
bi
lit
y
go
a
ls
a
re

in
cr
ea
si
n
g
ly
im

po
rt
a
n
t,
bu
t

m
u
st
be

ba
la
n
ce
d
w
it
h

pe
rs
on
a
l
pr
ot
ec
ti
on
-t
h
e
to
p

pr
io
ri
ty

(c
on
ti
n
u
ed

)

Table A2.

JFMM



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

In
n
ov
at
io
n

C
o8

C
o2

C
o4

�
P
ro
d
u
ct

in
n
ov
at
io
n
as

a
d
ri
v
er

of
co
ll
ab
or
at
iv
e

d
ev
el
op
m
en
t
w
it
h
cu
st
om

er
s

�
P
ro
ce
ss

in
n
ov
at
io
n
,e
.g
.n
ew

p
ro
d
u
ct
io
n
te
ch
n
ol
og
ie
s,
as

a
k
ey

m
ot
iv
at
io
n
fo
r
cu
st
om

er
s

�
L
ow

le
v
el
of

in
n
ov
at
io
n
at

su
p
p
li
er
s
(e
.g
.f
or

su
st
ai
n
ab
le

p
ro
d
u
ct
/p
ro
ce
ss
)
d
ri
v
in
g

p
ro
ce
ss

d
ev
el
op
m
en
t
in
-

h
ou
se

C
o1

C
o3

C
o9
,1
0

�
B
ra
n
d
/p
ro
d
u
ct
in
n
ov
at
io
n

d
ri
v
in
g
su
st
ai
n
ab
le

p
ro
d
u
ct
s,
e.
g
.m

at
er
ia
ls
li
k
e

ov
er
st
oc
k
fa
b
ri
cs

an
d

ci
rc
u
la
r
d
es
ig
n

�
D
ig
it
al
p
ro
ce
ss

in
n
ov
at
io
n

d
ri
v
in
g
en
h
an
ce
d
fl
ex
ib
il
it
y

in
d
es
ig
n
/p
ro
d
u
ct
io
n

�
P
ro
d
u
ct

in
n
ov
at
io
n
d
ri
v
in
g

n
ew

p
ro
d
u
ct
d
ev
el
op
m
en
t

fo
r
cu
st
om

iz
at
io
n
an
d

su
st
ai
n
ab
il
it
y
(C
o9
),
or

fu
n
ct
io
n
al
it
y
(e
.g
.f
ir
e

re
si
st
an
t)
(C
o1
0)

C
o6

C
o7

�
N
ew

p
ro
d
u
ct
s/
m
at
er
ia
ls

d
em

an
d
ed

d
ri
v
in
g

in
cr
ea
se
d
v
ar
ie
ty

en
ab
le
d

b
y
d
ig
it
iz
ed

p
ro
ce
ss
es

an
d

fl
ex
ib
le
ca
p
ac
it
y
(e
.g
.

cu
tt
er
s,
sk
il
le
d
w
or
k
er
s)

�
P
ro
ce
ss

in
n
ov
at
io
n
fo
cu
s

d
ri
v
in
g
re
d
u
ce
d
w
as
te
an
d

n
ew

p
ro
d
u
ct
s
en
ab
le
d
b
y

ad
v
an
ce
d
te
ch
n
ol
og
ie
s
(e
.g
.

3D
k
n
it
ti
n
g
)

R
el
at
io
n
al
tr
u
st

C
o2

�
T
ru
st
in

co
n
si
st
en
t
d
el
iv
er
y

p
er
fo
rm

an
ce

d
ri
v
es

th
e
fo
cu
s
on

lo
n
g
-t
er
m
,

lo
ca
l
fa
b
ri
c
su
p
p
li
er

re
la
ti
on
sh
ip
s

(c
on
ti
n
u
ed

)

Table A2.

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

E
n
v
ir
on
m
en
t

M
a
cr
o-
ec
on
om

ic
vo
la
ti
lit
y*

C
o2

C
o5

�
V
ol
a
ti
lit
y
in

th
e
bu
si
n
es
s

en
vi
ro
n
m
en
t
a
n
d
co
n
fl
ic
ti
n
g

d
em

a
n
d
s
re
q
u
ir
e
ex
tr
em

el
y

h
ig
h
le
ve
lo
f
fl
ex
ib
ili
ty

�
V
ol
a
ti
lit
y
(e
.g
.t
ra
d
e
po
lic
ie
s,

cu
rr
en
cy
)
ch
a
lle
n
ge
s
su
pp
ly

ch
a
in

d
es
ig
n
,
d
u
e
to

ti
m
e

re
q
u
ir
em

en
ts

C
o6

�
T
ra
d
e
po
lic
y
a
n
d
cu
rr
en
cy

ch
a
n
ge
s
ch
a
lle
n
ge

on
e
pi
ec
e

pr
od
u
ct
io
n
,
en
co
u
ra
gi
n
g

re
gi
on
a
lm

a
te
ri
a
ls
ou
rc
in
g

to
a
vo
id
h
ig
h
cu
st
om

s/
d
u
ti
es

co
st
s

S
N
C
ch
ar
ac
te
ri
st
ic
s/
d
es
ig
n
d
ec
is
io
n
s

V
al
u
e
st
ru
ct
u
re

N
ew

p
ro
d
u
ct
s

C
o4
,5
,8

�
P
ro
d
u
ct

d
ev
el
op
m
en
t

fo
cu
se
d
on

su
st
ai
n
ab
il
it
y

im
p
ro
v
em

en
ts
,e
.g
.t
h
ro
u
g
h

ce
rt
if
ic
at
io
n
(C
o4
,5
),
h
ig
h

q
u
al
it
y
an
d
ce
rt
if
ie
d

p
ro
d
u
ct
s
(e
.g
.O

ek
o-
te
x
,

G
O
T
S
,F

ai
rt
ra
d
e,
IS
O
14
00
1)

(C
o8
)

C
o1

C
o,
3,
9,
10

�
B
ra
n
d
to

su
p
p
le
m
en
t
C
M
T
-

C
u
t-
m
ak
e-
tr
im

p
ro
d
u
ct
io
n
,

fo
cu
se
d
on

h
ig
h
v
al
u
e,

p
ro
d
u
ct

su
st
ai
n
ab
il
it
y
an
d

ci
rc
u
la
r
d
es
ig
n
(e
.g
.d
es
ig
n

fo
r
re
p
ai
r
an
d
re
sa
le
)

�
N
ew

p
ro
d
u
ct
s
fo
r

su
st
ai
n
ab
il
it
y
an
d

p
er
so
n
al
iz
at
io
n
(C
o3
),

cu
st
om

iz
at
io
n
or

h
ig
h
v
al
u
e

p
ro
d
u
ct
s
(C
o9
),
n
ew

or
im

p
ro
v
ed

fu
n
ct
io
n
al

re
q
u
ir
em

en
ts
(e
.g
.f
ir
e

re
si
st
an
t)
(C
o1
0)

C
o6
,7

�
N
ew

p
ro
d
u
ct

d
ev
el
op
m
en
t

fo
r
en
v
ir
on
m
en
ta
l

su
st
ai
n
ab
il
it
y
,e
.g
.t
h
ro
u
g
h

co
-b
ra
n
d
in
g
w
it
h
h
ig
h
-e
n
d

m
at
er
ia
l
su
p
p
li
er
s
(C
o6
),

an
d
3D

g
ar
m
en
t
k
n
it
ti
n
g

te
ch
n
ol
og
y
(C
o7
)

N
ew

pr
od
u
ct
d
ev
el
op
m
en
t

re
q
u
ir
em

en
ts
(R
&
D
/

T
ec
h
n
ol
og
y)
*

C
o6

�
C
h
a
lle
n
ge
s
to

ov
er
co
m
e

in
cl
u
d
e
n
ew

pr
od
u
ct

d
ev
el
op
m
en
t
ba
se
d
on

in
te
gr
a
ti
n
g
n
ew

te
ch
n
ol
og
ie
s,
e.
g.
d
ig
it
a
l

pr
in
ti
n
g
on
-d
em

a
n
d

(c
on
ti
n
u
ed

)

Table A2.

JFMM



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

S
p
ec
ia
l
m
at
er
ia
ls
,

su
st
ai
n
ab
il
it
y
an
d

ce
rt
if
ic
at
io
n

C
o2

C
o4
,5

�
H
ig
h
-q
u
al
it
y
p
ro
d
u
ct
s
an
d

ce
rt
if
ie
d
p
ro
d
u
ct
io
n
fo
cu
s

(e
.g
.I
S
O
14
00
1)

�
P
ro
d
u
ct

su
st
ai
n
ab
il
it
y

th
ro
u
g
h
ce
rt
if
ic
at
io
n
an
d

d
om

es
ti
c
so
u
rc
in
g
(C
o4
,5
)

C
o6
,7

�
C
er
ti
fi
ca
ti
on

to
co
m
m
u
n
ic
at
e
th
e
le
v
el
of

q
u
al
it
y
an
d
su
st
ai
n
ab
il
it
y

to
cu
st
om

er
s
(C
o6
,7
)

S
u
st
a
in
a
bl
e/
te
ch
n
ic
a
l

m
a
te
ri
a
ls
q
u
a
lit
y
a
n
d

a
va
ila
bi
lit
y*

C
o4

C
o5

�
L
ow

le
ve
lo
f
su
pp
lie
r

in
n
ov
a
ti
on

fo
r
su
st
a
in
a
bl
e

a
n
d
ce
rt
if
ie
d
pr
od
u
ct
s/

co
m
po
n
en
ts
d
em

a
n
d
s

co
m
pe
te
n
ce

d
ev
el
op
m
en
t

�
S
u
st
a
in
a
bl
e
m
a
te
ri
a
lg
oa
ls

(e
.g
.r
ec
yc
le
d
)
a
re

ch
a
lle
n
ge
d

by
th
e
n
ee
d
to

ev
a
lu
a
te
a
n
d

se
le
ct
tr
u
st
ed

su
pp
lie
rs

a
n
d

ce
rt
if
ic
a
ti
on
s

C
o1

C
o3

C
o9

�
C
on
si
st
en
t
a
va
ila
bi
lit
y
of

su
st
a
in
a
bl
e
m
a
te
ri
a
ls
(e
.g
.

ov
er
st
oc
k
fa
br
ic
s)
is
a

ba
rr
ie
r
to

re
cr
ea
te

su
cc
es
sf
u
lp
ro
d
u
ct
s

�
S
u
st
a
in
a
bl
e
m
a
te
ri
a
ls
a
re

re
la
ti
ve
ly
n
ew

a
n
d
ch
a
lle
n
ge

pr
em

iu
m

q
u
a
lit
y
(e
.g
.s
h
or
t

st
a
pl
e
co
tt
on
)

�
T
ec
h
n
ic
a
lm

a
te
ri
a
ls
h
a
ve

lo
n
g
le
a
d
ti
m
es
;
C
er
ta
in

m
a
te
ri
a
ls
a
re

n
ot

a
va
ila
bl
e

re
gi
on
a
lly

C
om

p
on
en
t
sh
ar
in
g

C
o5

�
S
p
ec
ia
li
ze
d
fa
b
ri
cs

(e
.g
.

su
st
ai
n
ab
le
or

fu
ll
-p
ac
k
ag
e)

sh
ar
ed

am
on
g
d
if
fe
re
n
t

fa
sh
io
n
p
ro
d
u
ct
s
fo
r
v
ar
ie
ty

an
d
lo
n
g
te
rm

su
p
p
li
er

re
la
ti
on
sh
ip
s

C
o3

�
F
ab
ri
c
sh
ar
in
g
to

d
is
tr
ib
u
te

co
st
s
ov
er

m
u
lt
ip
le

p
ro
d
u
ct
s,
an
d
in
cr
ea
se

ef
fi
ci
en
cy

(e
.g
.t
h
ro
u
g
h

la
rg
er

v
ol
u
m
es
)

C
o7

�
F
ab
ri
c/
m
at
er
ia
l
sh
ar
in
g
is

to
re
d
u
ce

in
v
en
to
ry

w
it
h

je
rs
ey

an
d
k
n
it
p
ro
d
u
ct
s,

an
d
of
fe
r
p
ro
d
u
ct
/f
ea
tu
re

v
ar
ie
ty

R
ed
u
ce
d
va
ri
et
y
w
it
h

co
m
po
n
en
t
sh
a
ri
n
g*

C
o5

�
F
ab
ri
c
sh
ar
in
g
of

su
p
p
li
er

fa
b
ri
cs

(w
it
h
fu
ll
-p
ac
k
ag

e
of
fe
ri
n
g
s)
an
d

su
st
ai
n
ab
le
m
at
er
ia
ls

co
n
st
ra
in
s
v
ar
ie
ty

C
o3

�
F
a
br
ic
st
a
n
d
a
rd
iz
a
ti
on

ch
a
lle
n
ge
s
re
la
te
to

d
es
ig
n
er

re
si
st
a
n
ce

to
re
d
u
ce

pr
od
u
ct

va
ri
et
y

(c
on
ti
n
u
ed

)

Table A2.

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

C
u
st
om

iz
at
io
n

C
o3
,9

C
o1
0

�
M
ad
e-
to
-m

ea
su
re
/c
u
st
om

p
ro
d
u
ct
s
of
fe
re
d
w
it
h
sm

al
l

v
ol
u
m
e
p
ro
d
u
ct
io
n
/

so
u
rc
in
g
(C
o3
,9
)

�
L
at
e-
st
ag
e
cu
st
om

iz
at
io
n

(e
.g
.f
ea
tu
re
s
li
k
e
p
oc
k
et
s

an
d
b
ra
n
d
in
g
)

C
o6
,7

�
M
ad
e-
to
-m

ea
su
re
/c
u
st
om

p
ro
d
u
ct
s
as

th
e
fo
cu
s
of

th
e

b
ra
n
d
p
ro
d
u
ct
/o
ff
er
in
g

(C
o6
,7
)

S
m
a
ll
vo
lu
m
e
ri
sk
s
a
n
d

ba
rr
ie
rs
*

C
o5

�
S
m
a
ll
or
d
er

si
ze
s
re
d
u
ce

br
a
n
d
po
w
er

in
su
pp
lie
r

re
la
ti
on
sh
ip
s,

a
n
d
ca
n
co
n
st
ra
in

sa
le
s
of

po
pu
la
r
pr
od
u
ct
s

C
o1
,1
0

C
o9

C
o1
0

�
M
in
im

u
m

or
d
er

q
u
a
n
ti
ti
es

a
re

u
n
pr
ed
ic
ta
bl
e
w
it
h

su
st
a
in
a
bl
e
m
a
te
ri
a
ls
(e
.g
.

ov
er
st
oc
k
fa
br
ic
s)
(C
o1
),

a
n
d
a
re

h
ig
h
w
it
h
te
ch
n
ic
a
l

fa
br
ic
s
(C
o1
0
)

�
L
a
rg
e
co
m
pa
n
y
vo
lu
m
es

lim
it
th
e
m
a
xi
m
u
m

pr
op
or
ti
on

of
sm

a
ll-
se
ri
es

pr
od
u
ct
io
n
w
h
ic
h
ca
n
be

im
pl
em

en
te
d

�
F
or

te
ch
n
ic
a
lp
ro
d
u
ct
s,
th
e

h
ig
h
co
st
s
of

fl
ex
ib
ili
ty
a
re

ch
a
lle
n
gi
n
g
fo
r
pr
od
u
ct
io
n

or
d
er
s
<
3
0
0
pi
ec
es

(c
on
ti
n
u
ed

)

Table A2.

JFMM



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

O
p
er
at
io
n
s

F
le
x
ib
le
co
m
p
et
en
ce

(a
d
v
an
ce
d
te
ch
n
ol
og
ie
s

an
d
sk
il
le
d
w
or
k
er
s)

C
o2
,4

C
o5

C
o8

�
A
d
v
an
ce
d
as
se
m
b
ly

te
ch
n
ol
og
ie
s
li
k
e
th
er
m
al

w
el
d
in
g
an
d
se
am

se
al
in
g
to

su
p
p
le
m
en
t
tr
ad
it
io
n
al

se
w
in
g
(C
o2
),
an
d
co
m
p
le
x

p
ro
d
u
ct
s
(C
o4
)

�
F
le
x
ib
le
su
p
p
li
er
s
se
le
ct
ed

fo
r
ca
p
ac
it
y
to

h
an
d
le
sm

al
l

q
u
an
ti
ti
es

(e
.g
.5
–
20

m
ac
h
in
es
,d
ig
it
al
p
ri
n
ti
n
g
)

an
d
fu
ll
-p
ac
k
ag
e
of
fe
ri
n
g

(e
.g
.n
o
n
ee
d
fo
r
fa
b
ri
c

so
u
rc
in
g
)

�
F
le
x
ib
le
k
n
it
ti
n
g

te
ch
n
ol
og
ie
s
w
it
h
lo
w
la
b
ou
r

le
v
el
s,
an
d
se
w
in
g
st
ag
es

w
it
h
h
ig
h
la
b
ou
r
co
n
te
n
t

C
o9

�
H
ig
h
te
ch
n
ol
og
y
su
p
p
li
er
s

se
le
ct
ed
,f
or

sm
al
l
p
ro
d
u
ct

v
ol
u
m
es

w
it
h
ou
t
h
ig
h

la
b
ou
r
co
st
s

C
o6
,7

�
F
le
x
ib
le
sy
st
em

s
b
as
ed

on
d
ig
it
al
p
ro
d
u
ct
io
n

te
ch
n
ol
og
ie
s
an
d
sk
il
le
d

w
or
k
er
s
(C
o6
,7
),
cu
tt
er

ca
p
ac
it
y
as

k
ey

co
n
st
ra
in
t

(C
o6
)

N
ew

co
m
pe
te
n
ce

(a
d
va
n
ce
d
te
ch
n
ol
og
ie
s)

d
ev
el
op
m
en
t

re
q
u
ir
em

en
ts
*

C
o6
,7

�
In
ve
st
m
en
ts
re
q
u
ir
ed

fo
r

n
ew

co
m
pe
te
n
ce

d
ev
el
op
m
en
t
a
s
ch
a
lle
n
gi
n
g

w
it
h
lim

it
ed

re
so
u
rc
es
,
e.
g.

fo
r
d
ig
it
a
lp
ri
n
ti
n
g
on
-

d
em

a
n
d
(C
o6
),
a
n
d
ca
n

co
n
st
ra
in

n
ew

pr
od
u
ct

in
tr
od
u
ct
io
n
(C
o7
)

(c
on
ti
n
u
ed

)

Table A2.

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

W
or
ke
r
a
va
ila
bi
lit
y*

C
o8

�
D
if
fi
cu
lt
to

fi
n
d
pe
op
le
to

se
w

in
E
u
ro
pe

R
ed
u
ce
d
fl
ex
ib
ili
ty
w
it
h
on
-

d
em

a
n
d
*

C
o1

�
T
h
e
fl
ex
ib
ili
ty
of

to
ta
l

pr
od
u
ct
io
n
ca
pa
ci
ty
is

re
d
u
ce
d
by

th
e
in
tr
od
u
ct
io
n

of
ow

n
br
a
n
d
sm

a
ll-
se
ri
es

pr
od
u
ct
io
n
(o
n
-d
em

a
n
d
)

IC
T
/D
ig
it
al
p
ro
ce
ss
es

C
o1
,9

C
o3

�
O
n
li
n
e
sa
le
s
fo
r
in
te
rn
al

b
ra
n
d
d
ev
el
op
m
en
t
(C
o1
),

an
d
as
so
ci
at
ed

w
it
h

re
g
io
n
al
p
ro
d
u
ct
io
n
(C
o9
)

�
D
ig
it
iz
at
io
n
of

d
es
ig
n

p
ro
ce
ss
es
,p
ro
d
u
ct
io
n

fa
ci
li
ti
es
,a
n
d
in
te
g
ra
ti
on

w
it
h
st
ra
te
g
ic
su
p
p
li
er
s,

e.
g
.f
or

fl
ex
ib
il
it
y
an
d

su
st
ai
n
ab
il
it
y

C
o6
,7

�
A
u
to
m
at
ed

p
ro
ce
ss
es

(e
.g
.

fi
tt
in
g
/s
iz
in
g
al
g
or
it
h
m

an
d

p
at
te
rn
-m

ak
in
g
),
an
d

d
ig
it
al
in
te
ra
ct
io
n
s
w
it
h

cu
st
om

er
s
as

co
re

co
m
p
et
en
ce

(C
o6
,7
)

D
ig
it
a
liz
a
ti
on

le
ve
ls
,

im
pl
em

en
ta
ti
on

a
n
d
cy
be
r

se
cu
ri
ty
*

C
o2
,4

�
L
ow

le
ve
ls
of

d
ig
it
a
l

te
ch
n
ol
og
y/
d
a
ta

u
se

(C
o2
),

d
ig
it
a
li
n
te
gr
a
ti
on
/

co
m
m
u
n
ic
a
ti
on

ch
a
lle
n
ge
s

be
tw
ee
n
d
ep
a
rt
m
en
ts
(C
o4
)

C
o3

C
o9

�
D
ig
it
a
liz
a
ti
o
n
is
ch
a
lle
n
gi
n
g

d
u
e
d
ev
el
op
m
en
t
ti
m
e
a
n
d

re
so
u
rc
e
re
q
u
ir
em

en
ts
,
a
n
d

so
m
e
re
si
st
a
n
ce

to
ch
a
n
ge

�
D
ir
ec
t
d
ig
it
a
ls
a
le
s

d
ev
el
op
m
en
t
re
q
u
ir
es

pr
ob
le
m
-s
o
lv
in
g
re
ga
rd
in
g

cu
st
om

er
d
a
ta

h
a
n
d
lin
g
et
c.

C
o6

�
D
ig
it
iz
ed

pr
oc
es
se
s
a
n
d

d
ig
it
a
li
n
te
gr
a
ti
on

le
a
d
to

va
ri
ou
s
ch
a
lle
n
ge
s
re
la
te
d
to

cu
st
om

er
d
a
ta

h
a
n
d
lin
g
a
n
d

cy
be
r
se
cu
ri
ty

P
os
tp
on
em

en
t
(o
n
-

d
em

an
d
)

C
o1

C
o3
,9

�
O
n
-d
em

an
d
fo
r
ow

n
b
ra
n
d
,

fo
cu
se
d
on

su
st
ai
n
ab
il
it
y

�
O
n
-d
em

an
d
fo
r
h
ig
h
-v
al
u
e,

m
ad
e-
to
-m

ea
su
re

p
ro
d
u
ct
s

(C
o3
,9
)

(c
on
ti
n
u
ed

)

Table A2.

JFMM



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

N
et
w
or
k
st
ru
ct
u
re

S
ou
rc
in
g
an
d

m
an
u
fa
ct
u
ri
n
g
p
ro
x
im

it
y

C
o2
,4
,5
,8

�
P
ro
x
im

it
y
so
u
rc
in
g
fo
r
tr
u
st

an
d
re
li
ab
le
d
el
iv
er
y
(C
o2
),

su
st
ai
n
ab
il
it
y
(C
o4
),

re
sp
on
si
v
en
es
s
(C
o5
),
an
d

im
p
ro
v
ed

lo
g
is
ti
c

p
er
fo
rm

an
ce

(e
.g
.d
om

es
ti
c

fa
b
ri
c
p
ro
d
u
ct
io
n
an
d

re
g
io
n
al
ap
p
ar
el

m
an
u
fa
ct
u
ri
n
g
)
(C
o8
)

C
o1
,3
,9
,

10
�

P
ro
x
im

it
y
so
u
rc
in
g
fo
r

fa
b
ri
c
su
st
ai
n
ab
il
it
y
(e
.g
.

ov
er
st
oc
k
m
at
er
ia
ls
an
d

le
ss

tr
an
sp
or
ta
ti
on

)
(C
o1
),

su
st
ai
n
ab
le
p
ro
d
u
ct
s,

m
ad
e-
to
-m

ea
su
re

an
d
h
ig
h

v
ar
ie
ty

st
y
le
s,
sh
or
t
le
ad

ti
m
es

(C
o3
),
cu
st
om

iz
at
io
n

an
d
h
ig
h
v
al
u
e
p
ro
d
u
ct
s

(C
o9
),
te
ch
n
ic
al
fa
b
ri
cs

an
d

cu
st
om

fe
at
u
re
s
(C
o1
0)

C
o6
,7

�
P
ro
x
im

it
y
so
u
rc
in
g
to
av
oi
d

ad
d
ed

cu
st
om

s
co
st
s
an
d

re
d
u
ce

tr
an
sp
or
ta
ti
on

(C
o6
),

an
d
fo
r
co
-l
oc
at
io
n
of
fa
b
ri
c/

m
at
er
ia
l
an
d
p
ro
d
u
ct
io
n

cl
os
e
to

m
ar
k
et
s
(C
o7
)

C
om

pe
te
n
ce

a
va
ila
bi
lit
y

a
n
d
lo
ca
ti
on
*

C
o4

C
o5
,8

�
C
h
a
lle
n
gi
n
g
to

fi
n
d
ce
rt
if
ie
d

lo
ca
l/r
eg
io
n
a
l
su
pp
lie
rs

fo
r

pr
od
u
ct
s/
co
m
po
n
en
ts
to

m
ee
t

su
st
a
in
a
bi
lit
y
ta
rg
et
s

�
L
im

it
ed

sm
a
ll-
se
ri
es

su
pp
lie
r

a
va
ila
bi
lit
y
(e
.g
.5
–
1
0

m
a
ch
in
es
)
(C
o5
),
a
n
d
re
gi
on
a
l

m
a
te
ri
a
ls
ou
rc
in
g,
d
u
e
to

th
e

la
ck

of
te
xt
ile

in
fr
a
st
ru
ct
u
re

(C
o8
)

C
o3

C
o9

�
C
er
ti
fi
ed

su
pp
lie
rs

in
A
si
a
,

e.
g.
fo
r
C
ot
to
n
m
a
d
e
in

A
fr
ic
a
,
a
s
a
ba
rr
ie
r
fo
r

E
u
ro
pe
a
n
so
u
rc
in
g

�
S
om

e
m
a
te
ri
a
ls
a
re

n
ot

a
va
ila
bl
e
in

th
e
E
U
re
gi
on
,

w
h
ic
h
is
a
ba
rr
ie
r
to

re
lo
ca
ti
n
g
pr
od
u
ct
io
n

C
o7

�
L
im

it
ed

a
va
ila
bi
lit
y
of

su
pp
lie
rs

fo
r
sm

a
ll
vo
lu
m
e,

on
-d
em

a
n
d
pr
od
u
ct
io
n

d
em

a
n
d
s
co
lla
bo
ra
ti
ve

d
ev
el
op
m
en
t

D
u
al
so
u
rc
in
g

C
o5

�
D
u
al
so
u
rc
in
g
fo
r
ea
ch

p
ro
d
u
ct
ty
p
e
to

re
d
u
ce

d
ep
en
d
en
ce

on
a
si
n
g
le

su
p
p
li
er

C
o9

�
D
u
al
so
u
rc
in
g
fo
r
sm

al
l-

se
ri
es

an
d
cu
st
om

p
ro
d
u
ct
s

to
re
d
u
ce

d
ep
en
d
en
ce

on
a

si
n
g
le
su
p
p
li
er

C
o7

�
D
u
al
so
u
rc
in
g
is
u
se
d
fo
r

je
rs
ey

p
ro
d
u
ct
s
fo
r

fl
ex
ib
il
it
y
to

h
an
d
le

d
if
fe
re
n
t
p
ro
d
u
ct
ty
p
es

an
d

v
ol
u
m
es

S
u
p
p
li
er

ra
ti
on
al
iz
at
io
n

C
o5

�
C
on
so
li
d
at
io
n
of

su
p
p
li
er

p
or
tf
ol
io
fo
r
lo
n
g
-t
er
m

re
la
ti
on
sh
ip
s
an
d
to

av
oi
d

cu
st
om

s/
d
u
ti
es

co
st
s,
e.
g
.n
o

U
K
su
p
p
li
er
s
d
u
e
to
B
R
E
X
IT

(c
on
ti
n
u
ed

)

Table A2.

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

S
u
pp
ly
ch
a
in

d
es
ig
n

d
if
fi
cu
lt
ie
s*

C
o5

�
S
u
pp
ly
ch
a
in

d
es
ig
n

ch
a
lle
n
ge
s
d
u
e
to

ti
m
e

re
q
u
ir
ed

to
ba
la
n
ce

vo
la
ti
lit
y-

re
la
te
d
is
su
es

C
o6

�
D
if
fi
cu
lt
y
d
es
ig
n
in
g
su
pp
ly

ch
a
in
s
to

co
n
tr
ol
co
st
s,
d
u
e

to
in
cr
ea
si
n
g
m
a
cr
o-

ec
on
om

ic
vo
la
ti
lit
y,
e.
g.

re
la
te
d
to

tr
a
d
e
po
lic
ie
s
a
n
d

cu
rr
en
cy

ch
a
n
ge
s

L
ow

su
pp
ly
ch
a
in

co
n
tr
ol
*

C
o2
,8

�
L
ow

co
n
tr
ol
w
it
h
ou
t
a
n

in
te
rn
a
lb
ra
n
d
,
th
u
s

pr
od
u
ce
rs

ca
n
be

re
pl
a
ce
d

ea
si
ly
(C
o8
),
w
h
ic
h
d
em

a
n
d
s

cu
st
om

er
co
lla
bo
ra
ti
on

(C
o2
)

N
et
w
or
k
re
la
ti
on
sh
ip
s

C
lo
se

su
p
p
li
er

re
la
ti
on
sh
ip
s

C
o2

C
o4

C
o5

�
P
er
so
n
al
re
la
ti
on
sh
ip
s
an
d

tr
u
st
en
ab
le
d
b
y
p
ro
x
im

it
y

so
u
rc
in
g

�
T
ru
st
,s
oc
ia
l
an
d

en
v
ir
on
m
en
ta
l
su
st
ai
n
ab
il
it
y

en
ab
le
d
b
y
p
ro
x
im

it
y

so
u
rc
in
g

�
L
on
g
-t
er
m

re
la
ti
on
sh
ip
s
as

th
e
g
oa
l
of

a
li
m
it
ed

su
p
p
li
er

b
as
e,
an
d
su
p
p
or
ti
v
e
of

su
st
ai
n
ab
il
it
y
im

p
ro
v
em

en
ts

C
o3
,9
,1
0

�
In
te
g
ra
ti
on

w
it
h
su
p
p
li
er
s

fo
r
d
ig
it
al
iz
at
io
n
,r
ec
y
cl
in
g

p
ro
ce
ss
es

fo
r

su
st
ai
n
ab
il
it
y
,e
.g
.t
h
ro
u
g
h

co
ll
ab
or
at
iv
e
d
ev
el
op
m
en
t

an
d
co
m
m
on

u
n
d
er
st
an
d
in
g
of

g
oa
ls

(C
o3
),
re
al
-t
im

e
p
ro
d
u
ct
io
n

an
d
lo
g
is
ti
cs

d
at
a-
sh
ar
in
g

(C
o9
),
fo
r
p
ro
d
u
ct

fu
n
ct
io
n
al
it
y
an
d

ce
rt
if
ic
at
io
n
(e
.g
.f
ir
e

re
si
st
an
t)
,c
om

p
ar
ed

to
fl
ex
ib
le
g
ar
m
en
t

p
ro
d
u
ct
io
n
(C
o1
0)

C
o6

C
o7

�
Jo
in
to
w
n
er
sh
ip
of
su
p
p
li
er
s

th
ro
u
g
h
te
ch
n
ol
og
y

in
v
es
tm

en
ts

�
C
ol
la
b
or
at
iv
e
d
ev
el
op
m
en
t

w
it
h
su
p
p
li
er
s
fo
r
m
ad
e-
to
-

m
ea
su
re

p
ro
d
u
ct
io
n
,a
n
d

cl
os
en
es
s
d
u
e
to

b
ei
n
g
th
e

b
ig
g
es
t
cu
st
om

er (c
on
ti
n
u
ed

)

Table A2.

JFMM



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

S
u
pp
lie
r
d
ep
en
d
en
ce

ri
sk
s*

C
o5

�
L
ow

su
pp
lie
r
d
ep
en
d
en
ce

is
a

ri
sk

w
it
h
sm

a
ll
or
d
er

si
ze
s,
a
s

pr
od
u
ce
rs

ca
n
pr
io
ri
ti
ze

bi
gg
er

or
d
er
s/
cu
st
om

er
s

C
o1
0

�
T
ec
h
n
ic
a
lf
a
br
ic
s
h
a
ve

lo
w

fl
ex
ib
ili
ty
d
u
e
to

ex
tr
em

e
d
ep
en
d
en
ce

on
sp
ec
ia
liz
ed

pr
od
u
ce
rs
,
w
h
ic
h
d
em

a
n
d
s

h
ig
h
le
ve
ls
of
tr
u
st
to
su
pp
or
t

lo
n
g-
te
rm

d
ev
el
op
m
en
t

In
te
rn
al
in
te
g
ra
ti
on

C
o2

C
o4

C
o5

�
B
as
ic
co
n
te
n
t
m
an
ag
em

en
t

sy
st
em

u
se
d

�
H
ig
h
er

le
v
el
of

d
ig
it
al

in
te
g
ra
ti
on

fo
r
fa
b
ri
c

m
an
u
fa
ct
u
ri
n
g
co
m
p
ar
ed

to
ap
p
ar
el
m
an
u
fa
ct
u
ri
n
g

�
In
te
rn
al
co
m
m
u
n
ic
at
io
n
an
d

sh
ar
ed

m
et
ri
cs

to
im

p
ro
v
e

so
u
rc
in
g
an
d
ef
fi
ci
en
t
or
d
er

fl
ow

s

C
o3
,9

�
In
te
rn
al
d
ig
it
al
iz
at
io
n
,

co
m
m
u
n
ic
at
io
n
an
d
sh
ar
ed

g
oa
ls
fo
r
fl
ex
ib
il
it
y
,

su
st
ai
n
ab
il
it
y
(e
.g
.c
ir
cu
la
r

d
es
ig
n
p
ri
n
ci
p
le
s,
re
d
u
ce
d

co
m
p
le
x
it
y
),
cu
st
om

er
-

ce
n
tr
ic
it
y
(C
o3
),
cu
st
om

er
in
te
g
ra
ti
on

an
d

cu
st
om

iz
at
io
n
(C
o9
)

C
o6

�
In
te
rn
al
IT

sy
st
em

s
co
n
n
ec
ti
n
g
fa
b
ri
c
in
v
en
to
ry

w
it
h
cu
st
om

er
co
n
fi
g
u
ra
ti
on

an
d
se
am

le
ss

cu
st
om

er
jo
u
rn
ey
,

p
ro
d
u
ct
io
n
,a
n
d
fa
b
ri
c

so
u
rc
in
g
,w

h
ic
h
fa
ci
li
ta
te
s

ef
fi
ci
en
t
p
ro
d
u
ct
in
n
ov
at
io
n

C
lo
se
/d
ig
it
al
cu
st
om

er
re
la
ti
on
sh
ip
s

C
o5

�
C
u
st
om

er
-c
en
tr
ic
it
y
an
d

cu
st
om

er
d
em

an
d
s
fo
r

tr
an
sp
ar
en
cy

d
ri
v
in
g

n
ea
rs
h
or
in
g
,m

at
er
ia
l

ce
rt
if
ic
at
io
n
an
d
op
en
n
es
s
of

p
ro
d
u
ct
an
d
su
p
p
li
er

in
fo
rm

at
io
n

C
o3

C
o9

�
C
u
st
om

er
-c
en
tr
ic
it
y
an
d

co
m
m
u
n
ic
at
io
n
is
a
k
ey

d
ri
v
er

of
op
er
at
io
n
s,
an
d

d
ec
is
io
n
s
ab
ou
t

cu
st
om

iz
at
io
n

�
D
ev
el
op
m
en
t
of

d
ig
it
al

cu
st
om

er
re
la
ti
on
sh
ip
s
in

ad
d
it
io
n
to

p
h
y
si
ca
l
st
or
es

C
o6

C
o7

�
C
o-
d
es
ig
n
/c
on
fi
g
u
ra
ti
on
,

cu
st
om

si
ze

an
d
tr
u
st

of
fe
re
d
to

cu
st
om

er
s

th
ro
u
g
h
d
ig
it
al
se
rv
ic
es

an
d

se
am

le
ss

cu
st
om

er
jo
u
rn
ey
;

C
lo
se
n
es
s
en
co
u
ra
g
ed

b
y

cu
st
om

er
v
en
d
or

m
od
el

�
S
ea
m
le
ss

d
ig
it
al
se
rv
ic
es

(e
.g
.f
or

cu
st
om

si
ze
);

C
ro
w
d
fu
n
d
in
g
u
se
d
w
it
h

n
ew

p
ro
d
u
ct
s/
te
ch
n
ol
og
ie
s

(c
on
ti
n
u
ed

)

Table A2.

Small-series
supply

network
configuration



S
S
-A
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

S
S
-B
:S
m
al
l-
se
ri
es

th
ro
u
g
h
p
os
tp
on
em

en
t

an
d
on
-d
em

an
d

S
S
-C
:S
m
al
l-
se
ri
es

th
ro
u
g
h
on
-d
em

an
d
or

cu
st
om

iz
at
io
n

D
ig
it
a
lc
u
st
om

er
re
la
ti
on
sh
ip
co
st
s
a
n
d

ri
sk
s*

C
o9

�
W
it
h
in
cr
ea
si
n
gl
y
d
ig
it
a
l

cu
st
om

er
re
la
ti
on
sh
ip
s,
a
n
d

sa
le
s,
ke
y
is
su
es

in
cl
u
d
e

cy
be
r-
se
cu
ri
ty
a
n
d
d
a
ta

m
a
n
a
ge
m
en
t

C
o6

�
C
os
ts
of

d
ig
it
a
lm

a
rk
et
in
g

a
re

h
ig
h
;
C
u
st
om

er
d
a
ta

h
a
n
d
lin
g
a
n
d
cy
be
r
se
cu
ri
ty

a
re

ke
y
is
su
es

T
ra
n
sp
ar
en
cy

C
o5

�
T
ra
n
sp
ar
en
cy

st
ra
te
g
y

fo
cu
se
d
on

co
m
m
u
n
ic
at
in
g

m
at
er
ia
l
ce
rt
if
ic
at
io
n
s
an
d

su
p
p
li
er

lo
ca
ti
on
/

su
st
ai
n
ab
il
it
y

C
o6
,7

�
T
ra
n
sp
ar
en
cy

st
ra
te
g
y

co
m
m
u
n
ic
at
in
g

ce
rt
if
ic
at
io
n
(e
.g
.o
rg
an
ic

m
at
er
ia
ls
)
an
d

su
st
ai
n
ab
il
it
y
g
oa
ls
(e
.g
.n
o

fl
y
in
g
)
(C
o6
),
in
d
u
st
ry

ch
al
le
n
g
es
,s
u
p
p
li
er

in
fo
rm

at
io
n
an
d
co
m
p
an
y

g
oa
ls
(e
.g
.w

as
te
re
d
u
ct
io
n
)

(C
o7
)

T
ra
n
sp
a
re
n
cy

a
n
d

co
m
m
u
n
ic
a
ti
on

d
if
fi
cu
lt
ie
s/
ri
sk
s*

C
o4

C
o5

�
C
om

m
u
n
ic
a
ti
on

ch
a
lle
n
ge
s

be
tw
ee
n
d
ep
a
rt
m
en
ts
(e
.g
.

d
if
fe
re
n
t
pr
io
ri
ti
es

a
n
d

te
rm

in
ol
og
y)
,
a
n
d
w
it
h

cu
st
om

er
s
(e
.g
.d
u
e
to
pr
od
u
ct

co
m
pl
ex
it
y)

�
R
is
ks

of
op
en
n
es
s
(e
.g
.

su
pp
lie
r
lis
ts
)
m
u
st
be

ba
la
n
ce
d
w
it
h
tr
a
n
sp
a
re
n
cy

be
n
ef
it
s
(e
.g
.c
u
st
om

er
d
em

a
n
d
s)

C
o-
b
ra
n
d
in
g
(f
ab
ri
c)

C
o6

�
F
ab
ri
c
co
-b
ra
n
d
in
g
to
re
ac
h

cu
st
om

er
s,
of
fe
r
h
ig
h
v
al
u
e

p
ro
d
u
ct
s,
an
d
im

p
ro
v
e

tr
an
sp
ar
en
cy

N
o
te
(s
):
*C

h
a
lle
n
ge
s
in

it
al
ic
s

Table A2.

JFMM



About the authors
Sara Harper is a PhD Student in Textile Value Chain Management at Swedish School of Textiles,
Department of Business Administration and Textile Management, University of Bor�as in Sweden. Her
research interests include manufacturing capabilities, supply chain configuration, digitally enabled
manufacturing, small-series production models, and the digital transformation of the textile and apparel
industry in high-cost contexts. She has published in the International Journal of Logistics Management.
Sara Harper is the corresponding author and can be contacted at: sara.harper@hb.se

Rudrajeet Pal is a Professor in Textile Value Chain Management at University of Bor�as in Sweden.
He received his PhD Degree in Engineering Science from the Tampere University of Technology,
Finland and it was on the topic of supply chain resilience. His current research includes sustainable
supply chain operations and business models with a focus toward reverse supply chain, value creation,
digitalization, small-series and resilience, among others. He has published in journals like International
Journal of Production Economics, International Journal of Production Research, Expert System with
Applications, Journal of Cleaner Production, International Journal of Logistics Management, etc.

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com

Small-series
supply

network
configuration

mailto:sara.harper@hb.se

	Small-series supply network configuration priorities and challenges in the EU textile and apparel industry
	Introduction
	Conceptual frame of reference
	Supply network configuration
	Small-series supply network configuration

	Methodology
	Company demographics
	Interview protocol and data collection
	Data analysis

	Findings
	SS-A: small-series through postponement
	SS-B: small-series through postponement and on-demand
	SS-C: small-series through on-demand or customization

	Analytical discussion
	Small-series production decision priorities and challenges
	Small-series supply network configuration and challenges

	Conclusions
	Managerial implications
	Limitations and future research directions

	Note
	References
	Further reading
	Appendix 1
	Appendix 2
	About the authors


