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Holtbrügge, D., & Conrad, M. (2020). Decoupling in CSR reports: A
linguistic content analysis of the Volkswagen Dieselgate scandal. International
Studies of Management & Organization, 50(3), 253–270.

Hotten, R. (2015). Volkswagen: The scandal explained. BBC. Retrieved from
http://www.bbc.com/news/business-34324772. Accessed on January 03, 2022.

Hummel, K., & Schlick, C. (2016). The relationship between sustainability
performance and sustainability disclosure–Reconciling voluntary disclosure
theory and legitimacy theory. Journal of Accounting and Public Policy, 35(5),
455–476.

Hunt, C. B., & Auster, E. R. (1990). Proactive environmental management:
Avoiding the toxic trap. MIT Sloan Management Review, 31(2), 7.

Invernizzi, E. (2004). Relazioni pubbliche e comunicazione aziendale. Sviluppo
e Organizzazione, 204, 70–78.

Iraldo, F., & Melis, M. (2012). Green Marketing, come evitare il
greenwashing comunicando al mercato il valore della sostenibilità. Milano:
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sostenibilità: implicazioni manageriali. Sinergie Italian Journal of
Management, 31(Sep–Dec), 3–23.

Vollero, A., Conte, F., Siano, A., & Covucci, C. (2019). Corporate social
responsibility information and involvement strategies in controversial
industries. Corporate Social Responsibility and Environmental Management,
26(1), 141–151.

Vollero, A., Palazzo, M., Siano, A., & Elving, W. J. (2016). Avoiding the
greenwashing trap: Between CSR communication and stakeholder
engagement. International Journal of Innovation and Sustainable
Development, 10(2), 120–140.

Vollero, A., Palazzo, M., Siano, A., & Foroudi, P. (2020). From CSR to CSI:
Analysing consumers’ hostile responses to branding initiatives in social media-
scape. Qualitative Market Research: An International Journal, 24(2),
143–160.

Vollero, A., Palazzo, M., Siano, A., & Sardanelli, D. (2018). Managing CSR
communication: A study of legitimacy-seeking strategies adopted by service
and product companies. The TQM Journal, 30(5), 621–637.

References 135



Vollero, A., Yin, J., & Siano, A. (2022). Convergence or divergence? A
comparative analysis of CSR communication by leading firms in Asia, Europe,
and North America. Public Relations Review, 48(1), 102142.

Vos, J. (2009). Actions speak louder than words: Greenwashing in corporate
America. Notre Dame J. L. Ethics & Public Policy, 23(2), 673–697.

de Vries, G., Terwel, B. W., Ellemers, N., & Daamen, D. D. (2015).
Sustainability or profitability? How communicated motives for environmental
policy affect public perceptions of corporate greenwashing. Corporate Social
Responsibility and Environmental Management, 22(3), 142–154.

Waddock, S. (2001). Integrity and mindfulness: Foundations of corporate
citizenship. The Journal of Corporate Citizenship, 1, 25–37.

Waddock, S. A., & Boyle, M. E. (1995). The dynamics of change in corporate
community relations. California Management Review, 37, 125–140.

Waldron, T. L., Navis, C., & Fisher, G. (2013). Explaining differences in
firms’ responses to activism. Academy of Management Review, 38(3),
397–417.

Walker, K., & Wan, F. (2012). The harm of symbolic actions and
green-washing: Corporate actions and communications on environmental
performance and their financial implications. Journal of Business Ethics,
109(2), 227–242.

Walters, R. (2021). Varieties of gender wash: Towards a framework for
critiquing corporate social responsibility in feminist IPE. Review of
International Political Economy, 1–24.

Walton, C. C. (1967). Corporate social responsibilities. Belmont, CA:
Wadsworth Publishing Company.

Wang, Y. (2020). Greenwashing: The Dow Jones sustainability indices case.
Seven Pillars Institute. Retrieved from https://sevenpillarsinstitute.org/
greenwashing-the-dow-jones-sustainability-indices-case/. Accessed on January
12, 2022.

Wang, Z., Hsieh, T. S., & Sarkis, J. (2018). CSR performance and the
readability of CSR reports: Too good to be true? Corporate Social
Responsibility and Environmental Management, 25(1), 66–79.

Wang, H., Ma, B., & Bai, R. (2019). The spillover effect of greenwashing
behaviours: An experimental approach. Marketing Intelligence & Planning,
38(3), 283–295.

136 References

https://sevenpillarsinstitute.org/greenwashing-the-dow-jones-sustainability-indices-case/
https://sevenpillarsinstitute.org/greenwashing-the-dow-jones-sustainability-indices-case/


Wang, D., Walker, T., & Barabanov, S. (2020). A psychological approach to
regaining consumer trust after greenwashing: The case of Chinese green
consumers. Journal of Consumer Marketing, 37(6), 593–603.

Weber, M. (2008). The business case for corporate social responsibility: A
company-level measurement approach for CSR. European Management
Journal, 26(4), 247–261.

Wellalage, N. H., & Kumar, V. (2021). Environmental performance and bank
lending: Evidence from unlisted firms. Business Strategy and the Environment.
doi:10.1002/bse.2804

Wempe, J., & Kaptein, M. (2002). The balanced company. A theory of
corporate integrity. Oxford and New York, NY: Oxford University Press.

Wickert, C., Scherer, A. G., & Spence, L. J. (2016). Walking and talking
corporate social responsibility: Implications of firm size and organizational
cost. Journal of Management Studies, 53(7), 1169–1196.

Williams, O. F. (2004). The UN Global Compact: The challenge and the
promise. Business Ethics Quarterly, 14(4), 755–774.

Wolfe, D. (1988). Is there integrity in the bottomline: Managing obstacles to
executive integrity. In S. Srivasrva (Ed.), Executive integrity: The search for
high human values in organization life (pp. 140–171). San Francisco, CA:
Jossey-Bass.

Wood, L. C., Wang, J. X., Duong, L. N., Reiners, T., & Smith, R. (2018).
Stock market reactions to auto manufacturers’ environmental failures. Journal
of Macromarketing, 38(4), 364–382.

Wu, Y., Zhang, K., & Xie, J. (2020). Bad greenwashing, good greenwashing:
Corporate social responsibility and information transparency. Management
Science, 66(7), 3095–3112.

Xu, S., Zhang, X., Feng, L., & Yang, W. (2020). Disruption risks in supply
chain management: A literature review based on bibliometric analysis.
International Journal of Production Research, 58(11), 3508–3526.

Yang, Z., Nguyen, T. T. H., Nguyen, H. N., Nguyen, T. T. N., & Cao, T. T.
(2020). Greenwashing behaviours: Causes, taxonomy and consequences based
on a systematic literature review. Journal of Business Economics and
Management, 21(5), 1486–1507.

Yin, R. K. (2003). Case study research: Design and methods (3rd ed.).
Thousand Oaks, CA: Sage.

References 137

https://doi.org/10.1002/bse.2804


Yu, E. P. Y., Van Luu, B., & Chen, C. H. (2020). Greenwashing in
environmental, social and governance disclosures. Research in International
Business and Finance, 52, 101192.

Zerbini, F. (2017). CSR initiatives as market signals: A review and research
agenda. Journal of Business Ethics, 146(1), 1–23.

Zhang, L., Li, D., Cao, C., & Huang, S. (2018). The influence of greenwashing
perception on green purchasing intentions: The mediating role of green
word-of-mouth and moderating role of green concern. Journal of Cleaner
Production, 187, 740–750.

Zharfpeykan, R. (2021). Representative account or greenwashing? Voluntary
sustainability reports in Australia’s mining/metals and financial services
industries. Business Strategy and the Environment, 30(4), 2209–2223.

138 References


	REFERENCES

