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Abstract

Purpose –Tourism onwellness is a rapidly expanding segment of the travel industry; nevertheless, it is still in
its infancy, and more study research is needed to develop a scientific foundation for health and wellness
tourism. The study uses bibliometric indicators like as citations to determine the field structure on wellness
tourism from 1998 to 2021, and the VOSviewer software tomap the significant trends in wellness tourism (WT)
area, to examine the present situation.
Design/methodology/approach – To reach this objective, the theme of “wellness tourism”was searched in
the “Scopus” database, and bibliometrics data on the publications were obtained. In total, 414 papers were
found during the initial search, which was then narrowed according to the criteria. Using this strategy, the
author discovered 386 records, and after removing 4 duplicates and 1 irrelevant document, the refining
produced 381 related documents. The most-cited papers, significant authors, co-citation of references, sources
and authors were all investigated for the publications related to WT.
Findings –According to this report, research into wellness tourism has increased in recent years. The authors
discovered two papers with over 238 “Scopus” citations and a total of 10 studies with 1414 citations. According
to Scopus, the document Napier et al. receives 36.5% of citations each year. There were a total of 804 authors
who published about WT between 1998 and 2021, with Smith, M, Voigt, c, and Puczk�o, L being the most-cited
reference authors in the subject. Han h. has the highest index of 56 of all the authors.
Research limitations/implications – The “Scopus” database was used for bibliometric analysis, although
the VOSviewer was used exclusively. This considered as a first study to utilize a bibliometric method to
address this research gap, identifying the tools, journals, and, most crucially, conceptual subdomains like spa,
yoga, therapy, spirituality and trekking that will be significant in future research.
Originality/value –Using a bibliometric analytic approach, this article looked at papers on wellness tourism
published between 1998 and 2021. Thus, its goal is to learn more about wellness tourism and to enlighten
wellness tourism scholars on the field’s structure.

Keywords Wellness, Wellness tourism, Bibliometric analysis, Citation, Co-citation analysis, VOSviewer

Paper type Research paper

1. Introduction
The term tourism refers to the activity of people visiting locations and attractions for
pleasure, business, health or other reasons (Sotiriadis et al., 2016), and distinct among
businesses in that various firms work together to create experiences for guests to enjoy in a
specific geographic location (Baloglu et al., 2019; Cain et al., 2020; DiPietro et al., 2020; Pan
et al., 2021a, b,c; Remington and Kitterlin-Lynch, 2018). Health, well-being, is a broad concept
that includes both disease prevention and treatment (Hartwell et al., 2016). According to
Dunn (1959), pleasure in work and play, purpose in life, a healthy physique, pleasant
relationships, the presence of happiness and a nice environment are all factors that
contribute to excellent health. Wellness is described as a state of being healthy in all aspects
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of one’s life, including body, mind, soul and surroundings (Dunn, 1959), and refers to a
growing tourism niche that comprises group or individual travel to specialized resorts and
places with the purpose of promoting mental and mental health (Kazakov and Oyner, 2021).
Many researchers and organizations have associated it to the prevention of disease and good
health (Dillette et al., 2021) and moves beyond the absence of sickness or disability to stress
proactive well-being and health maintenance and enhancement (Chen et al., 2014). Wellness
has evolved into “a form of self-discovery lifestyle in an era of rising stress,” andwell-being is
viewed as a comprehensive concept that promotes both short-term enjoyment and long-term
fulfillment (Chen et al., 2013a, b). It combines physical activity with mental rest and
intellectual stimulation to improve well-being through a body–mind–spirit balance
(Rodrigues et al., 2010). Wellness customers want to reduce weight, feel better, manage
stress, decrease the effects of aging, enhance health and manage stress (St�anciulescu et al.,
2015), and good natural surroundings, alternative wellness services, specific cultures are
typically what attracts people here (Gonzales et al., 2001; Sayili et al., 2007; Smith and Kelly,
2006a; Smith and Puczk�o, 2008). The global tourism sector has benefited from the increased
demand for wellness by encouraging individuals to go overseas to enhance their well-being
and health (Bushell, 2009; Bushell and Sheldon, 2009; Chen et al., 2014; Sheldon and Bushell,
2009). Spirit, environment, body, quality of life and the human mind are all balanced in
wellness research paradigms (Hartwell et al., 2016; Voigt and Pforr, 2013). The destinations
related to ayurveda, naturopathy, alternative treatments, spas, yoga, energy therapy and
other health-related activities, as well as spirituality, are in high demand (Karn and Swain,
2017). On a national and global scale, health and wellness travel is gaining popularity (Sopha
et al., 2019) and a well-established global trend for health-conscious people trying to enhance
their well-being (Stara and Peterson, 2017). The wellness tourism business has become more
competitive, especially among Asian locales (Chen et al., 2013a, b, 2014, ; Damijani�c, 2020;
Feng et al., 2021; Han et al., 2018; Huang and Xu, 2014; Medina-Mu~noz and Medina-Mu~noz,
2013; Pan et al., 2019; Telej and Gamble, 2019; Wang et al., 2020). It is expected to expand at a
rate of 5–10% every year (Rodrigues et al., 2020), because of globalization (Voigt and Pforr,
2013) where foreign tourists travel for treatment incorporates tourism and wellness idea.
The sector was valued at $639bn in 2017, and by 2022, it is anticipated to be worth $919bn
(Global Wellness Institute, 2021). Visitors, goods and locations in the wellness tourism
business are diverse (Kelly, 2012). The rapidly expanding wellness industry focuses on
sickness prevention and health maintenance, and it appeals to people of all ages who are in
good health (Brown, 2006).Wellness tourism is booming, and it is an appealing niche product
that is increasingly popular when combined with other more typical vacation options
(Kulczycki and L€uck, 2009; Rodrigues et al., 2010). Although most experts feel that wellness
tourism is beneficial, there is still a lack of unanimity in the literature on the subject, like
medical tourism (MT), which falls under wealth tourism (Joppe, 2010; Mueller and
Kaufmann, 2001; Smith and Puczk�o, 2008). As per the following studies (Bushell, 2009;
Bushell and Sheldon, 2009; Sheldon and Bushell, 2009), “wellness and tourism” encompasses
“mind, body, spirit and place”. It is clear that it incorporates tourism resources, wellness
culture and the natural environment (Pan et al., 2019) and is considered as a complete form of
travel that incorporates the desire for attractiveness, physical health, spiritual sensitivity
and links with the environment (Lim et al., 2016; Steiner and Reisinger, 2006). It is aimed at
healthy persons who are interested in preserving or improving their health (Stara and
Peterson, 2017). Treatments in wellness tourism are focused on assets or resources peculiar
to the location or region (Meera and Vinodan, 2019). Spas and health centers have long been
connected with wellness tourism and recreation (Kulczycki and L€uck, 2009). In the previous
two decades, the wellness tourism business has grown, paralleling the rising health and
wellness items (Magdalini and Paris, 2009).

IHR
37,2

360



In terms of studies on wellness tourism and shifting demand, the progression of visitors’
need for well-being has resulted in an evolution and expansion of the notion, as opposed to the
traditional viewpoint. In fact, people looking for happiness and a high quality of life (Joseph
Sirgy, 2019) are also on the lookout for places that will meet their wellness needs in a variety
of ways, from the physical to the mental, spiritual to cultural. The entire perspective of this
industry has shifted. It has progressed from a restricted focus on physical health and well-
being to a more holistic approach to wellness. This comprehensive approach in the tourism
industry has resulted in a wider range of services and experiences that make up value
propositions that can favorably impact people’s well-being. Culture and art, nature, wellness,
yoga, spirituality, hot springs, spas, sports and other areas that were not previously linked
with wellness tourism are increasingly being explored. As a result of this tendency, an
increasing number of research are focused on a holistic approach to well-being (Dillette et al.,
2021; Rom~ao et al., 2018) pointing to the growing importance of wellness tourism in the tourist
industry (Kazakov and Oyner, 2021).

Despite the rising popularity of wellness tourism, research on its current state is limited
(Meera and Vinodan, 2019), also although this tourism is a significant component of travel,
it is still relatively young, and more study is needed to build a scientific foundation for it
(Tuzunkan, 2018). As a result, an academic study on the growth of wellness tourism is
required (Budiawan et al., 2020). However, much work has to be done in terms of
identifying the factors that influence and produce effective wellness destinations (Hartwell
et al., 2016).

This research seeks to analyze the current state of the field by reviewing global literature
using a bibliometric approach based on citation analysis, as well as to guide prospective
scholars interested in the field for all of the publications published between 1998 and
September 6th, 2021. In this sense, there is no study that uses a bibliometric technique to
assess wellness publications. The following research questions (RQs) are addressed in
this study:

RQ1. What is the citation structure, impact and productivity from 1998 to 2021?

RQ2. Which are the most-cited documents in wellness tourism from 1995 to 2021?

RQ3. Who are the main contributors to wellness tourism (WT), and what nations and
affiliations do they frequently have?

RQ4. What social structure is evident in WT articles?

The examination of scientific output is anticipated to aid future research planning. Besides, it
is anticipated that the study’s findings will aid in the generation of academic knowledge by
identifying and analyzing publications and trends in this sector.

2. Review of literature
2.1 Wellness tourism
A restricted perspective of individual well-being is to equate health with well-being while
disregarding mental, psychological and social factors (Karn and Swain, 2017). Good natural
surroundings frequently attract them (Bushell, 2009; Chen et al., 2014, 2015; Csap�o and
Marton, 2017; Daleva and Stoyanova, 2017; Dillette et al., 2021;Majeed andRamkissoon, 2020;
Page et al., 2017; Pan et al., 2019), Wellness is more personal and relates to a person’s healthy
lifestyle and self-reliance (Gr�enman and R€aikk€onen, 2015). Tourist motives and attitudes
toward tourism are based on wellness, quality of life, quality of life in tourism and growth of
thinking about health (Hartwell et al., 2016). Fashion and spiritual health were shown to be
important determinants of wellness related to behavioral intention (Tuzunkan, 2018).
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Tri Hita Karana’s implications, which highlight life’s harmony, can soothe patients and
thereby enhance their physical health (Budiawan et al., 2020). Health tourism of Thailand
focuses on both wellness and MT, and the country’s top private hospitals are crucial in
bringing health and wellness tourism up to worldwide values (Sopha et al., 2019; Stara and
Peterson, 2017). Spa, yoga, meditation, healthy eating and sports activities are just a few of
the wellness activities available in a hotel (Bhumiwat and Ashton, 2020). Health and well-
being in the countryside tourism may assist individuals in entering nature and seeing rural
landscapes and natural beauty, therefore lowering their stress levels and improving their
health (Feng et al., 2021). Tourists suffering from life-threatening illnesses, terminal illnesses
or contagious infections are only a few of the significant challenges associated with the
consequences of wellness tourism (Wang et al., 2020). Alternative medicine methods such as
Kalarichikilsa are popular among wellness travelers because they suit their social, emotional,
physical, personal and psychological well-being expectations (Meera andVinodan, 2019). The
study conducted by Hudson et al. (2017) has revealed that a key antecedent to behavioral
intention is interesting in health and well-being. Body massages, yoga, acupuncture, thermal
swimming pool, cosmetic treatments and baths are among the many wellness tourism
products and activities available (Mueller and Kaufmann, 2001; Page et al., 2017). Another
reason for the growing interest in this study field is the benefits of wellness tourism on social
and economic well-being (Kazakov and Oyner, 2021). People have tried to go to places with a
range of therapeutic landscapes to improve their well-being and health, and the current
coronavirus disease 2019 (COVID-19) pandemic crisis has affected pre-established wellness
beliefs and health (Majeed and Ramkissoon, 2020). Adventurous activities and outdoor, as
well as tourism, can help people stay happy and healthy (Kulczycki and L€uck, 2009). The
essential activities for wellness tourism in Bama include doing mild exercise in nature, eating
healthy food and being in nature (Huang and Xu, 2014). Tourist motivations and intents,
particularly when it comes to visiting spa tourism locations (Hashim et al., 2019), luxury and
prestige, information, relaxation and self-development were the four criteria used to assess it
(Kim et al., 2017). Bathers at hot springs are motivated by understanding, escape, connection
with nature, taking time off and relaxation, and the great majority of bathers believe that
bathing has health advantages (Clark-Kennedy and Cohen, 2017). Basic well-being, extra
wellness and intangible wellness were used to categorize motivation aspects associated with
a wellness tourism product (Damijani�c, 2020).

The stigmatization of cancer tourists may be seen in wellness travel, mainly concerning
the stigmatization of visitors with deadly conditions (Wang et al., 2020). Research undertaken
by Chen et al. (2008) has identified the top four reasons for visiting a wellness location as
relaxation, numerous activities, leisure and appreciating nature. Environments, good-eating
habits, relaxation, health-promoting therapies, exposure to unique tourist resources, mental
learning and social activities are in wellness tourism (Chen et al., 2013a, b). Wellness is linked
to cognitive connections and ideas and the idea of tourism was to relax and improve one’s
health (Within, 2019). Tourists may participate in a variety of wellness activities while on
vacation (Bhumiwat and Ashton, 2020), for example, spa (Rodrigues et al., 2020), yoga (Telej
and Gamble, 2019), therapy (Clark-Kennedy and Cohen, 2017; Huang and Xu, 2018), stress
(Hudson et al., 2017), spirituality (Nicolaides and Grobler, 2017) and hiking (Rodrigues
et al., 2010).

Many Asian countries, including India, Thailand, Singapore, Hong Kong and Malaysia,
have quickly increased wellness spa tourism (Han et al., 2018). Spa consumers’ loyalty was
substantially influenced by memorable experiences and emotional well-being (Pan et al.,
2021a, b, c). An article by Han et al. (2018) revealed that product performance, emotional
experiences and satisfaction were all shown to be substantially associated with destination
loyalty and spa experience (Sotiriadis et al., 2016), the attributes of satisfaction and
dissatisfaction of thermal and mineral spas (Rodrigues et al., 2020), elements that influence
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the inclination to return to a spa (Hashemi et al., 2015). Relevant students on spa tourism
related to developing experience innovations in spas (Sotiriadis et al., 2016), satisfaction and
dissatisfaction attributes of thermal and mineral spas (Rodrigues et al., 2020), influencing
factors of spa on revisit intention (Hashemi et al., 2015) and the following similar studies
(Csap�o and Marton, 2017; Daleva and Stoyanova, 2017; Hashim et al., 2019; Joppe, 2010;
St�anciulescu et al., 2015;Wang et al., 2020). Yoga tourism refers to the adaptation of yoga into
tourism (Cheer et al., 2017a, b). Understanding the emotional reactions evoked by visitors
visiting a yoga tourism site is critical due to the specific emotional responses elicited by such a
location (Sharma and Nayak, 2018). Yoga is widely believed to provide an avenue to
reduce stress, improve breathing, build strength and gain flexibility (Lehto et al., 2006).
Incorporation of wellness-related concepts into all current marketing approaches used by
India can be regarded as an ultimate goal to attract a wide range of yoga tourists (Telej and
Gamble, 2019).

Spiritual tourism aspires to go beyond religious tourism to promote inner serenity, love
and wisdom (Kaur, 2016). The concept of spirituality encompasses not just mystical or
heavenly experiences, but also the active quest for self-actualization and the desire for a
greater appreciation of life (Huang et al., 2020; Parsons et al., 2019; Singleton, 2017).
Religious and spiritual tourism research is being conducted in many religions, for instance
(Alipour et al., 2017; Buzinde, 2020; Gill et al., 2019; Kim et al., 2020; Lochrie et al., 2019; Luz,
2020; Terzidou, 2020; Terzidou et al., 2017; Tkaczynski and Arli, 2018). Religious tourism
has been studied in several settings, including halal, Islamic and sharia tourism (Al-
Hammadi et al., 2019; Battour et al., 2010, 2011, 2018; Battour and Ismail, 2016; Bo�gan, 2020;
Bo�gan et al., 2020; Bo�gan and Sarıışık, 2019; Cuesta-Vali~no et al., 2020; Haleem et al., 2020;
Henderson, 2009, 2016a, b; Ismail et al., 2019; Leong et al., 2020; Prayag, 2020; Rusby and
Arif, 2020; Usman et al., 2019; Vargas-S�anchez and Moral-Moral, 2019a, b, 2022; Zamani-
Farahani and Henderson, 2010), pilgrimage tourism (Amaro et al., 2018; Di Giovine and
Choe, 2019), Buddhist tourism(Wong, 2019). Wellness tourism includes a variety of non-
traditional elements, “nature” (Kim et al., 2015; Rom~ao et al., 2018) and “environment”
(Plz�akov�a and Crespo Stupkov�a, 2019) can play a critical role in meeting the demands
represented by the wellness demand. In this category, some scholars refer to “therapeutic
landscapes” (Huang and Xu, 2018) and also included are destinations that offer “coastal
areas” (Page et al., 2017). Sports tourism (Malyshev et al., 2016) tourists are encouraged to
participate in events designed to persuade them to do so. They range from “sports and
recovery” (Pan et al., 2019) to “horse riding” (Sigurðard�ottir, 2018) and “golf” (Kazakov and
Oyner, 2021). In the field of food and beverage businesses, enogastronomic experiences are
becoming an increasingly important component of wellness tourism goods (Dillette et al.,
2021), and this specially refers to “nutritional foods” (Luo et al., 2018). Rural locations are
attractive to Chinese senior citizens for their unpolluted state and that attractiveness
would be enhanced by the provision of greater numbers of care home facilities (Pan et al.,
2021a, b, c). The following are few similar studies on rural tourism (Chi et al., 2020;
Kastenholz et al., 2020; Liu et al., 2020).

2.2 Tourism bibliometric analysis
In the tourism literature, bibliometrics is most commonly used to assess journals and those
who publish for them (Michael Hall, 2011). The first research in this field is to provide critical
analysis and recommendations for the development of theory by Koseoglu et al. (2016).
Bibliometric methods have been used to provide light on methodologies, intellectual
structure, prolific and prominent academics and/or institutions, the geographic region of
various disciplines, the knowledge domain by year, particular study subjects within
disciplines and the level of maturity of issues in a variety of studies (Cheng et al., 2018;
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Della Corte et al., 2019; Evren and Kozak, 2014; Garrigos-Simon et al., 2019; G€uzeller and
Çeli_Ker, 2018; Johnson and Samakovlis, 2019; Koseoglu et al., 2016; Leong et al., 2020; Li et al.,
2020; L�opez-Bonilla and L�opez-Bonilla, 2021; Mavric et al., 2021; Merig�o et al., 2020; Mulet-
Forteza et al., 2018; Nusair et al., 2019; Ruhanen et al., 2015; Santos et al., 2020; Sharma et al.,
2021; Sigala et al., 2021). The research on halal and Islamic tourism conducted by Suban et al.
(2021) has used Scopus data for descriptive and science mapping analysis. Tourism
recreation research was the most prolific contributor to the field’s literature (Mavric et al.,
2021; Sharma et al., 2021). A bibliometric study is being conducted to enhance sustainable
tourism and its linkages with marketing operations (Della Corte et al., 2019) and similar
studies (Cavalcante et al., 2021; Della Corte et al., 2019; Moyle et al., 2020; Ni~nerola et al., 2019;
Ruhanen et al., 2015; Santos et al., 2020). Through bibliometric analysis, interesting study
themes are identified and the research deficit in gastronomical social entrepreneurship
applications are investigated (Celebi et al., 2020). Between 2002 and 2016, there were 439
scholarly social media publications published in 51 tourism and hospitality journals (Nusair
et al., 2019). Bibliometric study reveals the current top 100 cited papers in health tourism
based on evidence-based and cumulative information (Çoban et al., 2020). A paper by de la
Hoz-Correa et al. (2018) has evaluated the MT research between 1931 and 2016 from the
longitudinal viewpoint, an analysis on the evolution of policy thinking in health tourism
(Virani et al., 2019).

3. Methodology
3.1 Bibliometric analysis
Bibliometrics is a technique for examining how disciplines change through time based on
their social, conceptual and intellectual structures (Zupic and �Cater, 2015). It uses
representative summaries of the existing literature to analyze and classify bibliographic
material (Donthu et al., 2020a, b, 2021a–j; Suban et al., 2021). New researchers might use
bibliometric analysis to influence their future research (Mavric et al., 2021). Researchers use
this analysis for recognizing evolving trends in the journal, intellectual structure, research
features and delving deeper into the collaboration patterns of a particular field in the current
literature (Donthu et al., 2021a–j; Khan et al., 2021; Kumar et al., 2021; Sigala et al., 2021). The
ongoing rise in tourist literature makes bibliometric analysis beneficial in tourism studies for
accumulating information, evaluating research performance and providing evidence-based
insight by analyzing prior study publications (Michael Hall, 2011).

Two types of bibliometric methods have been identified by researchers: performance
analysis and science mapping (Cobo et al., 2011). The former is concerned with the output of
research in any scientific subject, whereas the latter is concernedwith the interaction between
various parts of a research activity (Ramos-Rodr�ıgue and Ru�ız-Navarro, 2004). This study
employs both sets of methods to provide a thorough examination of the WT.

Our performance analysis (descriptive) includes the total number of publications, annual
structure, total citation, most-cited documents, productive authors, countries and
universities. We show productivity and influence as an h-index, which is defined as the
number of articles with at least h citations divided by the number of publications with at least
h citations (Donthu et al., 2020a). The h-index, which evaluates an author’s scientific research
output by comparing publications and citations, is also available (Lu and Nepal, 2009).

Using the VOSviewer, we examine the co-occurrence of author keywords, co-citation of
source, author and documents using science mapping (network analysis) (Bastidas-Manzano
et al., 2021; Cavalcante et al., 2021; Donthu et al., 2020b; Donthu et al., 2021b; Evren and Kozak,
2014; Garrigos-Simon et al., 2019; Leong et al., 2020; Nusair et al., 2019; Santos et al., 2020;
Sharma et al., 2021; Suban et al., 2021). VOSviewer, a network visualization programme, is
widely used in conjunction with bibliometric analysis (Donthu et al., 2021a).
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3.2 Identification of keywords
The following Boolean string was used in the initial search to find articles that included
wellness tourism in their titles or keywords: “Wellness tourism” OR “Wellness” AND
“Tourism” OR “Spa” AND “Wellness” OR “Yoga” AND “Wellness” OR “Spa tourism” OR
“Wellness traveler” OR “Wellness tourist” OR “Spirituality” AND “Tourism” OR “Therapy”
AND “Tourism” in Scopus database. These keywords were used as a search item in the title
section of articles to find more accurate articles to meet the research’s objectives.

3.3 Initial search
Only publications published between 1998 and September 6th, 2021, were taken into
consideration when we searched the Scopus database for bibliographic data on wellness
tourism on September 6th, 2021, at 07.30 PM. During the first search, 414 papers were
retrieved, which were subsequently narrowed using the criteria specified in the sections
below. Our Scopus searches were limited to the English language. Scopus is the largest, most
structured and well-organized database, and it is commonly used for quantitative studies
(Donthu et al., 2021b; Johnson and Samakovlis, 2019; Ni~nerola et al., 2019; Santos et al., 2020;
Sharma et al., 2021). Scopus found 386 English documents as a result of this.

3.4 Inclusion and exclusion
There are 283 articles, 47 book chapters, 27 conference papers, 17 reviews and 12 books in all,
with 375 final papers and 11 articles under production. Editorials, letters, notes and papers
written in German, Polish, Russian, Chinese, Greek, Croatian, Hungarian, Italian, Japanese,
Moldavian, Moldovan, Romanian, Slovenian and Turkish are all excluded from the initial
results. This technique revealed 381 linked documents published between 1998 and 2021
after removing four duplicates and one irrelevant document. These papers are referred to as
publications, works, documents or simply articles throughout our later discussion.

4. Results and discussion
This article’s findings were based on three different analyses. To begin, the study examines
the structure of document citations. Second, it looked at the most widely cited articles and
authors in the field ofWT. Finally, the paper looked into the co-citation of authors, references
and journals in the context of WT.

4.1 Performance analysis
4.1.1 Citation analysis. Citation is the most frequent method for assessing the influence of an
author, journal or publication since it allows for quick identification of major works in the
chosen area. The citation structure of the field under investigation is examined in Table 1.
One may observe whether publications have earned a lot of citations, or if a large percentage
of them have little academic exposure and so on. However, it also enables us to compare
citations across various literature studies. In this case, the literature onWT has a structure in
which a small number of publications account for a substantial majority of the citations.
Table 2 lists the most-cited publications, according to the Scopus database, One paper by
Napier et al. (2014) has 292 citations, the second paper by Mueller and Kaufmann (2001) has
received 238 citations, with 7 publications receiving more than 100 citations by Chen and
Petrick (2013), Hall (2011), Mak et al. (2009), Smith and Puczk�o (2008), Voigt et al. (2011), Wen
et al., (2021) and the article with 78 citations written by Chen et al. (2013a, b). We anticipate
that citations will increase shortly, given the field’s rapid growth.

Many researchers have made substantial contributions to the subject of wellness tourism
research since its beginning. We discovered 804 authors who published publications about
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WT between 1998 and 2021 in our database. We produced a ranking list of the top fifteen
authors with the highest citation numbers across all of their Scopus articles to find the most
relevant authors (Table 3). According to the table, themost influential reference authors in the
discipline in terms of citations are smith m (189 citations), Voigt c (183 citations) and puczk�o l
(164 citations).

We added the total publications of each author on the topic in addition to the number of
citations to see if wellness travel is indeed an appropriate study topic in their profession. As a
result, we can distinguish writers like Demicco, F.J., who have a lot of citations but only a few
publications on the issue, from those who have a wide range of literature but only 7 citations.

The h-index, which compares papers and citations to assess an authors’ scientific research
output, is also accessible (Lu and Nepal, 2009). A higher h-index suggests that a study’s
impact is significant. Han h. has the highest index of any author (56), followed by Lehto X (35)
and Hudson S (30).

4.1.2 Publication by year. Figure 1 portrays the publication status on wellness tourism
between 1998 and September 06, 2021. The first publications were published in 1998, and
they were authored by Spivack (1998). In the years 1999, 2003 and 2004, no papers were
published. In 2006, researchers began to pay attention to wellness tourism, and by 2010, there
were 24 publications. In 2015, there were 31 articles, and in 2017, there were 42 publications.
From 2019 onwards, we noticed a clear rising trend in a number of articles. As per the
findings of the study, the quantity of publications relating to wellness tourism has risen
dramatically over time. We are optimistic that the number of publications in 2021 will
approach 50, since there are already 45 as of September 6, 2021.

4.1.3 Document by author. Figure 2 shows a list of authors who have published at least
three publications on wellness tourism. In total, 804 authors contributed 301 papers to the
published collection. 64 authors published 1 paper, 70 authors had written 2 articles, 10
authors published 3 articles and 10 authors authored 4 articles. DeMicco, F.J. published 7
articles, Smith, M. (6 articles), and Chang, F.H., Chen, K.H. and Lee, T.J. have published 5
articles on wellness tourism.

4.1.4 Document by country.Themost prolific nations in respect ofWTarticles are revealed
in Figure 3. For this aspect, only articles written in English (381) were examined. The United
States, being one of the world’s main industrialized nations, came in first with 59
appearances, followed byAustralia (36), India (25), the United Kingdom (25), China (23), South
Korea (18) and Italy (18).

4.1.5 Author affiliation. Figure 4 shows studies on wellness tourism from various colleges
and institutes throughout the world. Our sample of 381 publications was written by
researchers from 160 universities throughout the world, and the contributions of the first 15
institutions to wellness tourism are shown below. Researchers from the University of

Number of citations Number of articles Percentage of articles

≥250 1 0.26
≥200 1 0.27
≥100 7 1.84
≥50 12 3.14
≥25 33 8.63
≥20 22 5.75
≥10 48 12.57
≥5 50 13.08
<5 207 54.45
Total 381 100

Table 1.
General citation
structure in wellness
tourism
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Delaware and It€a-Suomen yliopisto published nine papers each, followed by Alfred Lerner
College of Business and Economics with eight documents, Purdue University and
Ritsumeikan Asia Pacific University with seven publications each, and Ching Mai

Year Author Title Source
Total
citation

Citation per
year

2014 Napier A.D., Ancarno C.,
Butler B., Calabrese J.,
Chater A., Chatterjee H.,
Guesnet F., Horne R.,
Jacyna S., Jadhav S.,
Macdonald A.,
Neuendorf U.,
Parkhurst A., Reynolds
R., Scambler G.,
Shamdasani S., Smith
S.Z., Stougaard-Nielsen
J., Thomson L., Tyler N.,
Volkmann A.-M.,
Walker T.,Watson J., De
Williams A.C.C., Willott
C., Wilson J., Woolf K

Culture and health The Lancet 292 36.5

2001 Mueller H., Kaufmann,
EL

Wellness tourism: Market
analysis of a special
health tourism segment
and implications for the
hotel industry

Journal of
Vacation
Marketing

238 11.33333

2013 Chen C.C., Petrick J.F. Health and Wellness
Benefits of Travel
Experiences: A Literature
Review

Journal of Travel
Research

135 15

2011 Hall C.M. Health and medical
tourism: A kill or cure for
global public health?

Tourism Review 124 11.27273

2008 Smith M., Puczk�o L Health and wellness
tourism

Health and
Wellness Tourism

120 8.571429

2009 Erfurt-Cooper P.,
Cooper M

Health and wellness
tourism: Spas and hot
springs

Health and
Wellness
Tourism: Spas
and Hot Springs

113 8.692308

2011 Voigt C., Brown G.,
Howat G

Wellness tourists: In
search of transformation

Tourism Review 107 9.727273

2009 Mak A.H.N., Wong
K.K.F., Chang RC.Y.

Health or self-indulgence?
The motivations and
characteristics of spa-
goers

International
Journal of
TourismResearch

104 8

2021 Wen J., Kozak M., Yang
S., Liu F

COVID-19: potential
effects on Chinese citizens’
lifestyle and travel

Tourism Review 103 103

2013 Chen K.H., Liu H.H.,
Chang F.H

Essential customer
service factors and the
segmentation of older
visitors within wellness
tourism based on hot
springs hotels

International
Journal of
Hospitality
Management

78 8.666667

Table 2.
Most-cited papers on

wellness tourism
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University, The Hong Kong Polytechnic University, Monash University and Universidade de
Aveiro with six articles each.

4.2 Science mapping
4.2.1 Reference co-citations.This investigation beginswith an examination at the co-citations of
references. The nodes of the study indicate the associations between the many publications as
well as the different research themes in WT. The findings, as shown in Figure 5, show that the
rankingwasdominatedbyMueller andKaufmann (2001) andSmith andKelly (2006a)were cited
34 times in the reference list of the 381 papers associated to wellness tourism. These articles also
ranked first and second in the link strength categories, with scores of 136 and 142, respectively.
The paper byMueller and Kaufmann (2001) led the red cluster and the blue cluster on the paper
by Smith and Kelly (2006a). The paper with light red color cluster by Voigt et al. (2011) with 24
citations and 133 total link strength, the document with dark yellow color cluster (Smith and
Kelly, 2006b) has 20 citations (Lehto et al., 2006), with 19 citations. The articles with 12 co-
citations are Bennett et al. (2004), Chen, Joseph S; Prebensen, Nina; Huan (2008), Steiner and
Reisinger (2006).

Rank Authors Total publications Total citations H-index Country

1 Smith, M 6 189 19 Hungary
2 Voigt, C 4 183 5 Australia
3 Puczk�o, L 4 164 11 Hungary
4 Chang, FH 5 132 11 Taiwan
5 Chen, KH 5 132 7 Taiwan
6 Konu, H 4 116 8 Finland
7 Lehto, X 4 83 35 United States
8 Medina-mu~noz, RD 4 70 12 Spain
9 Tuohino, A 4 69 8 Finland
10 Han, H 4 62 56 South Korea
11 Kiatkawsin, K 4 62 11 South Korea
12 Kim, W 4 62 25 South Korea
13 Lee, TJ 5 56 19 Australia
14 Hudson, S 4 55 30 United States
15 Demicco, FJ 7 7 11 United States
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4.2.2 Co-citation of source. After analyzing the reference’s co-citation, this study concentrated
on the journal co-citation link on WT (Figure 6). The activity and quantity of published papers
are represented by the nodes in this study. According to the findings, there are five major
clusters and one minor cluster. It consists of 15 items in the first yellow cluster, 15 items in the
second sky blue cluster, 12 sources in the third red cluster, 11 items in the fourth green cluster, 5
items in the fifth purple cluster and a single item in the sixth green cluster. For this study, the
author only examined sources with more than 200 citations, and the results of the top five
journals are as follows: tourism management (654 citations, 16,966 link strength), “Annals of
Tourism Research” (476 citations, 11,588 link strength), “Journal of Travel Research” (349
citations, 10,976 link strength), Tourism Recreation Research (244 citations, 5694 links) and
“Journal of Vacation Marketing” (208 citations, 4673 link strength). “International Journal of
Tourism Research, Journal of Travel & Tourism Marketing, Tourism Review, Health and
Wellness Tourism, Current Issues in Tourism, Journal of Sustainable Tourism, International
Journal of Hospitality Management and International Journal of Contemporary Hospitality
Management” are some of the most popular sources for our research area.
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4.2.3 Co-citation of authors. The analysis of the key contributors was carried on in this co-
citation study. This study, as shown in Figure 7, confirms the existence of six clusters with a
total of 60 authors. The top ten co-cited authors are Smith, M. (249 citations, 4372 link
strength), Puczko, l. (147 citations and 2559 links), Kelly, C. (132 citations and 2806 strength
links), Voigt, C. (110 citation, 2549 links), Uysal, M. (100), Konu, H. (85), Mueller, H. (84), Han, H.
(78), Connell, J. (74) and Hall, C.M. (69).

5. Conclusion
The present research aids in a better understanding of the current status of WT research.
This research was conducted over 24 years (from 1998 to September 06, 2021), which covers
the whole period of publication in this field and allows for the compilation of a comprehensive
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overview. There have been no earlier bibliometric studies on wellness tourism research;
therefore, this is an essential contribution of the article. We discovered a recent period of
effective scholarly publications related to this issue by searching the Scopus database for
papers, namely from 1998 to the date, and the first article with this title was published in 1998
by Spivack S.E. However, since 2010, when the subject began drawing researchers’ interest,
there has been a major improvement in the publication of scholarly papers connected to this
topic. In 2006, researchers began to pay attention to wellness tourism, and by 2010, there were
24 publications. In 2015, there were 31 articles, and in 2017, there were 42 publications. From
2019 onwards, we noticed a clear rising trend in a number of articles. Wellness tourism

Figure 5.
Co-citation of cited
references on WT

Figure 6.
Journal co-citation

network on wellness
tourism

Bibliometric
analysis on

wellness
tourism
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research has not received equal attention around the world, even though several countries
have published papers on the subject. The United States is the most producing country, with
59 papers, followed by Australia, India and the United Kingdom. We discovered two papers
with over 238 “Scopus” citations, with a total of 1414 citations from 10 publications. The
document (Napier et al., 2014) has 36.5% citations per year according to Scopus. There were a
total of 804 authors who published publications about WT between 1998 and 2021, with
smith m, Voigt c, and puczk�o l being the most-cited reference authors in the subject. Han h. is
the author with the highest index of 56. Researchers from the University of Delaware and It€a-
Suomen yliopisto published nine papers each, followed by Alfred Lerner College of Business
and Economics with eight documents, Purdue University and Ritsumeikan Asia Pacific
University with seven publications each, and Ching Mai University, Hong Kong Polytechnic
University, Monash University, and Universidade de Aveiro with six articles each. As per the
co-citation of reference (Mueller and Kaufmann, 2001), Smith and Kelly (2006a) were cited 34
times in the reference list of the 381 papers. “Tourism Management, Annals of Tourism
Research, Journal of Travel Research, Tourism Recreation Research and Journal of Vacation
Marketing” are the top five journals with over 200 citations. According to the Scopus co-
citation count, Smith, M. Puczko, L, Kelly, C, Voigt, C andUysal, M. are themost often co-cited
authors. This conclusion indicates a number of promising research directions. We believe
that the discipline of wellness tourism research will mature as more renowned international
academics from top universities throughout the world exhibit a track record of publishing
WT studies in top-tier publications. Currently, the field’s study themes are extremely
specialized.

Figure 7.
Author co-citation
network on wellness
tourism
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5.1 Theoretical implications
From an academic standpoint, the bibliometric analysis performed helps to provide some
answers to critical questions that academics should consider when researching wellness and
tourism. This study can benefit researchers in identifying and understanding new trends in
this discipline, as well as the terminology employed, publications that primarily handle these
investigations and field reference studies. It provides an understanding of the significance of
the subject and, as a result, can be used to build future tourism products. This is the first
study to use a bibliometric method to fill this knowledge gap, as it identifies the tools,
journals, and, most crucially, conceptual subdomains such as spa, yoga, therapy, spirituality
and trekking that will be significant in future research. As a result, tourism researchers and
professionals should take the current findings as a starting point for future wellness tourism
studies.

5.2 Managerial implications
Health and wellness tourism has been made possible by globalization, and it is still growing.
This industry generates billions of dollars in revenue for participating countries each year.
There is a critical and urgent need to develop collaboration and connectivity among
Association of Southeast Asian Nations (ASEAN) member nations to boost the wellness
tourism industry in the ASEAN region. Furthermore, the findings are of particular
importance to scientists, as well as academics and policymakers, as well as individuals in
research centers and governments.We encourage tourism enterprises to target travelers who
are interested in health and well-being. Managers should carefully craft their marketing
strategies to attract global tourists by offering opportunities for them to try new things, relax
emotionally and physically, and foster social growth. In their discussions with overseas
tourists, tourism managers might be able to emphasize the excellence of their health and
wellness products or services. Healing treatments and practitioners should be granted
accreditation based on their experience and skill. The package that makes up the value
proposition of wellness destinations must be tailored to the resources available in each
location, the type of demand that is prioritized (single or multiple wellness demands) and
market trends. The key problem facing public and private territorial stakeholders in the
context of the wellness value system is coordinating and integrating their offerings with
those of others. The ultimate goal is to create a unified set of components that fulfill the
definition and expectations of holistic wellness and may be used to create a value proposition
for well-being. Individual touristic firms are thus encouraged, at the micro level, to network
and engage with other players in the territory in order to improve the content of their own
unique value proposition. Another recommended practise is for tour operators and incoming
travel agents to provide integrated tourism packages that arewellness-focused and holistic in
nature.

5.3 Limitations and future research
Despite the paper’s contributions, some drawbacks must be addressed, such as the usage of a
single database rather than multiple sources to retrieve data. Although we feel Scopus has a
large number of publications that are reflective of the whole, we believe that utilizing various
databases will provide additional coverage of the subject. The usage of the search algorithm
simply in the title, on the other hand, limits the search. In theWT literature, we did not include
conference proceedings, doctorate theses, textbooks or unpublished working papers.
Furthermore, we only examined documents published in English, which means that
research conducted in other languages was undervalued. Only the VOSviewer was used to
analyze this study. Other tools, such as Gephi, CiteSpace II, Bibexcel and Tableau, can be
utilized in future research in addition to the VOSviewer. Additional wellness and health-
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related keywords may be included in future investigations. Advanced bibliometric analysis,
such as co-word analysis, co-authorship, bibliographic coupling and clustering, can be used
by the researchers. Another research topic that will garner attention in future studies is
sustainable wellness tourism (Wolf et al., 2017). On the demand side, future research paths
should be explored to evaluate consumer preferences for supplementary wellness tourism
items, and on the supply side, to analyze the unique qualities of wellness locations (Dini and
Pencarelli, 2021). Future research could look into developments in territorial brandings, such
as Nordic Wellbeing and Alpine Wellness regional initiatives. The “smart” wellness
destinations that arise will be capable of achieving high-tech potential while also adding
social value and protecting the environment. The findingsmay also help future researchers in
identifying research topics that may become popular in the next years in the field of wellness
research. As a result, for professionals and academics interested in implementing WT, this
bibliometric study can serve as a starting point.
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Bo�gan, E. and Sarıışık, M. (2019), “Halal tourism: conceptual and practical challenges”, Journal of
Islamic Marketing, Vol. 10 No. 1, pp. 87-96.

Bo�gan, E., Dedeo�glu, B.B., Batman, O. and Yıldırgan, R. (2020), “Exploring the predictors of
prospective employees’ job pursuit intention in Muslim-friendly hotels”, Tourism Management
Perspectives, Vol. 34 April 2019, doi: 10.1016/j.tmp.2020.100663.

Brown, G. (2006), “Mapping landscape values and”, Tourism, Vol. 113 November 2012, pp. 101-113.

IHR
37,2

374

https://doi.org/10.1016/j.tmp.2020.100663


Budiawan, M., Ary widiastini, N.M. and Irwansyah, M.R. (2020), “How can wellness tourism be
developed in buleleng regency?”, Journal of Tourism and Hospitality Management, Vol. 8 No. 1,
pp. 59-68.

Bushell, R. (2009), “Quality of life, tourism, and wellness”, Wellness and Tourism: Mind, Body, Spirit,
Place, pp. 19-36.

Bushell, R. and Sheldon, P.J. (2009), “Wellness tourism and the future”, Wellness and Tourism: Mind,
Body, Spirit, Place, pp. 218-230.

Buzinde, C.N. (2020), “Theoretical linkages between well-being and tourism: the case of self-
determination theory and spiritual tourism”, Annals of Tourism Research, Elsevier, Vol. 83
September 2019, p. 102920.

Cain, L., Moreo, A. and Rahman, I. (2020), “Callings and satisfaction among hospitality students: the
mediation of thriving and moderation of living a calling”, Journal of Hospitality and Tourism
Education, Routledge, pp. 1-10.

Cavalcante, W.Q.D.F., Coelho, A. and Bairrada, C.M. (2021), “Sustainability and tourism marketing: a
bibliometric analysis of publications between 1997 and 2020 using vosviewer software”,
Sustainability (Switzerland), Vol. 13 No. 9, doi: 10.3390/su13094987.

Celebi, D., Pirnar, I. and Eris, E.D. (2020), “Bibliometric analysis of social entrepreneurship in
gastronomy tourism”, Tourism, Vol. 68 No. 1, pp. 58-67.

Cheer, J.M., Belhassen, Y. and Kujawa, J. (2017a), “Spiritual tourism: entr�ee to the special issue”,
Tourism Management Perspectives, Elsevier Ltd, Vol. 24, pp. 186-187.

Cheer, J.M., Belhassen, Y. and Kujawa, J. (2017b), “The search for spirituality in tourism: toward a
conceptual framework for spiritual tourism”, Tourism Management Perspectives, Elsevier Ltd,
Vol. 24, pp. 252-256.

Chen, C.C. and Petrick, J.F. (2013), “Health and wellness benefits of travel experiences: a literature
review”, Journal of Travel Research, Vol. 52 No. 6, pp. 709-719.

Chen, J.S., Prebensen, N. and Huan, T. (2008), “Anatolia: an international journal of tourism and the
mediterranean tourist milieu”, An International Journal of Tourism and Hospitality Research,
May 2012, pp. 37-41.

Chen, K.H., Chang, F.H. and Kenny, C.W. (2013a), “Investigating the wellness tourism factors in hot
spring hotel customer service”, International Journal of Contemporary Hospitality Management,
Vol. 25 No. 7, pp. 1092-1114.

Chen, K.H., Liu, H.H. and Chang, F.H. (2013b), “Essential customer service factors and the
segmentation of older visitors within wellness tourism based on hot springs hotels”,
International Journal of Hospitality Management, Elsevier Ltd, Vol. 35, pp. 122-132.

Chen, K.H., Chang, F.-H. and Tung, K.-X. (2014), “Measuring wellness-related lifestyles for local
tourists in Taiwan”, Tourism Analysis, Cognizant Communication Corporation, Vol. 19 No. 3,
pp. 369-376.

Chen, K.H., Chang, F.H. and Liu, F.Y. (2015), “Wellness tourism among seniors in Taiwan: previous
experience, service encounter expectations, organizational characteristics, employee
characteristics, and customer satisfaction”, Sustainability (Switzerland), Vol. 7 No. 8,
pp. 10576-10601.

Cheng, M., Edwards, D., Darcy, S. and Redfern, K. (2018), “A tri-method approach to a review of
adventure tourism literature: bibliometric analysis, content analysis, and a quantitative
systematic literature review”, Journal of Hospitality and Tourism Research, Vol. 42 No. 6,
pp. 997-1020.

Chi, X., Lee, S.K., Ahn, Y.J. and Kiatkawsin, K. (2020), “Tourist-perceived quality and loyalty
intentions towards rural tourism in China”, Sustainability (Switzerland), Vol. 12 No. 9, pp. 1-18.

Clark-Kennedy, J. and Cohen, M. (2017), “Indulgence or therapy? Exploring the characteristics,
motivations and experiences of hot springs bathers in Victoria, Australia”, Asia Pacific Journal
of Tourism Research, Taylor & Francis, Vol. 22 No. 5, pp. 501-511.

Bibliometric
analysis on

wellness
tourism

375

https://doi.org/10.3390/su13094987


Çoban, M., €Ozt€urk, N. and Ekinci, E. (2020), “A bibliyometric analysis of the 100 top-cited publications
in health tourism”, International Journal of Health Management and Tourism, Vol. 5 No. 3,
pp. 315-335.

Cobo, M.J., L�opez-Herrera, A.G., Herrera-Viedma, E. and Herrera, F. (2011), “An approach for detecting,
quantifying, and visualizing the evolution of a research field: a practical application to the
Fuzzy Sets Theory field”, Journal of Informetrics, Elsevier Ltd, Vol. 5 No. 1, pp. 146-166.

Csap�o, J. and Marton, G. (2017), “The role and importance of spa and wellness tourism in Hungary’s
tourism industry”, Czech Journal of Tourism, Vol. 6 No. 1, pp. 55-68.

Cuesta-Vali~no, P., Bolifa, F. and N�u~nez-Barriopedro, E. (2020), “Sustainable, smart and muslim-friendly
tourist destinations”, Sustainability (Switzerland), Vol. 12 No. 5, pp. 1-13.

Daleva, D. and Stoyanova, M. (2017), “Forecasting of the volume of the SPA and wellness tourism
receipts in the south-west Bulgaria”, Journal of Spatial and Organizational Dynamics, Vol. V
No. 2, pp. 83-99.

Damijani�c, A.T. (2020), “Travel motivations as criteria in the wellness tourism market segmentation
process”, Academica Turistica, Vol. 13 No. 2, pp. 201-213.

de la Hoz-Correa, A., Mu~noz-Leiva, F. and Bakucz, M. (2018), “Past themes and future trends in
medical tourism research: a co-word analysis”, Tourism Management, Vol. 65, pp. 200-211.

Della Corte, V., Del Gaudio, G., Sepe, F. and Sciarelli, F. (2019), “Sustainable tourism in the
open innovation realm: a bibliometric analysis”, Sustainability (Switzerland), Vol. 11
No. 21, pp. 1-18.

Di Giovine, M.A. and Choe, J. (2019), “Geographies of religion and spirituality: pilgrimage beyond the
‘officially’ sacred”, Tourism Geographies, Routledge, Vol. 21 No. 3, pp. 361-383.

Dillette, A.K., Douglas, A.C. and Andrzejewski, C. (2021), “Dimensions of holistic wellness as a result
of international wellness tourism experiences”, Current Issues in Tourism, Taylor & Francis,
Vol. 24 No. 6, pp. 794-810.

Dini, M. and Pencarelli, T. (2021), “Wellness tourism and the components of its offer system: a holistic
perspective”, Tourism Review. doi: 10.1108/TR-08-2020-0373.

DiPietro, R.B., Moreo, A. and Cain, L. (2020), “Well-being, affective commitment and job satisfaction:
influences on turnover intentions in casual dining employees”, Journal of Hospitality Marketing
and Management, Routledge, Vol. 29 No. 2, pp. 139-163.

Donthu, N., Kumar, S. and Pattnaik, D. (2020a), “Forty-five years of journal of business research: a
bibliometric analysis”, Journal of Business Research, Elsevier, Vol. 109, pp. 1-14.

Donthu, N., Kumar, S. and Pattnaik, D. (2020b), “Forty-five years of journal of business research: a
bibliometric analysis”, Journal of Business Research, Vol. 109 October 2019, pp. 1-14.

Donthu, N., Reinartz, W., Kumar, S. and Pattnaik, D. (2021a), “A retrospective review of the first 35
years of the international journal of research in marketing”, International Journal of Research in
Marketing, Elsevier B.V., Vol. 38 No. 1, pp. 232-269.

Donthu, N., Kumar, S., Mukherjee, D., Pandey, N. and Lim, W.M. (2021b), “How to conduct a
bibliometric analysis: an overview and guidelines”, Journal of Business Research, Elsevier Inc.,
Vol. 133 May, pp. 285-296.

Donthu, N., Kumar, S. and Pattnaik, D. (2021c), “Intellectual structure and publication pattern in
International Journal of Advertising: a bibliometric analysis during 1982-2019”, International
Journal of Advertising, Taylor & Francis, Vol. 40 No. 2, pp. 148-174.

Donthu, N., Kumar, S., Pandey, N. and Gupta, P. (2021d), “Forty years of the international journal of
information management: a bibliometric analysis”, International Journal of Information
Management, Elsevier, Vol. 57, p. 102307.

Donthu, N., Kumar, S. and Pattnaik, D. (2021e), “Intellectual structure and publication pattern in
International Journal of Advertising: a bibliometric analysis during 1982-2019”, International
Journal of Advertising, Routledge, Vol. 40 No. 2, pp. 148-174.

IHR
37,2

376

https://doi.org/10.1108/TR-08-2020-0373


Donthu, N., Kumar, S., Pandey, N., Pandey, N. and Mishra, A. (2021f), “Mapping the electronic word-of-
mouth (eWOM) research: a systematic review and bibliometric analysis”, Journal of Business
Research, Elsevier, Vol. 135, pp. 758-773.

Donthu, N., Kumar, S. and Pattnaik, D. (2021g), “The Journal of Consumer Marketing at age 35: a
retrospective overview”, Journal of Consumer Marketing, Emerald Publishing Limited.

Donthu, N., Kumar, S., Pattnaik, D. and Lim, W.M. (2021h), “A bibliometric retrospection of marketing
from the lens of psychology: insights from Psychology & Marketing”, Psychology & Marketing,
Wiley Online Library, Vol. 38 No. 5, pp. 834-865.

Donthu, N., Kumar, S., Pattnaik, D. and Pandey, N. (2021i), “A bibliometric review of International
Marketing Review (IMR): past, present, and future”, International Marketing Review, Emerald
Publishing Limited.

Donthu, N., Kumar, S., Ranaweera, C., Pattnaik, D. and Gustafsson, A. (2021j), “Mapping of journal of
services marketing themes: a retrospective overview using bibliometric analysis”, Journal of
Services Marketing, Emerald Publishing Limited.

Dunn, H.L. (1959), “High-level wellness for man and society”, American Journal of Public Health,
Vol. 49 No. 6, pp. 786-792.

Evren, S. and Kozak, N. (2014), “Bibliometric analysis of tourism and hospitality related articles
published in Turkey”, Anatolia, Vol. 25 No. 1, pp. 61-80.

Feng, C., Li, H., Feng, L., Yu, M., Zhang, H., Ma, Y. and Yao, Y. (2021), “Study on current status,
problems and countermeasures of countryside health and wellness tourism in China”, Open
Journal of Social Sciences, Vol. 9 No. 4, pp. 212-221.

Garrigos-Simon, F.J., Narangajavana-Kaosiri, Y. and Narangajavana, Y. (2019), “Quality in tourism
literature: a bibliometric review”, Sustainability (Switzerland), Vol. 11 No. 14, pp. 1-22.

Gill, C., Packer, J. and Ballantyne, R. (2019), “Spiritual retreats as a restorative destination: design factors
facilitating restorative outcomes”, Annals of Tourism Research, Elsevier, Vol. 79 July, p. 102761.

Global Wellness Institute (2021), “Wellness tourism”, available at: https://globalwellnessinstitute.org/
press-room/statistics-and-facts/.

Gonzales, A., Brenzel, L. and Sancho, J. (2001), “Health tourısm and related servıces: carıbbean
development and internatıonal trade”, Reginoal Negotiating Machinery, p. 211.

Gr�enman, M. and R€aikk€onen, J. (2015), “Well-being and wellness tourism – same, same but different?
Conceptual discussions and empirical evidence n€akym€a”, Matkailututkimus, Vol. 11
No. 1, pp. 7-25.

G€uzeller, C.O. and Çeli_Ker, N. (2018), “Bibliometric analysis of tourism research for the period 2007-
2016”, Advances in Hospitality and Tourism Research, Vol. 6 No. 1, pp. 1-22.

Haleem, A., Khan, M.I., Khan, S. and Jami, A.R. (2020), “Research status in Halal: a review and
bibliometric analysis”, Modern Supply Chain Research and Applications, Vol. 2 No. 1, pp. 23-41.

Hall, C.M. (2011), “Health and medical tourism: a kill or cure for global public health?”, Tourism
Review, Vol. 66, pp. 4-15.

Han, H., Kiatkawsin, K., Jung, H. and Kim, W. (2018), “The role of wellness spa tourism performance in
building destination loyalty: the case of Thailand”, Journal of Travel and Tourism Marketing,
Routledge, Vol. 35 No. 5, pp. 595-610.

Hartwell, H., Fyall, A., Willis, C., Page, S., Ladkin, A. and Hemingway, A. (2016), “Progress in tourism
and destination wellbeing research”, Current Issues in Tourism, Taylor & Francis, pp. 1-63.

Hashemi, S.M., Jusoh, J., Kiumarsi, S. and Mohammadi, S. (2015), “Influence factors of spa and
wellness tourism on revisit intention: the mediating role of international tourist motivation and
tourist satisfaction”, International Journal of Research-Granthaalayah, Granthaalayah
Publications and Printers, Vol. 3 No. 7, pp. 1-11.

Hashim, N.A.A.N., Velayuthan, S.K., Yusoff, A.M., Awang, Z.B. and Safri, F.H.M. (2019), “Validating
the measuring instrument for motivation factors towards visiting spa and wellness tourism

Bibliometric
analysis on

wellness
tourism

377

https://globalwellnessinstitute.org/press-room/statistics-and-facts/
https://globalwellnessinstitute.org/press-room/statistics-and-facts/


destinations in kuala lumpur”, International Journal of Innovative Technology and Exploring
Engineering, Vol. 8 No. 9 Special Issue, pp. 1106-1108.

Henderson, J.C. (2009), “Islamic tourism reviewed”, Tourism Recreation Research, Vol. 34 No. 2,
pp. 207-211.

Henderson, J.C. (2016a), “Muslim travellers, tourism industry responses and the case of Japan”,
Tourism Recreation Research, Vol. 41 No. 3, pp. 339-347.

Henderson, J.C. (2016b), “Halal food, certification and halal tourism: insights from Malaysia and
Singapore”, Tourism Management Perspectives, Elsevier Ltd, Vol. 19, pp. 160-164.

Huang, L. and Xu, H. (2014), “A cultural perspective of health and wellness tourism in China”, Journal
of China Tourism Research, Vol. 10 No. 4, pp. 493-510.

Huang, L. and Xu, H. (2018), “Therapeutic landscapes and longevity: wellness tourism in Bama”,
Social Science and Medicine, Elsevier Ltd, Vol. 197, pp. 24-32.

Huang, K., Pearce, P., Guo, Q. and Shen, S. (2020), “Visitors’ spiritual values and relevant influencing
factors in religious tourism destinations”, International Journal of Tourism Research, Vol. 22
No. 3, pp. 314-324.

Hudson, S., Thal, K., C�ardenas, D. and Meng, F. (2017), “Wellness tourism: stress alleviation or
indulging healthful habits?”, International Journal of Culture, Tourism, and Hospitality
Research, Vol. 11 No. 1, pp. 35-52.

Ismail, M.N., Ahmad, M.I., Othman, R. and Ismail, M.S. (2019), “Halal tourism research
bibliometric analysis in Scopus , ProQuest and ebscohost”, International Halal Conference,
No. 2003.

Johnson, A.G. and Samakovlis, I. (2019), “A bibliometric analysis of knowledge development in smart
tourism research”, Journal of Hospitality and Tourism Technology, Vol. 10 No. 4, pp. 600-623.

Joppe, M. (2010), “One country’s transformation to spa destination: the case of Canada”, Journal of
Hospitality and Tourism Management, CAUTHE, Vol. 17 No. 1, pp. 117-126.

Joseph Sirgy, M. (2019), “Promoting quality-of-life and well-being research in hospitality and tourism”,
Journal of Travel and Tourism Marketing, Routledge, Vol. 36 No. 1, pp. 1-13.

Karn, S. and Swain, S.K. (2017), “Health consciousness through wellness tourism: a new dimension to
new age travelers”, African Journal of Hospitality, Tourism and Leisure, Vol. 6 No. 3.

Kastenholz, E., Marques, C.P. and Carneiro, M.J. (2020), “Place attachment through sensory-rich,
emotion-generating place experiences in rural tourism”, Journal of Destination Marketing and
Management, Vol. 17 August. doi: 10.1016/j.jdmm.2020.100455.

Kaur, G. (2016), “Customer interface in spiritual tourism via ‘synaptic CRM gap’: an integrative
technology-based conceptual model for relationship marketing”, Journal of Relationship
Marketing, Taylor & Francis, Vol. 15 No. 4, pp. 326-343.

Kazakov, S. and Oyner, O. (2021), “Wellness tourism: a perspective article”, Tourism Review, Vol. 76
No. 1, pp. 58-63.

Kelly, C. (2012), “Wellness tourism: retreat visitor motivations and experiences”, Tourism Recreation
Research, Vol. 37 No. 3, pp. 205-213.

Khan, M.A., Pattnaik, D., Ashraf, R., Ali, I., Kumar, S. and Donthu, N. (2021), “Value of special issues in
the journal of business research: a bibliometric analysis”, Journal of Business Research, Elsevier,
Vol. 125, pp. 295-313.

Kim, H., Woo, E. and Uysal, M. (2015), “Tourism experience and quality of life among elderly tourists”,
Tourism Management, Elsevier Ltd, Vol. 46, pp. 465-476.

Kim, E., Chiang, L. and Tang, L.R. (2017), “Investigating wellness tourists’ motivation, engagement,
and loyalty: in search of the missing link”, Journal of Travel and Tourism Marketing,
Routledge, Vol. 34 No. 7, pp. 867-879.

Kim, B., Kim, S. and King, B. (2020), “Religious tourism studies: evolution, progress, and future
prospects”, Tourism Recreation Research, Taylor & Francis, Vol. 45 No. 2, pp. 185-203.

IHR
37,2

378

https://doi.org/10.1016/j.jdmm.2020.100455


Koseoglu, M.A., Rahimi, R., Okumus, F. and Liu, J. (2016), “Bibliometric studies in tourism”, Annals of
Tourism Research, Elsevier Ltd, Vol. 61, pp. 180-198.

Kulczycki, C. and L€uck, M. (2009), “Outdoor adventure tourism and wellness”, Wellness and Tourism:
Mind, Body, Spirit, Place, pp. 165-176, Vol. (Draft ver No. Hettler 2006).

Kumar, S., Pandey, N., Lim, W.M., Chatterjee, A.N. and Pandey, N. (2021), “What do we know about
transfer pricing? Insights from bibliometric analysis”, Journal of Business Research, Elsevier,
Vol. 134, pp. 275-287.

Lehto, X.Y., Brown, S., Chen, Y. and Morrison, A.M. (2006), “Yoga tourism as a niche within the
wellness tourism market”, Tourism Recreation Research, Vol. 31 No. 1, pp. 25-35.

Leong, L.Y., Hew, T.S., Tan, G.W.H., Ooi, K.B. and Lee, V.H. (2020), “Tourism research progress – a
bibliometric analysis of tourism review publications”, Tourism Review, Vol. 76 No. 1, pp. 1-26.

Li, M., Lehto, X. and Li, H. (2020), “40 Years of family tourism research: bibliometric analysis and
remaining issues”, Journal of China Tourism Research, Routledge, Vol. 16 No. 1, pp. 1-22.

Lim, Y.J., Kim, H.K. and Lee, T.J. (2016), “Visitor motivational factors and level of satisfaction in
wellness tourism: comparison between first-time visitors and repeat visitors”, Asia Pacific
Journal of Tourism Research, Vol. 21 No. 2, pp. 137-156.

Liu, C., Dou, X., Li, J. and Cai, L.A. (2020), “Analyzing government role in rural tourism development:
an empirical investigation from China”, Journal of Rural Studies, Elsevier Ltd, Vol. 79 August,
pp. 177-188.

L�opez-Bonilla, J.M. and L�opez-Bonilla, L.M. (2021), “Leading disciplines in tourism and hospitality
research: a bibliometric analysis in Spain”, Current Issues in Tourism, Taylor & Francis, Vol. 24
No. 13, pp. 1880-1896.

Lochrie, S., Baxter, I.W., Collinson, E., Curran, R., Gannon, M.J., Taheri, B., Thompson, J. and Yalinay,
O. (2019), “Self-expression and play: can religious tourism be hedonistic?”, Tourism Recreation
Research, Taylor & Francis, Vol. 44 No. 1, pp. 2-16.

Lu, J. and Nepal, S.K. (2009), “Sustainable tourism research: an analysis of papers published in the
Journal of Sustainable Tourism”, Journal of Sustainable Tourism, Vol. 17 No. 1, pp. 5-16.

Luo, Y., Lanlung, L.C., Kim, E., Tang, L.R. and Song, S.M. (2018), “Towards quality of life: the effects
of the wellness tourism experience”, Journal of Travel and Tourism Marketing, Routledge,
Vol. 35 No. 4, pp. 410-424.

Luz, N. (2020), “Pilgrimage and religious tourism in Islam”, Annals of Tourism Research, Elsevier,
Vol. 82 March, p. 102915.

Magdalini, V. and Paris, T. (2009), “The wellness tourism market in Greece - an interdisciplinary
methodology approach”, Tourismos, Vol. 4 No. 4, pp. 127-144.

Majeed, S. and Ramkissoon, H. (2020), “Health, wellness, and place attachment during and post health
pandemics”, Frontiers in Psychology, Vol. 11 November, doi: 10.3389/fpsyg.2020.573220.

Mavric, B., €O�gretmeno�glu, M. and Akova, O. (2021), “Bibliometric analysis of slow tourism”, Advances
in Hospitality and Tourism Research (AHTR), Vol. 9100, pp. 157-178.

Mak, A.H.N., Wong, K.K.F. and Chang, R.C.Y. (2009), “Health or self-indulgence? The motivations and
characteristics of spa-goers”, International Journal of Tourism Research, Vol. 11 No. 2,
pp. 185-199.

Malyshev, A.A., Khodasevich, L.S., Maznichenko, M.A. and Romanov, S.M. (2016), “Integration of
educational and sports technologies in youth wellness tourism”, European Journal of
Contemporary Education, Vol. 18 No. 4, pp. 452-463.

Medina-Mu~noz, D.R. and Medina-Mu~noz, R.D. (2013), “Critical issues in health and wellness tourism:
an exploratory study of visitors to wellness centres on Gran Canaria”, Current Issues in
Tourism, Vol. 16 No. 5, pp. 415-435.

Meera, S. and Vinodan, A. (2019), “Attitude towards alternative medicinal practices in wellness
tourism market”, Journal of Hospitality and Tourism Insights, Vol. 2 No. 3, pp. 278-295.

Bibliometric
analysis on

wellness
tourism

379

https://doi.org/10.3389/fpsyg.2020.573220


Merig�o, J.M., Mulet-Forteza, C., Martorell, O. and Merig�o-Lindahl, C. (2020), “Scientific research in the
tourism, leisure and hospitality field: a bibliometric analysis”, Anatolia, Routledge, Vol. 31 No. 3,
pp. 494-508.

Michael Hall, C. (2011), “Publish and perish? Bibliometric analysis, journal ranking and the
assessment of research quality in tourism”, Tourism Management, Elsevier Ltd, Vol. 32 No. 1,
pp. 16-27.

Moyle, B., Moyle, C.lee, Ruhanen, L., Weaver, D. and Hadinejad, A. (2020), “Are we really progressing
sustainable tourism research? A bibliometric analysis”, Journal of Sustainable Tourism,
Routledge, Vol. 29 No. 1, pp. 106-122.

Mueller, H. and Kaufmann, E.L. (2001), “Wellness tourism: market analysis of a special health tourism
segment and implications for the hotel industry”, Journal of Vacation Marketing, Vol. 7
No. 1, pp. 5-17.

Mulet-Forteza, C., Martorell-Cunill, O., Merig�o, J.M., Genovart-Balaguer, J. and Mauleon-Mendez, E.
(2018), “Twenty five years of the journal of travel & tourism marketing: a bibliometric ranking”,
Journal of Travel and Tourism Marketing, Routledge, Vol. 35 No. 9, pp. 1201-1221.

Napier, A.D., Ancarno, C., Butler, B., Calabrese, J., Chater, A., Chatterjee, H., Guesnet, F., et al. (2014),
“Culture and health”, The Lancet, Vol. 384 No. 9954, pp. 1607-1639.

Nicolaides, A. and Grobler, A. (2017), “Spirituality, Wellness tourism and quality of life”, African
Journal of Hospitality, Tourism and Leisure, Vol. 6 No. 1, pp. 1-37.

Ni~nerola, A., S�anchez-Rebull, M.V. and Hern�andez-Lara, A.B. (2019), “Tourism research on
sustainability: a bibliometric analysis”, Sustainability (Switzerland), Vol. 11 No. 5, pp. 1-17.

Nusair, K., Butt, I. and Nikhashemi, S.R. (2019), “A bibliometric analysis of social media in hospitality
and tourism research”, International Journal of Contemporary Hospitality Management, Vol. 31
No. 7, pp. 2691-2719.

Page, S.J., Hartwell, H., Johns, N., Fyall, A., Ladkin, A. and Hemingway, A. (2017), “Case study:
wellness, tourism and small business development in a UK coastal resort: public engagement in
practice”, Tourism Management, Elsevier Ltd, Vol. 60, pp. 466-477.

Pan, X., Yang, Z., Han, F., Lu, Y. and Liu, Q. (2019), “Evaluating potential areas for mountain wellness
tourism: a case study of Ili, Xinjiang province”, Sustainability (Switzerland), Vol. 11 No. 20, doi:
10.3390/su11205668.

Pan, T., Beckman, E., Kitterlin-Lynch, M., Zhao, J. and Cheng, M. (2021a), “Exploring the motivations
and repeat behavioral intentions of generation X and Y Chinese cruise tourists”, Journal of
China Tourism Research. doi: 10.1080/19388160.2021.1972070.

Pan, T., Shu, F., Kitterlin-Lynch, M. and Beckman, E. (2021b), “Perceptions of cruise travel during the
COVID-19 pandemic: market recovery strategies for cruise businesses in North America”,
Tourism Management, Elsevier Ltd, Vol. 85 October 2020, p. 104275.

Pan, Y., Wang, X. and Ryan, C. (2021c), “Chinese seniors holidaying, elderly care, rural tourism and
rural poverty alleviation programmes”, Journal of Hospitality and Tourism Management,
Elsevier Ltd, Vol. 46 August 2020, pp. 134-143.

Parsons, H., Houge Mackenzie, S. and Filep, S. (2019), “Facilitating self-development: how tour guides
broker spiritual tourist experiences”, Tourism Recreation Research, Taylor & Francis, Vol. 44
No. 2, pp. 141-152.

Plz�akov�a, L. and Crespo Stupkov�a, L. (2019), “Environment as a key factor of health and well-being
tourism destinations in five European countries”, IBIMA Business Review, Vol. 2019, doi: 10.
5171/2019.611983.

Prayag, G. (2020), “Halal tourism: looking into the future through the past”, Tourism Recreation
Research, Taylor & Francis, Vol. 45 No. 4, pp. 557-559.

Ramos-Rodr�ıgue, A.R. and Ru�ız-Navarro, J. (2004), “Changes in the intellectual structure of strategic
management research: a bibliometric study of the Strategic Management Journal, 1980-2000”,
Strategic Management Journal, Vol. 25 No. 10, pp. 981-1004.

IHR
37,2

380

https://doi.org/10.3390/su11205668
https://doi.org/10.1080/19388160.2021.1972070
https://doi.org/10.5171/2019.611983
https://doi.org/10.5171/2019.611983


Remington, J. and Kitterlin-Lynch, M. (2018), “Still pounding on the glass ceiling: a study of female
leaders in hospitality, travel, and tourism management”, Journal of Human Resources in
Hospitality and Tourism, Taylor & Francis, Vol. 17 No. 1, pp. 22-37.

Rodrigues, �A., Kastenholz, E. and Rodrigues, A. (2010), “Hiking as a relevant wellness activity - an
exploratory study of hiking tourists in Portugal”, Journal of Vacation Marketing, Vol. 16 No. 4,
pp. 331-343.

Rodrigues, H., Brochado, A. and Troilo, M. (2020), “Listening to the murmur of water: essential
satisfaction and dissatisfaction attributes of thermal and mineral spas”, Journal of Travel and
Tourism Marketing, Routledge, Vol. 37 No. 5, pp. 649-661.

Rom~ao, J., Machino, K. and Nijkamp, P. (2018), “Integrative diversification of wellness tourism services
in rural areas–an operational framework model applied to east Hokkaido (Japan)”, Asia Pacific
Journal of Tourism Research, Taylor & Francis, Vol. 23 No. 7, pp. 734-746.

Ruhanen, L., Weiler, B., Moyle, B.D., McLennan, C. and lee, J. (2015), “Trends and patterns in
sustainable tourism research: a 25-year bibliometric analysis”, Journal of Sustainable Tourism,
Vol. 23 No. 4, pp. 517-535.

Rusby, Z. and Arif, M. (2020), “Development of Sharia tourism in Riau province Indonesia”, African
Journal of Hospitality, Tourism and Leisure, Vol. 9 No. 1, pp. 1-13.

Santos, L.L., Cardoso, L., Ara�ujo-Vila, N. and Fraiz-Brea, J.A. (2020), “Sustainability perceptions in
tourism and hospitality: a mixed-method bibliometric approach”, Sustainability (Switzerland),
Vol. 12 No. 21, pp. 1-18.

Sayili, M., Akca, H., Duman, T. and Esengun, K. (2007), “Psoriasis treatment via doctor fishes as part
of health tourism: a case study of Kangal Fish Spring, Turkey”, Tourism Management, Vol. 28
No. 2, pp. 625-629.

Sharma, P. and Nayak, J.K. (2018), “Testing the role of tourists’ emotional experiences in predicting
destination image, satisfaction, and behavioral intentions: a case of wellness tourism”, Tourism
Management Perspectives, Elsevier, Vol. 28 December 2017, pp. 41-52.

Sharma, P., Singh, R., Tamang, M., Singh, A.K. and Singh, A.K. (2021), “Journal of teaching in travel
&tourism: a bibliometric analysis”, Journal of Teaching in Travel and Tourism, Routledge,
Vol. 21 No. 2, pp. 155-176.

Sheldon, P.J. and Bushell, R. (2009), “Introduction to wellness and tourism”, Wellness and Tourism:
Mind, Body, Spirit, Place, pp. 3-18.

Sigala, M., Kumar, S., Donthu, N., Sureka, R. and Joshi, Y. (2021), “A bibliometric overview of the
journal of hospitality and tourism management: research contributions and influence”, Journal
of Hospitality and Tourism Management, Elsevier, Vol. 47, pp. 273-288.

Sigurðard�ottir, I. (2018), “Wellness and equestrian tourism – new kind of adventure?”, Scandinavian
Journal of Hospitality and Tourism, Taylor & Francis, Vol. 18 No. 4, pp. 377-392.

Singleton, A. (2017), “The summer of the Spirits: spiritual tourism to America’s foremost village of
spirit mediums”, Annals of Tourism Research, Elsevier, Vol. 67 January, pp. 48-57.

Smith, M. and Kelly, C. (2006a), “Wellness tourism”, Tourism Recreation Research, Vol. 31 No. 1, pp. 1-4.

Smith, M. and Kelly, C. (2006b), “Holistic tourism: journeys of the self?”, Tourism Recreation Research,
Vol. 31 No. 1, pp. 15-24.

Smith, M. and Puczk�o, L. (2008), “Health and wellness tourism”, Health and Wellness Tourism May,
pp. 1-400.

Sopha, C., Jittithavorn, C. and Lee, T.J. (2019), “Cooperation in health and wellness tourism
connectivity between Thailand and Malaysia”, International Journal of Tourism Sciences,
Routledge, Vol. 19 No. 4, pp. 248-257.

Sotiriadis, M., Zyl, C.V. and Poole, C. (2016), “Suggesting a framework for innovation management in
the industry of wellness tourism and spas”, African Journal of Hospitality, Tourism and Leisure,
Vol. 5 No. 4, pp. 1-17.

Bibliometric
analysis on

wellness
tourism

381



Spivack, S.E. (1998), “Health spa development in the us: a burgeoning component of sport tourism”,
Journal of Vacation Marketing, Vol. 4 No. 1, pp. 65-77.

St�anciulescu, G.C., Diaconescu, G.N. and Diaconescu, D.M. (2015), “Health, spa, wellness tourism. What is
the difference”, Knowledge Horizons/Orizonturi Ale Cunoasterii, Citeseer, Vol. 7 No. 3, pp. 158-161.

Stara, J. and Peterson, C. (2017), “Understanding the concept of wellness for the future of the tourism
industry: a literature review”, Journal of Tourism and Services, Vol. 53 No. 9, pp. 18-29.

Steiner, C.J. and Reisinger, Y. (2006), “Ringing the fourfold: a philosophical framework for thinking
about wellness tourism”, Tourism Recreation Research, Vol. 31 No. 1, pp. 5-14, available at: ///C:/
Users/AZEEZA/Desktop/Wellness Touri.

Suban, S.A., Madhan, K. and Shagirbasha, S. (2021), “A bibliometric analysis of Halal and Islamic
tourism”, International Hospitality Review, Vol. ahead-of-print No. ahead-of-print, doi: 10.1108/
ihr-05-2021-0038.

Telej, E. and Gamble, J.R. (2019), “Yoga wellness tourism: a study of marketing strategies in India”,
Journal of Consumer Marketing, Vol. 36 No. 6, pp. 794-805.

Terzidou, M. (2020), “Re-materialising the religious tourism experience: a post-human perspective”,
Annals of Tourism Research, Vol. 83 October 2019, p. 102924, Elsevier.

Terzidou, M., Scarles, C. and Saunders, M.N.K. (2017), “Religiousness as tourist performances: a case
study of Greek Orthodox pilgrimage”, Annals of Tourism Research, The Authors, Vol. 66,
pp. 116-129.

Tkaczynski, A. and Arli, D. (2018), “Religious tourism and spiritual leadership development: christian
leadership conferences”, Journal of Hospitality and Tourism Management, Elsevier Taiwan
LLC, Vol. 35, pp. 75-84.

Tuzunkan, D. (2018), “Wellness tourism : what motivates tourists to participate”, International Journal
of Applied Engineering Research, Vol. 13 No. 1, pp. 651-661.

Usman, H., Sobari, N. and Sari, L.E. (2019), “Sharia motivation in Muslim tourism definition, is it
matter?”, Journal of Islamic Marketing, Vol. 10 No. 3, pp. 709-723.

Vargas-S�anchez, A. and Moral-Moral, M. (2019a), “Halal tourism: state of the art”, Tourism Review,
Vol. 74 No. 3, pp. 385-399.

Vargas-S�anchez, A. and Moral-Moral, M. (2019b), “Halal tourism: literature review and experts’ view”,
Journal of Islamic Marketing, Emerald Publishing Limited.

Vargas-S�anchez, A. and Moral-Moral, M. (2022), “Halal tourism”, Encyclopedia of Tourism
Management and Marketing, Edward Elgar Publishing, pp. 1-3.

Virani, A., Wellstead, A. and Howlett, M.P. (2019), “Where is the policy? A bibliometric review of the
state of policy research on medical tourism”, SSRN Electronic Journal, Global Health Research
and Policy, Vol. 2, doi: 10.2139/ssrn.3445235.

Voigt, C. and Pforr, C. (2013), Wellness Tourism: A Destination Perspective, Routledge, London.

Voigt, C., Brown, G. and Howat, G. (2011), “Wellness tourists: in search of transformation”, Tourism
Review, Vol. 66, pp. 16-30.

Wang, K., Xu, H. and Huang, L. (2020), “Wellness tourism and spatial stigma: a case study of
Bama, China”, Tourism Management, Elsevier Ltd, Vol. 78 November 2019, p. 104039.

Wen, J., Kozak, M., Yang, S. and Liu, F. (2021), “COVID-19: potential effects on Chinese citizens’
lifestyle and travel”, Tourism Review, Vol. 76 No. 1, pp. 74-87.

Within, M.T. (2019), Wellness Tourism an Exploratory Qualitative Study, August, pp. 1-83.

Wolf, I.D., Ainsworth, G.B. and Crowley, J. (2017), “Transformative travel as a sustainable market
niche for protected areas: a new development, marketing and conservation model”, Journal of
Sustainable Tourism, Taylor & Francis, Vol. 25 No. 11, pp. 1650-1673.

Wong, C.U.I. (2019), “Social interaction in visitor control at a Chinese Buddhist monastic site”,
Tourism Recreation Research, Taylor & Francis, Vol. 44 No. 1, pp. 66-75.

IHR
37,2

382

http://///C:/Users/AZEEZA/Desktop/Wellness%20Touri
http://///C:/Users/AZEEZA/Desktop/Wellness%20Touri
https://doi.org/10.1108/ihr-05-2021-0038
https://doi.org/10.1108/ihr-05-2021-0038
https://doi.org/10.2139/ssrn.3445235


Zamani-Farahani, H. and Henderson, J.C. (2010), “Islamic tourism and managing tourism development
in islamic societies: the cases of Iran and Saudi Arabia”, International Journal of Tourism
Research, Vol. 12 No. 1, pp. 79-89.

Zupic, I. and �Cater, T. (2015), “Bibliometric methods in management and organization”, Organizational
Research Methods, Vol. 18 No. 3, pp. 429-472.

Corresponding author
Syed Ahamed Suban can be contacted at: syedahamedsuban@gmail.com

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com

Bibliometric
analysis on

wellness
tourism

383

mailto:syedahamedsuban@gmail.com

	Bibliometric analysis on wellness tourism – citation and co-citation analysis
	Introduction
	Review of literature
	Wellness tourism
	Tourism bibliometric analysis

	Methodology
	Bibliometric analysis
	Identification of keywords
	Initial search
	Inclusion and exclusion

	Results and discussion
	Performance analysis
	Citation analysis
	Publication by year
	Document by author
	Document by country
	Author affiliation

	Science mapping
	Reference co-citations
	Co-citation of source
	Co-citation of authors


	Conclusion
	Theoretical implications
	Managerial implications
	Limitations and future research

	References


