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Preface


The emergence of the Internet has impacted the way that we interact and perform business transactions. There is no business that is virtually untouched by social media. Social media has been democratized such that it is no longer the choice for the business but a necessary strategy. Most of the times, businesses are unclear about the strategic advantage and value proposition of the social media landscape. Thus they are unable to build the capability, brand, relationships and goodwill thereby constrained to contribute to increased efficiency, performance and productivity. Many web and mobile applications facilitate the dynamic interaction of the worldwide community. Web 2.0, as we all know has given the place for the social media platforms, is a continually evolving and expanding domain. The advancements in the Internet of Things, high-end infrastructure, smart devices and smart platforms have been able to provide an inclusive and immersive experience and different levels in participation and collaboration. The world is not restricted to Facebook, Twitter, LinkedIn, WhatsApp, Instagram, Snapchat, etc., but the choices are many, and the implications of each application bring new opportunities and possibilities for the businesses. No matter which segment of the business you are working with, chances may happen that the adoption of social media poses several risks such as reputation management, information asymmetry, information provenance, integrity and reliability.

The current social media platforms have the ‘centralized focus’, and the administration and control of the content thereby lies with the centralized agency. Integrated usage of social media to deploy a unified strategy that can bring participants experience to the forefront is missing. All social media platforms are centralized focused and support the restricted sphere of reach and engagement. The early movers will get the advantage to redefine the social media and innovate with the blockchain to develop new-edge social media community.

The social media enterprises need to push technology at the platform level to achieve the best performance out of it. Further, the boundary of the organizations will get affected due to the intrinsic components of the peer-to-peer participation and consensus mechanisms of the technology. However, the proper intersection of the technology, market and organization towards a unified growth strategy will pave the way to adopt and include blockchain to redefine the social media enterprise.

The book adopts the coherent approach to define the changing landscape of social media enterprise. The readers will be exposed to the utility of the blockchain in redefining the social media enterprises. The future social enterprise economy will be transformed to the distributed network of trust and ownership, where the participants can get involved in the social transactions over the blockchain network by just having the Internet connection and the social media applications. Moreover, blockchain technology, when integrates with social networks, provides a platform for self-executable social codes to make possible all sorts of social interactions.

 


 Dr Nitin Upadhyay
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