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Abstract

Purpose –The overall purpose of this study is to utilize the Theory of Planned Behavior (TPB) in combination
with four dark tourism constructs (dark experience, engaging entertainment, unique learning experience, and
casual interest) to gain a better understanding of behaviors and intentions of tourists who have visited or plan
to visit a dark tourism location.
Design/methodology/approach –A total of 1,068 useable questionnaires was collected via Qualtrics Panels
for analysis purposes. Confirmatory Factor Analysis (CFA) was used to verify satisfactory reliability and
validity regarding the measurement of model fit. With adequate model fit, structural equation modeling was
employed to determine positive and negative relationships betweenTPB and dark tourism constructs. In all, 11
hypotheses statements were tested within this study.
Findings – Results of this study indicate that tourists are curious, interested, and intrigued by dark
experienceswith paranormal activity, resulting in travel choicesmade for themselves based on personal beliefs
and preferences, with minimal outside influence from others. It was determined that dark experience was the
most influential of the dark tourism constructs tested in relationship to attitudes and subjective norm.
Research limitations/implications – The data collected for this study were collected using Qualtrics
Panels with self-reporting participants. The actual destination visited by survey participants was also not
factored into the results of this research study.
Originality/value –This study provides a new theoretical researchmodel thatmerges TPB and dark tourism
constructs and established that there is a relationship between TPB constructs and dark tourism.
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Introduction
Dark tourism is defined as the act of tourists traveling to sites of death, tragedy, and suffering
(Foley and Lennon, 1996). This past decade marks a significant growth of dark tourism with
increasing number of dark tourists (Lennon and Foley, 2000; Martini and Buda, 2018). More
than 2.1 million tourists visited Auschwitz Memorial in 2018 (visitor numbers, 2019), and 3.2
million tourists visited the Ground Zero 9/11 Memorial annually (a year in review, 2017).
Despite of the increasing popularity, there is still limited understanding of dark tourism as a
multi-faceted phenomenon (Biran et al., 2011) . Some research has looked into the motivations
and experience of dark tourists (Poria et al., 2004; Poria et al., 2006). However, most were based
on conceptual frameworks and arguments with little empirical data, even less have examined
tourist visit intentions to dark tourism sites (Zhang et al., 2016), let alone the association
between dark tourists’ motivations and visit intentions. Many scholars suggested the
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pressing needs for empirical research into dark tourism from tourist perspectives to
understand their motivations and experiences (Seaton and Lennon, 2004; Sharpley and Stone,
2009; Zhang et al., 2016). Of the limited empirical dark tourism studies, most were case studies
with historical battlefields and concentration camps being the hot spots (Le and Pearce, 2011;
Lennon and Foley, 1999; Miles, 2002). Still, a comprehensive understanding of dark tourists’
motivations and their intentions to visit is lacking.

As such, this studywas conducted to understand both themotivations and visit intentions
of tourists to dark tourism destinations. Theory of Planned Behavior (TPB) constructs
(attitudes, subjective norm, perceived behavioral control) and the four dark tourism dimensions
(i.e. dark experience, engaging entertainment, unique learning experience, and casual interest)
were utilized to address the following objectives: (1) examine themotivations of dark tourists;
(2) investigate the intentions of the dark tourists to visit a dark tourism destination in the
next 12 months; and (3) explore the association between the motivations and visit intentions
of dark tourists. The dark tourism dimensions utilized for this study were adapted supported
by previous dark tourism studies (Biran et al., 2014; Bissell, 2009; Lam and Hsu, 2006; Molle
and Bader, 2014). While many studies have utilized TPB in the past, this study will utilize the
TPB to focus attention on why travelers are motivated to visit dark tourism locations
specifically.

Literature review
Travels associated with death dates back for centuries (Dale and Robinson, 2011). Early
examples of dark tourism include Roman gladiator games, guided tours to watch hangings in
England, and pilgrimages to medieval executions (Stone, 2006). Even today, many tourists
are fascinated with and thus visited sites of death and tragedy such as the John F. Kennedy’s
death site in Dallas, Texas, and the Ground Zero 9/11 Memorial in New York (Foley and
Lennon, 1996; Strange and Kempa, 2003). Abandoned prisons and sites of punishment and
incarcerations are also popular attractions among dark tourists (e.g., Pentridge inMelbourne,
Australia; Foley and Lennon, 1996). However, the term dark tourism did not get introduced to
the research community until 1996 which ignited many later research efforts on this topic
(Light, 2017).

Dark tourism
Dark tourism is defined as the act of tourists traveling to sites of death, tragedy, and suffering
(Foley and Lennon, 1996). Many scholars also came upwith other terms and labels to describe
such phenomenon including thanatourism (Seaton, 1996), disaster tourism (Rojek, 1993),
black spot tourism (Rojek, 1993), morbid tourism (Blom, 2000) and even phoenix tourism
(Powell et al., 2018). Mowatt and Chancellor (2011) suggested that despite of different names,
at the heart of the concept is travel to places of death that are often linked to violence (Robb,
2009). Many researchers use the term dark tourism and thanatourism interchangeably, while
more tend to use dark tourism as an umbrella term for any form of tourism that is somehow
related to death, suffering, atrocity, tragedy or crime (Light, 2017). Given the standard use of
the term dark tourism in the practice and scholarship of tourism, such a term will be used
throughout this manuscript.

Dark tourism research in this past two decades mainly covers six themes including the
discussion on definition, concepts, and typologies; the associated ethical issues; the political
and ideological dimensions; the nature of demand for dark tourism locations; site
management; and the methods used for research (Light, 2017). The area of terminology
and definitions undoubtedly dominates in the dark tourism literature (Zhang et al., 2016).
While in the area of exploring the nature of demand for dark tourism locations, the relatively
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limited research concentrated in four aspects – both the motivations and experiences of dark
tourists, the relationship between visiting and sense of identity, and new approaches to
theorizing the consumption of dark tourism (Light, 2017).

Research addressing dark tourists’ motivations were relatively slow. Many early studies
simply postulate and propose tourists’motivations to visit dark tourism sites, with a lack of
empirical research to support (Light, 2017). As such, many studies in the past decade
examined dark tourists’ motivations through different case studies, with concentration
camps or historical battlefields being the hot spots (Lennon and Foley, 1999; Miles, 2002).
Research reveals that tourists visit dark tourism destinations for a wide variety of reasons,
such as curiosity (Biran et al., 2014; Isaac and Cakmak, 2014), desire for education and
learning about what happened at the site (Kamber et al., 2016; Yan et al., 2016), interest in
history or death (Yankholmes and McKercher, 2015; Raine, 2013), connecting with one’s
personal or family heritage (Mowatt and Chancellor, 2011; Le and Pearce, 2011). Drawing
from literature, four common themes (i.e. dark experience, engaging entertainment, unique
learning experience, casual interest) emerged, served as the foundational pillars for this
study, and were discussed below.

The motivation construct
Dark Experience. Raine’s (2013) dark tourist spectrum study of tourists visiting burial
grounds and graveyards concluded that mourners and pilgrims had personal and spiritual
connections to the different sites being studied. Mourners visited specific gravesites and
usually would perform meditations for the dead. Pilgrims had a personal connection to
specific burial sites in some way, whether it is a religious connection to the individual or they
served as a personal hero (Raine, 2013). Death rites are often performed as a ritual not
necessarily to mark the passing of the deceased but rather to heal the wounds of families,
communities, societies, and/or nations by the deceased’s passing (Bowman and
Pezzullo, 2009).

Additionally, Raine’s (2013) study discovered another subset of tourists—the morbidly
curious and thrill seekers. Those classified as morbidly curious or thrill seekers were visiting
burial sites to confront and experience death. Whether a mourner or pilgrim or the morbidly
curious thrill seeker, the tourists had a strong connection to the dead they were there to visit
which could categorize them as seeking a dark experience.

To take dark tourism to the extreme, Miller and Gonzalez (2013) completed a study on
death tourism. Death tourism occurs when individuals travel to a location to end their lives,
often through a means of assisted medical suicide. It was determined that this is still a taboo
topic for some countries where it is not legalized, however it is gaining more publicity. It was
determined that death tourism is typically the result of one of four reasons; the primary
reason death tourism is planned is because of assisted suicide being illegal in the traveler’s
home country (Miller and Gonzalez, 2013). While death tourism does not directly apply to this
particular study, it is an offspring of dark tourism and is a tourist activity that is related to
dark experience.

Dark experience closely relates to acts of death and dying, as well as fascination with the
abnormal, bizarre, and emotional experiences that come with visiting a dark tourism
destination (Bissell, 2009). Previous research has shown that individuals have a morbidly
curious interest in death and the act of witnessing death (Raine, 2013). This dimension was
developed specifically to test statements related to death, fascination with abnormal and/or
bizarre events and locations, as well as emotional experiences related to death and dying.
Based on previous research, the following hypotheses statements were created:

H1. Dark Experience will have a positive relationship with Attitudes
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H2. Dark Experience will have a positive relationship with Subjective Norm

Engaging Entertainment. Tourists may visit dark tourism destinations to see the reality
behind the media images or to gain emotional connections to celebrities. Often, tourists have
emotional connections to the locations in which they are traveling. For example, tours of
Elvis’ home, Graceland, or the accurate reenactment of James Dean’s funeral procession offer
visitors an experience different to everyday life and has been systematized (Foley and
Lennon, 1996). It has been found that when tourists perceive a site to be part of their own
heritage, theywill show greater interest in learning, feeling emotional involvement, and being
connected to their personal heritage (Poria et al., 2006). Some tourists visit dark tourism
destinations especially those they have a personal heritage connection to (i.e. Auschwitz,
Ground Zero, war battlefields), just to experience the personal and emotional connections
(Poria et al., 2006). As a result of previous research, the following hypotheses statements were
made regarding Engaging Entertainment:

H3. Engaging Entertainment will have a positive relationship with Attitudes

H4. Engaging Entertainment will have a positive relationship with Subjective Norm

Unique learning experience. Raine (2013) studied dark tourists to burial sites and graveyards
and found that their primary motivations were to explore, make discoveries, and for
education. These tourists only visited for a pleasurable experience, and thus are usually
emotionally detached and might not engage with the site as a burial ground (Raine, 2013). In
some cases, tourists may be visiting the destination for purposes other than dark tourism
interest (e.g., photography, education). Farmaki (2013) investigated the motivations of
tourists to dark heritage sites in Cyprus and found that even though the concept of death was
incorporated to enhance tourists’ experience, the dark tourism sites were primarily for
educational and memorial purposes and thus become places of commemoration, admiration,
and learning (Farmaki, 2013). In connection with the Unique Learning Experience construct,
the following hypotheses statements were concluded:

H5. Unique Learning Experience will have a positive relationship with Attitudes

H6. Unique Learning Experience will have a positive relationship with Subjective Norm

Casual interest. Raine (2013) classified certain tourists (i.e., sightseers, retreaters, and passive
recreationalists) as “incidental” given the nature of their visits was often unplanned. Instead
of visiting to experience events related to death and burials, these tourists visited either
because of their general interests in the area or to escape from stresses of everyday life (Raine,
2013). Tourists could encounter dark tourism unknowingly as they are just wanting
something to do while on vacation and happen upon a dark tourism destination or activity.
As a result of previous research, the following hypotheses statements were created to test
casual interest:

H7. Casual Interest will have a positive relationship with Attitudes

H8. Casual Interest will have a positive relationship with Subjective Norm

The Theory of Planned Behavior (TPB)
Behavioral intention, defined as an individual’s anticipated or planned future behavior
(Swan, 1981), has been suggested as a central factor that correlates strongly with observed
behavior (Baloglu, 2000). Many believed that intentions serve as an immediate antecedent to
actual behavior (Fishbein and Ajzen, 1975; Konu and Laukkanen, 2010). Fishbein and Ajzen
developed the Theory of planned behavior (TPB) base on three constructs: attitude,
subjective norm and perceived behavioral control. The Theory of Planned Behavior (TPB)

IHR
36,1

110



has been widely used in tourism research (Ajzen and Driver, 1992; Han et al., 2010; Han and
Kim, 2010; LamandHsu, 2004, 2006). TPB suggests that individuals aremore likely to engage
in behaviors that are believed to be achievable (Armitage and Conner, 2001). Ajzen (1991)
suggested that attitude, subjective norm, and perceived behavioral control are important to
predict intention. Perceived behavioral control is what influences the tourists’ intentions and
their perception of their ability to perform a specific behavior.

Lam and Hsu (2004) utilized the TPB to examine motivations of travelers from mainland
China to Hong Kong and found that attitude, perceived behavioral control, and past
behaviors were directly related to travel intentions. In another study examining the visit
intentions of Taiwanese travelers to Hong Kong, Lam and Hsu (2006) found that a positive
association between visit frequency and re-visit intention.

Cheng et al. (2006) used the TPB to examine the negative word-of-mouth communication
on visit intentions of Chinese consumers to high-class Chinese restaurants. It was determined
from their study that the TPB constructs were positively impacted by negative word-of-
mouth indicating that the TPB effectively measured consumer communication intention.
Similarly, Han and Kim (2010) modified the TPB in the investigation of customers’ intention
to revisit environmentally friendly hotels and found that past behavior was a significant
predictor of intention–the more customers stay at a green hotel, the more likely they intend to
revisit. It can be concluded from previous research efforts that the TPB can be utilized to
effectively measure behavioral intentions of tourists successfully.

Motivation and intentions
Understandingmotivations is the starting point of understanding tourist behaviors (Crompton,
1979; Kim et al., 2011). Tourist motivations (e.g., excitement, relaxation, curiosity) are found to
have a direct positive effect on their behavioral intentions (Yoon and Uysal, 2005). Many
suggested that additional constructs (e.g., tourist motivations, satisfactory prior experience)
can enhance the predictive power of TPB (Conner and Abraham, 2001; Alegre and Cladera,
2009). Several studies have shown that motivations have a positive effect to behavioral
intention or affects intention to visit (Baloglu, 2000; Yoon and Uysal, 2005) or to use a certain
product/service (e.g., Alegre and Cladera, 2009; Vazquez and Xu, 2009). For purposes of this
study, the Theory of Planned Behavior (TPB) is utilized to serve as a guide to determine
behavioral intentions. Concluded from previous research, the following hypotheses statements
have been developed to test the relationships of the Theory of Planned Behavior:

H9. Attitudes will have a positive relationship with Intention

H10. Subjective Norm will have a negative relationship with Intention

H11. Perceived Behavioral Control will have a positive relationship with Intention

Methodology
Survey instrument
A survey questionnaire was developed to collect information on the socio-demographic
background, motivation construct, and planned behavior construct from tourists. Socio-
demographic data queried were age in years (continuous), gender (3 categories, male, female
and prefer not to answer), level of education (9 categories, from less than high school degree to
doctoral degree), marital status (5 categories, from single towidow/widower), personal annual
income (12 categories, from less than $20,000 to more than $200,000). Tourists’ home
residence state and country were also collected.

A dark tourismmotivation construct was developed based on previous studies (Biran et al.,
2014; Bissell, 2009; Lam and Hsu, 2006; Molle and Bader, 2014), and used to query previous
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visit and potential visit separately using a five-point Likert scale (“1 5 extremely
unimportant”; “5 5 extremely important”). This motivation construct consists of 33 item
statements from four dimensions (Table 1) which include engaging entertainment, dark
experience, unique learning experience, and casual interest. Dark experience consisted of nine
statements, related to death, fascination with abnormal and/or bizarre events and

Dark
experience

Engaging
entertainment

Unique learning
experience

Casual
interest

To experience paranormal activity 0.86
To visit well-recognized locations that
are known to be home to paranormal
activity

0.81

To experience paranormal activity as
seen on main-stream media

0.80

Well-known for paranormal activity 0.79
To satisfy my fascination of abnormal
and bizarre events

0.60

To seek out stories related to the DT
location

0.55

To satisfy personal curiosity about how
the victims died

0.51

To witness the act of death and dying 0.48
To reconnect with individual(s) that
were somehow associated to the DT
location

0.48

To see the wreckage/debris of the DT
location

0.43

To be physically refreshed 0.75
To be emotionally refreshed 0.73
To have a hobby 0.69
To meet people with similar interests 0.67
To change pace and get away from
routine

0.58

To see the improvement/changes of the
DT location

0.57

To travel 0.56
To have some entertainment 0.48
Has been featured on television shows 0.48
To try something “out of the ordinary” 0.73
To try something new 0.70
To experience place(s) many people
have not been to or wish to visit

0.68

To increase knowledge 0.64
To visit historical/cultural sites 0.46
Originality of facilities 0.45
Well-known for historical heritage 0.45
To experience a part of my own
heritage

0.33

Special tour promotions 0.68
Value of tours 0.66
Service quality 0.64
Personal safety 0.58
To have an enjoyable time with family
or friends

0.44

Natural scenery 0.44

Table 1.
Factor loadings for
dark tourism variables
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destinations, and emotional experiences with a connection to death (e.g., “to travel”, “to have
some entertainment”). Engaging entertainment was measured using ten statements that
inquire about the personal or emotional connection to the destination they have visited orwish
to visit in the future (e.g., “to witness the act of death and dying”, “to experience paranormal
activity”).Unique learning experience focused on learning about the history of the destination
being visited or trying something that is different and out of the ordinary (eight items, e.g., “to
try something new”, “to increase knowledge”). Casual interest focuses on individuals who
want to visit a dark tourism destination for the entertainment value but want to have a
relaxing time while doing so (six items, “special tour promotions”, “natural scenery”).

The planned behavior construct queried on four dimensions (i.e., attitudes, subjective
norms, perceived behavioral control, and behavioral intentions) associated with visiting dark
tourism destinations, with a total of 16 item statements (Table 2). Five item statements were
used to measure dark tourists’ attitudes (e.g., “visiting a dark tourism destination is
enjoyable”, “visiting a dark tourism destination is pleasant”) and behavioral intentions (e.g., “I
will visit a dark tourism destination in the next 12 months”, “I would revisit the most recent
dark tourism destination I visited again in the future”) respectively, using a five-point Likert
scale (“1 5 Strongly disagree”; “5 5 Strongly agree”). Dark tourists’ perceived behavioral
controlwasmeasured by three item statements (e.g., “I am in control of whether or not I visit a
dark tourism destination”, “If wanted, I could easily afford to visit a dark tourism
destination”), using the same five-point Likert scale (“15 Strongly disagree”; “55 Strongly
agree”). For subjective norms dimension, each of the three item statements wasmeasured by a
different five-point Likert scale. The statement that “most people I knowwould choose a dark
tourism destination for vacation purposes” uses the scale in which “1 5 strongly disagree”,
“55 strongly agree”. One item statement asks individuals to rate onwhether “people who are
important to me think I ____ choose a dark tourism destination to visit” “1 5 definitely

Construct Parcel Variable
Factor
loading

Attitude 1 (ATT_4) Fun 0.79
2 (ATT_1) Enjoyable 0.79

(ATT_5) Positive 0.57
3 (ATT_3) Exciting 0.71

(ATT_2) Pleasant 0.67
Behavioral Intention 1 (BI_1) I will visit a DT location in the next 12 mos 0.69

2 (BI_4) I would recommend visiting the most recent DT
location I visited to a friend/family member

0.65

(BI_3) I would revisit the most recent DT location I visited
again in the future

0.54

3 (BI_2) I want to visit a DT location in the next 12 mos 0.62
(BI_5) I would recommend visiting any DT location to a
friend/family member

0.58

Subjective Norms 1 (SN_2) People who are important to me think I should/should
not choose a DT location to visit

0.84

2 (SN_3) People who are important to me would approve/
disapprove of my visit to a DT location

0.77

3 (SN_1) Most people I know would choose a DT location for
vacation purposes

0.52

Perceived Behavioral
Control

1 (PBC_1) I am in control of whether or not I visit a DT location 0.52
2 (PBC_3) There are DT location(s) within reasonable driving

distance from my home
0.46

3 (PBC_2) If I wanted, I could easily afford to visit a DT location 0.45

Table 2.
Partial disaggregation

parcel groupings of
TPB variables
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should not”, “5 5 definitely should”). Another statement asks individuals to rate whether
“people who are important to me would ___ of my visit to a dark tourism destination”
“1 5 definitely disapprove”, “5 5 definitely approve”).

Sampling and procedure
To increase the reliability and validity of the survey, a pilot study was conducted. A small
group of industry professionals from all over the country currently working at dark tourism
destinations and other academic researchers were invited to critique the initial draft of the
survey. Forty-one individuals took the survey instrument and provided feedback (e.g., some
wording issues). After revisions from the pilot study were completed, the survey was
launched, and data was collected.

Qualtrics, a web-based survey software company with access to an electronic database of
survey candidates, was used to administer this questionnaire to participants. A total of 44,270
invitations were randomly sent to Qualtrics panel participants requesting participation in
this study. Qualification of participants was completed by requesting all survey recipients
answer the following questions: (1) Have you visited a dark tourism location within the past
24 months? and (2) Do you plan to visit a dark tourism location within the next 12 months? A
statement was provided to all participants explaining what consisted of a dark tourism
location to ensure participants were not taking the survey based on experiences of activities
like haunted houses or haunted hayrides. Only 3,907 individuals were eligible to complete the
survey, and a total of 1,068 participants did complete the survey, which yields a response rate
of 27.3%. Altogether 651 out of 1,068 individuals had previously visited a dark tourism
destination within the last 24 months while the remaining 417 individuals plan to visit a dark
tourism destination within the next 12 months.

Analysis
Data analysis included descriptive statistics, reliability tests, confirmatory factor analysis
(CFA), and structural equation modeling (SEM). Descriptive statistics were used to outline
respondents’ characteristics (e.g., demographic composition). CFA was utilized to evaluate
the measurement model, demonstrate adequate model fit, and ensure satisfactory levels of
reliability and validity of underlying variables and their respective factors. Factor loadings
greater than 0.70 indicated that the constructs are appropriately represented and considered
acceptable (Hair et al., 2010). Cronbach’s alphas were computed to test the internal reliability
of items comprising each dimension of the dark tourism motivation construct (dark
experience, engaging entertainment, unique learning experience, casual interest) and the
planned behavior construct (attitudes, subjective norm, perceived behavioral control),
respectively. A cutoff value of 0.7 was utilized to determine “good” reliability (Peterson,
1994, p. 381).

To confirmmeasurement model validity, the chi-squared (x2) statistic, Root-Mean-Square-
Error of Approximation (RMSEA), Comparative Fit Index (CFI), and the Standardized Root
Mean Square Residual (SRMR) values were reviewed. Cutoff criteria used to determine “good
fit” were RMSEA score < 0.08 (Byrne, 1998), CFI scores > 0.90 (Kline, 2005), SRMR < 0.08 to
indicate a good fit (Hu and Bentler, 1999).

Results
Overwhelmingly, many tourists who had either visited a dark tourism location or plan to visit
a dark tourism destination were female (65.4%). Additionally, the majority of participants
were 25–34 years of age (44.2%) with the next largest age groups being 35–44 years (21%)
and 18–24 years (20.9%). Most had either a 4-years Bachelor’s degree from college (30.5%) or
at least some college education but did not finish their degree (25.3%). 54.5% of the survey
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participants were married and 37.6% were single. As for income, the largest percentage
(19.5%) had an individual annual income ranging from $20,001-$40,000. A full table of
demographic characteristics of the participants can be seen in Table 3.

Partial disaggregation of measurement model
SEMwas utilized to investigate the relationships among dark tourism construct, the planned
behavior construct and behavioral intentions. Like the CFA testing, the SEM also uses the
chi-squared (x2), RMSEA, SRMR, and CFI to determine overall model fit and relationships for
this study. After further testing for convergent and discriminant validity, it was determined
that all constructs met the composite reliability 0.70 or greater standard regarding the 3-
parcel hypothesized model (Table 4) (Hair et al., 2010).

There are several ways to parcel variables into groupings. For purposes of this study, the
variables were parceled using the item-to-construct method since the SEMmodel was large in
size and the goal was to have parcels balanced in terms of difficulty and discrimination (Little
et al., 2002). To develop the parcels, standardized regression weights were evaluated, and the

Demographic characteristics Frequency Percentage

Gender Male 368 34.5
Female 698 65.4
Prefer not to answer 2 0.2

Age 18–24 years 223 20.9
25–34 years 472 44.2
35–44 years 224 21.0
45–54 years 78 7.3
55–64 years 43 4.0
65–74 years 26 2.4
Over 75 years 2 0.2

Level of Education Less than high school degree 9 0.8
High school graduate (diploma or GED equivalent) 116 10.9
Some college but no degree 270 25.3
Associate degree in college (2-years) 98 9.2
Bachelor’s degree in college (4-years) 326 30.5
Master’s degree 155 14.5
Doctoral degree 35 3.3
Professional degree (JD, MD) 56 5.2
I prefer not to say 3 0.3

Marital Status Single 402 37.6
Married 582 54.5
Divorced/Separated 72 6.7
Widow/Widower 8 0.7
I prefer not to say 4 0.4

Annual Income Less than $20,000 177 16.6
$20,001 to $40,000 208 19.5
$40,001 to $60,000 172 16.1
$60,001 to $80,000 153 14.3
$80,001 to $100,000 143 13.4
$100,001 to $120,000 55 5.1
$120,001 to $140,000 36 3.4
$140,001 to $160,000 39 3.7
$160,001 to $180,000 10 0.9
$180,001 to $200,000 12 1.1
More than $200,000 20 1.9
I prefer not to say 43 4.0

Table 3.
Demographic

characteristics of
survey participants
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three highest scores served as anchors to each of the three parcels with the highest values
associated to parcel 1, next highest to parcel 2, and then the next highest to parcel 3. The
remainder of variables were placed into the parcels continuing with the 4th highest value
placed into the 3rd parcel and repeating the process in inverted order until all variables were
assigned into parcels. Once the variables for each construct were placed into appropriate
parcel groupings, averages of the questions associated to the new parceled variables were
calculated prior to the CFA and SEM analysis. The attitude and behavioral intention
constructs had five variable questions, while subjective norm and perceived behavioral
control only had three questions. In those situations, one individual variable question served
as the parcel item. Table 2 shows the variables and the parcels in which they were grouped.

Additionally, the average variance extractedwas calculated and proved to be less than the
composite reliability for each construct indicating convergent reliability of the constructs.
The average variance extracted was greater than the 0.50 standard for Dark Experience,
Engaging Entertainment, Unique Learning Experience, Attitude, and Subjective Norm
constructs. Behavioral Intention (0.49) and Casual Interest (0.48) had values that were
borderline acceptable regarding convergent validity. The only construct that did notmeet the
standards of convergent validity testing was Perceived Behavioral Control (0.23). When
testing for divergent validity, all square-root of average variance extracted calculations were
greater than the inter-construct correlations indicating divergent validity was present in this
study. Partial disaggregation of the variables resulted in a much stronger overall model fit.
The RMSEA value was 0.08 indicating a strong model fit and the CFI (0.891) value was
acceptable indicating a good model fit. The SRMR value (0.06, Table 4) also showed a strong
model fit.

Hypothesis testing
Overall, most of the relationships between the dark tourism construct and theTPB constructs
were significant. Results show that dark experience has a positive significant relationship
with both attitudes (0.434) regarding tourists visiting a dark tourism destination and
subjective norms (0.242, Table 5). Casual interest has a positive significant relationship with
both attitudes (0.404) and subjective norm (0.330). Both engaging entertainment (�0.080;
�0.217) and unique learning experience (0.152; �0.247) are not significantly associated with
neither attitudes nor subjective norms. Results show that both attitudes (0.396) and perceived
behavioral control (0.716) have a significant positive relationship with behavioral intention.

SEM testing was completed on the data. In addition to the significant and insignificant
relationships indicated by the SEM testing, to answer some of the specific research questions
asked by this study one must review the distinct question factor loadings to get those
answers. A full set of the factor loadings of survey questions asked regarding dark tourism
and TPB constructs are in Table 1. A visualization of all hypothesis testing results is in
Table 5 as well as on Figure 1.

Model Df χ2 CFI RMSEA SRMR 90% CI

8-factor 3-parcel hypothesized model 224 1560.20 0.89 0.08 0.06 [0.071, 0.078]
8-factor single-parcel hypothesized model 1 318.10 0.89 0.55 0.13 [0.496, 0.596]
8-factor full hypothesized model 1099 8283.79 0.69 0.08 0.09 [0.077, 0.080]
7-factor model (DE, EE combined) 231 2141.38 0.84 0.09 0.06 [0.085, 0.091]
7-factor model (ULE, CI combined) 237 1831.23 0.87 0.08 0.06 [0.076, 0.083]
6-factor model (DE, EE combined; ULE, CI
combined)

237 2314.35 0.83 0.09 0.07 [0.087, 0.094]

5-factor model (all DT constructs combined) 246 3076.99 0.77 0.10 0.08 [0.101, 0.107]
Table 4.
CFAs of nested models
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Discussion
It can be concluded from the findings of this research that dark experience has a positive
relationship with attitudes regarding tourists visiting a dark tourism location, indicating that
Hypothesis 1 was fully supported. Tourists seek specific characteristics when choosing to
visit a dark tourism destination. Akin to findings fromBissell (2009), the reasons for visiting: I
want to try something new and out of the ordinary aswell as I am fascinatedwith abnormal and
bizarre eventswere strong. Alone these two variables do not constitute wanting to experience
dark tourism but suggest a curiosity about dark tourism and a desire for new experiences
(Seaton and Lennon, 2004). Individuals answered favorably to all questions related to interest
in experiencing paranormal activity. Although Sharpley (2005) suggested “fascination with
death” as a potential motive for tourists to visit dark tourism destinations, questions
specifically related to death (i.e., to witness the act of death and dying, to satisfy personal
curiosity about how the victims died), reveal that fascination with death and dying was not a
strongmotivating factor for the tourists’who participated in this research study. The positive
relationships of dark experience with attitudes (H1) and subjective norm (H2), respectively,

Hypothesis Path Estimate Significant Result

H1 DE → Attitudes 0.434 p < 0.001 Supported
H2 DE → SN 0.242 p < 0.001 Supported
H3 EE → Attitudes �0.080 N.S. Not supported
H4 EE → SN 0.152 N.S. Not supported
H5 ULE→ Attitudes �0.217 N.S. Not supported
H6 ULE→ SN �0.247 N.S. Not supported
H7 CI → Attitudes 0.404 p < 0.001 Supported
H8 CI → SN 0.330 p < 0.01 Supported
H9 Attitudes → Intention 0.396 p < 0.001 Supported
H10 SN → Intention 0.058 N.S. Not supported
H11 PBC → Intention 0.716 p < 0.001 Supported

Table 5.
Full-data set

hypothesis testing
results

Figure 1.
Graphic representation

of theoretical
framework and

hypothesis testing
results
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implies that tourists are seeking experiences that satisfy curiosity or they are seeking
interaction with the paranormal. Tourists seek a fun and enjoyable tourist experience by
visiting dark tourism destinations, and do not feel pressured by societal norms of their friends
and family, which may prevent them from visiting dark tourism destinations.

The engaging entertainment dimension regarding both attitude (H3) and subjective (H4)
was not supported in this study, which is interesting considering the questions in this
dimension were developed to determine the importance of the tourists connecting with the
information presented at the destination while still having an enjoyable experience.

Like Raine (2013), this study considered the unique learning experience dimension to
include individuals who are hobbyists and are typically visiting these destinations solely
for educational purposes and to not engage with the destination as a dark tourism site.
To present an alternative consideration to the construct of unique learning experience, Seaton
(1996) determined that the more attached a person was to a destination, the less likely they
would be fascinated with death, resulting in the tourists not viewing the dark tourism
destination as being “dark”. This thought processmay be a possibility of explanation for why
the relationships were negative between unique learning experience and the TPB constructs,
resulting in both Hypothesis 5 and 6 not being supported. Farmaki (2013) strengthens this
argument by determining that many tourists visit museums for the purpose of education, but
museums will incorporate the concept of death to enhance the tourist experience.

Results from this study also indicate that participants of this study were not traveling to
dark tourism destinations for educational purposes. Additionally, results indicate that
individuals who were perhaps traveling for the purposes of unique learning experience had
negative feelings or experiences with subjective norms, lending to the belief that their family
and friends were not supportive of their choice to visit a dark tourism destination.

Raine (2013) discovered a group of tourists she classified as sightseers and passive
recreationalists. These tourists can be themed as “incidental” as theywere likely not seeking a
dark tourism destination related to death and burials, but instead were looking for a
destination to escape from everyday life. These statements can easily be supported by this
research study as Hypotheses 7 and 8were both positively supported in relationship to casual
interest and attitudes (H7) and subjective norm (H8). The questions asked in this study
specifically relate to value of tours, special promotions, and enjoying time with friends and
family.

Individuals were seeking attitudinal experiences through their visits to dark tourism
destinations, supporting Hypothesis 9. Unlike the results from Lam and Hsu (2004),
subjective norms do play a role in behavioral intentions. This study found that the influence
of societal norms and pressures do influence tourists’ intention to visit dark tourism
destinations, lending to Hypothesis 10 not being supported as expected. Regarding perceived
behavioral control, when tourists feel capable and in control of their tourism choices, it will
positively impact their behavioral intention or likelihood of visiting a dark tourism
destination, supporting Hypothesis 11.

Practical implications
Practitioners working in tourism industries and communities of dark tourism destinations
can greatly benefit from the results of this study.Managers of dark tourism destinationsmust
realize that visitors are attracted to these locations for many different reasons (Bissell, 2009)
and not just for fascination of death or paranormal activity.While this research does not focus
specifically on individual motivating factors that influence behavior to visit, overarching
attributes were determined to influence behavioral intentions more than others. The
significant positive relationships found in this study between dark experience, unique
learning experience, and casual interest suggest dark tourism destination managers offer a
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variety of tours and services to visitors and should be sensitive in how they display or present
information so it does not come across as being offensive to tourists in the event they have
strong emotional ties to the destination or individual(s) who may have been a victim at the
destination.

Due to the broad nature of this study and its data collection efforts, the dark tourism
locations visited by participants varied greatly. It can be concluded from the data that the use
of television and contemporary media featuring dark tourism locations does positively
influence tourists’ behavioral intention to visit. Variables related to dark tourism destinations
featured on television shows were more strongly favored in relationship to the dark
experience construct than engaging entertainment. This indicates that tourists are curious
about what they have seen on television or mass media and want to experience similar.
Managers of dark tourism destinations featured on television shows should effectively
market their locations as such to increase interest and tourism traffic to their destination. If
paranormal tours are not currently being offered this would be a recommendation (if
applicable) to generate more tourism interest.

Additionally, due to the increased popularity and reliance on websites and social media
platforms for information, practitioners should register their location on dark tourism
websites and registries so more curious travelers can easily locate them. Utilizing
TripAdvisor.com and other similar travel websites is another option for practitioners to
generate tourism interest to their destination. Making information readily available and easy
to locate for tourists will continue to strengthen the relationship between perceived
behavioral control and behavioral intention. Additionally, considering societal norms had a
positive relationship with dark tourism constructs within this study, practitioners could
market their destination as being taboo to tourists wanting to satisfy their rebellious
curiosity.

Limitations and future research
This study has several limitations. Since the data was collected using Qualtrics Panels,
potential participants are asked to self-report and assess whether they are eligible dark
tourists for this study, based on given definition of dark tourism. Such self-assessment may
not always be precise. If adopting this survey method, future research may consider asking
participations to provide the specific dark tourism destination type that they have visited in
the past 24 months, to help further confirm their eligibility for study participation. It is also
recommended that if time and resources permit, future research consider collecting data on-
site at dark tourism destinations. Also, this research study did not take into consideration the
type of dark tourism destination visited by the respondents. Dark tourism destinations vary
in the levels of violence and death that are associated with them (Seaton, 1996; Stone, 2006).
Future research can investigate additional motivational factors of tourists to visit dark
tourism destinations with varying levels of darkness associated to them.

Most of the previous studies are case studies with historical battlefields and concentration
camps being the hot spot for tourist activity. It is important and yet lacking to explore the
general pattern of the association between motivations and visit intentions to dark tourism
sites in general. Ryan and Kohli (2006) suggested there are differences between dark tourism
destinations created by natural disasters (e.g., earthquakes in Sichuan, China; Biran et al.,
2014) and those that were sites of death at the hand of man (e.g., Auschwitz concentration
camp). Moreover, Zhang et al. (2016) were among the few that explored the associated
between motivation and association, but only on college students at one specific site.
Although this study is inclusive of different dark tourist groups and dark tourism sites,
future research may consider factoring in such difference in dark tourism destinations while
exploring dark tourist motivations and visit intensions.
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Conclusions
This study serves as exploratory research examining the association between tourist
motivations and visit intentions and paves the way for future research in dark tourism. This
study contributes to the dark tourism literature by proposing a new theoretical framework
linking and extending dark tourism motivation construct with the Planned Behavior
Construct. Study results can also benefit practitioners in dark tourism sector.
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