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A comprehensive, well-organised volume, which eloquently weaves the
dynamic interplay of digital media and journalism, political
communication within the Greek crisis context. The Handbook offers
stimulating discussion and contributes prolific research, along with
diverse, engaging examples to the understanding of technological,
economic, political and social drives at the crossroads.

Pantelis Vatikiotis, Panteion University of Social and
Political Sciences

This is an important book for understanding the impact of digital
media on the transformation of Greece’s political and social landscape
over the past decade. Wide-ranging, thought-provoking and lucidly
argued, it provides us with valuable insights into the use of new media
technologies and their implications for the political process in times of
crisis.

Prof. Dimitris Papadimitriou, Professor of Political Science,
University of Manchester

A very welcome and much needed collection and synthesis of the
current state of digital media, journalism and politics in Greece.
While it is often thought that Greek digital journalism and digital
politics lags behind those of other European countries, chapters here
reveal a vibrant and diverse digital landscape, constituted as a
terrain of political, economic, technological and social struggle. It
is a pleasure to read contributions from a new generation of media
and journalism researchers alongside those of well-known scholars.
This volume is a must read for anyone interested in digital media in
Greece and beyond, as it establishes the state of the art in digital
media research in protracted crisis and sets the agenda for the
future.

Eugenia Siapera, Professor of Information and Communication
Studies, School of Information and Communication Studies,

University College Dublin
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