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(Eds.), Managing global trade In industry 4.0: New issues and trends. Ankara:
Gazi Kitabevi.

210 References

https://doi.org/10.1016/j.jclepro.2020.122377
https://doi.org/10.1080/17430437.2020.1804108
https://doi.org/10.1080/17430437.2020.1804108
https://doi.org/10.1016/j.dss.2012.10.032
https://doi.org/10.1016/S2589-7500(20)30054-6
https://blog.hootsuite.com/social-commerce/
https://doi.org/10.1016/j.chb.2019.07.002
https://doi.org/10.1016/j.jbusres.2020.06.004
https://doi.org/10.1177%2F0022243718822827


Meyer, S., Ruppen, A., & Magerkurth, C. (2013, June). Internet of things-aware
process modeling: Integrating IoT devices as business process resources. In
International conference on advanced information systems engineering (pp. 84–98).
Berlin: Springer.

Min, H., & Zhou, G. (2002). Supply chain modeling: Past, present and future.
Computers & Industrial Engineering, 43(1–2), 231–249. doi:10.1016/S0360-
8352(02)00066-9

Miorandi, D., Sicari, S., De Pellegrini, F., & Chlamtac, I. (2012). Internet of things:
Vision, applications and research challenges. Ad Hoc Networks, 10(7), 1497–1516.
doi:10.1016/j.adhoc.2012.02.016

Montes, J. O. (2016). Impacts of 3D printing on the development of new business
models. In 2016 IEEE european technology and engineering management summit
(E-TEMS). doi:10.1109/E-TEMS.2016.7912605

Morel, M., Balm, S., Berden, M., & van Amstel, W. P. (2020). Governance models for
sustainable urban construction logistics: Barriers for collaboration. City Logistics
2019. Transportation Research Procedia, 46, 173–180. doi:10.1016/j.trpro.
2020.03.178

Moreno, L. (2019). 10 impressive examples of IA in marketing. Retrieved from https://
blog.socialmediastrategiessummit.com/10-examples-of-ai-in-marketing/. Accessed
on November 16, 2020.

Morewedge, C. K., Monga, A., Palmatier, R. W., Shu, S. B., & Small, D. A. (2021).
Evolution of consumption: A psychological ownership framework. Journal of
Marketing, 85(1), 196–218. doi:10.1177%2F0022242920957007

Nadkarni, S., Kriechbaumer, F., Rothenberger, M., & Christodoulidou, N. (2019).
The path to the hotel of things: Internet of things and big data converging in
hospitality. Journal of Hospitality and Tourism Technology, 11(1), 93–107. doi:
10.1108/JHTT-12-2018-0120

Nair, K. S. (2017). Impact of e-commerce on global business and opportunities – A
conceptual study. International Journal of Advanced Engineering and Management
Research, 2(2), 324–336.

Najjar, L. J. (2011). Advances in e-commerce user interface design. In Proceedings of
the first international conference on human interface and the management of
information: Interacting with information, Part II, Orlando, FL, USA, July
9–14. Lecture notes in computer science (Vol. 6772, pp. 292–300). Berlin: Springer.

Nakamoto, S. (2008). A peer-to-peer electronic cash system. Bitcoin. Retrieved from
https://Bitcoin.Org/Bitcoin.Pdf.

Nakhate, S. B., & Jain, N. (2020). The effect of coronavirus on E commerce. Studies in
Indian Place Names, 40(68), 516–518.

Nandi, S., Sarkis, J., Hervani, A. A., & Helms, M. M. (2021). Redesigning supply
chains using blockchain-enabled circular economy and COVID-19 experiences.
Sustainable Production and Consumption, 27, 10–22. doi:10.1016/j.spc.2020.10.019

Nanehkaran, A. Y. (2013). Introduction to electronic commerce. International Journal
of Scientific & Technology Research, 2(4), 190–193. Retrieved from http://
www.ijstr.org/final-print/apr2013/An-Introduction-To-Electronic-Commerce.pdf

Nang, R. N., Monahan, F., Diehl, G. B., & French, D. (2015). A qualitative content
analysis of global health engagements in peacekeeping and Stability operations
institute’s Stability operations Lessons Learned and information management
system. Military Medicine, 180(4), 409–418. doi:10.7205/MILMED-D-14-00387

References 211

https://doi.org/10.1016/S0360-8352(02)00066-9
https://doi.org/10.1016/S0360-8352(02)00066-9
https://doi.org/10.1016/j.adhoc.2012.02.016
https://doi.org/10.1109/E-TEMS.2016.7912605
https://doi.org/10.1016/j.trpro.2020.03.178
https://doi.org/10.1016/j.trpro.2020.03.178
https://blog.socialmediastrategiessummit.com/10-examples-of-ai-in-marketing/
https://blog.socialmediastrategiessummit.com/10-examples-of-ai-in-marketing/
https://doi.org/10.1177%2F0022242920957007
https://doi.org/10.1108/JHTT-12-2018-0120
https://Bitcoin.Org/Bitcoin.Pdf
https://doi.org/10.1016/j.spc.2020.10.019
http://www.ijstr.org/final-print/apr2013/An-Introduction-To-Electronic-Commerce.pdf
http://www.ijstr.org/final-print/apr2013/An-Introduction-To-Electronic-Commerce.pdf
https://doi.org/10.7205/MILMED-D-14-00387


Nasajpour, M., Pouriyeh, S., Parizi, R. M., Dorodchi, M., Valero, M., & Arabnia, H.
R. (2020). Internet of things for current COVID-19 and future pandemics: An
exploratory study. Journal of Healthcare Informatics Research, 4, 325–364. doi:
10.1007/s41666-020-00080-6

National Theatre. (n.d.). Smart caption glasses. Retrieved from https://
www.nationaltheatre.org.uk/your-visit/access/caption-glasses. Accessed on
November 12, 2020.

Nemati, M., Hu, W., & Reed, M. (2019). Are free trade agreements good for the
environment? A panel data analysis. Review of Development Economics, 23(1),
435–453. doi:10.1111/rode.12554

Neves, J., Vicente, H., Esteves, M., Ferraz, F., Abelha, A., Machado, J., … Sampaio,
L. (2018). A deep-big data approach to health care in the AI age. Mobile Networks
and Applications, 23(4), 1123–1128. doi:10.1007/s11036-018-1071-6

Newton, E. (2019). Marketing 5.0: A view to marketing in the 2020s and beyond.
Retrieved from https://www.linkedin.com/pulse/marketing-50-view-2020s-beyond-
erik-newton/. Accessed on November 8, 2020.

Niranjanamurthy, M., Kavyashree, N., & Chahar, S. J. D. (2013). Analysis of e-
commerce and m-Commerce: Advantages, limitations and security issues.
International Journal of Advanced Research in Computer and Communication
Engineering, 2(6), 2360–2370.

Nizzoli, L., Tardelli, S., Avvenuti, M., Cresci, S., Tesconi, M., & Ferrara, E. (2020).
Charting the landscape of online cryptocurrency manipulation. IEEE Access, 8,
113230–113245. doi:10.1109/ACCESS.2020.3003370

Nosalska, K., & Mazurek, G. (2019). Marketing principles for Industry 4.0–A
conceptual framework. Engineering Management in Production and Services,
11(3), 9–20. doi:10.2478/emj-2019-0016

O’Donovan, P., Leahy, K., Bruton, K., & O’Sullivan, D. T. (2015). An industrial big
data pipeline for data-driven analytics maintenance applications in large-scale
smart manufacturing facilities. Journal of Big Data, 2(1), 1–26. doi:10.1186/
s40537-015-0034-z
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Rashid, Z., Melià-Seguı́, J., Pous, R., & Peig, E. (2017). Using augmented reality and
internet of things to improve accessibility of people with motor disabilities in the
context of smart cities. Future Generation Computer Systems, 76, 248–261. doi:
10.1016/j.future.2016.11.030

References 215

https://hbr.org/2017/11/why-every-organization-needs-an-augmented-reality-strategy
https://hbr.org/2017/11/why-every-organization-needs-an-augmented-reality-strategy
https://doi.org/10.9770/jssi.2015.5.2(3)
https://doi.org/10.1177/0022242920953847
https://www.insidethegames.biz/media/file/186775/PwCs-Sports-Survey-2020.pdf
https://www.insidethegames.biz/media/file/186775/PwCs-Sports-Survey-2020.pdf
https://doi.org/10.1016/j.procir.2016.08.005
https://doi.org/10.1108/00330330910998075
https://doi.org/10.1016/j.techfore.2019.119715
https://doi.org/10.1109/I2C2.2017.8321902
https://doi.org/10.1080/09537325.2016.1242720
https://doi.org/10.1109/MCC.2018.032591612
https://doi.org/10.3390/s18103568
https://doi.org/10.1016/j.future.2016.11.030


Ratten, V. (2013). Cloud computing: A social cognitive perspective of ethics,
entrepreneurship, technology marketing, computer self-efficacy and outcome
expectancy on behavioural intentions. Australasian Marketing Journal, 21(3),
137–146. doi:10.1016/j.ausmj.2013.02.008

Ratten, V. (2015a). A cross-cultural comparison of online behavioural advertising
knowledge, online privacy concerns and social networking using the technology
acceptance model and social cognitive theory. Journal of Science & Technology
Policy Management, 6(1), 25–36. doi:10.1108/JSTPM-06-2014-0029

Ratten, V. (2015b). Factors influencing consumer purchase intention of cloud
computing in the United States and Turkey. EuroMed Journal of Business, 10(1),
80–97. doi:10.1108/EMJB-02-2014-0007

Rauschnabel, P. A. (2018). Virtually enhancing the real world with holograms: An
exploration of expected gratifications of using augmented reality smart glasses.
Psychology and Marketing, 35(8), 557–572. doi:10.1002/mar.21106

Rauschnabel, P. A., Felix, R., & Hinsch, C. (2019). Augmented reality marketing:
How mobile AR-apps can improve brands through inspiration. Journal of
Retailing and Consumer Services, 49, 43–53. doi:10.1016/j.jretconser.2019.03.004

ur Rehman, M. H., Yaqoob, I., Salah, K., Imran, M., Jayaraman, P. P., & Perera, C.
(2019). The role of big data analytics in industrial internet of things. Future
Generation Computer Systems, 99, 247–259. doi:10.1016/j.future.2019.04.020

Rekik, R., Kallel, I., Casillas, J., & Alimi, A. M. (2018). Assessing web site quality: A
systematic literature review by text and association rules mining. International
Journal of Information Management, 38, 201–216. doi:10.1016/j.ijinfomgtç
2017.06.007

Ren, S., Yuan, B., Ma, X., & Chen, X. (2014). International trade, FDI (foreign direct
investment) and embodied CO2 emissions: A case study of Chinas industrial
sectors. China Economic Review, 28, 123–134. doi:10.1016/j.chieco.2014.01.003

Requejo, P. S., Furumasu, J., & Mulroy, S. J. (2015). Evidence-based strategies for
preserving mobility for elderly and aging manual wheelchair users. Topics in
Geriatric Rehabilitation, 31(1), 26–41. doi:10.1097/TGR.0000000000000042

Research and Markets. (2020). Social commerce-global market trajectory and analysis.
Retrieved from https://www.researchandmarkets.com/reports/5140143/social-
commerce-global-market-trajectory-and?utm_source. Accessed on February 4,
2021.

Rifkin, J. (1995). The end of work. Putnam Publishing Group.
Riggins, F. J., & Wamba, S. F. (2015, January). Research directions on the adoption,

usage, and impact of the internet of things through the use of big data analytics. In
2015 48th Hawaii international conference on system sciences (pp. 1531–1540).
IEEE. doi:10.1109/HICSS.2015.186

Rogers, E. M. (1995). Diffusion of innovations (4th ed.). New York, NY: The Free
Press.

Rogers, E. M., & Shoemaker, F. F. (1971). Communication of innovations. New York,
NY: The Free Press.

Rojko, A. (2017). Industry 4.0 concept: Background and overview. International
Journal of Interactive Mobile Technologies, 5(11), 77–90. doi:10.3991/
ijim.v11i5.7072

Romero, D., & Molina, A. (2011). Collaborative networked organisations and
customer communities: Value co-creation and co-innovation in the networking

216 References

https://doi.org/10.1016/j.ausmj.2013.02.008
https://doi.org/10.1108/JSTPM-06-2014-0029
https://doi.org/10.1108/EMJB-02-2014-0007
https://doi.org/10.1002/mar.21106
https://doi.org/10.1016/j.jretconser.2019.03.004
https://doi.org/10.1016/j.future.2019.04.020
https://doi.org/10.1016/j.ijinfomgt&tnqh_xe7;2017.06.007
https://doi.org/10.1016/j.ijinfomgt&tnqh_xe7;2017.06.007
https://doi.org/10.1016/j.chieco.2014.01.003
https://doi.org/10.1097/TGR.0000000000000042
https://www.researchandmarkets.com/reports/5140143/social-commerce-global-market-trajectory-and?utm_source
https://www.researchandmarkets.com/reports/5140143/social-commerce-global-market-trajectory-and?utm_source
https://doi.org/10.1109/HICSS.2015.186
https://doi.org/10.3991/ijim.v11i5.7072
https://doi.org/10.3991/ijim.v11i5.7072


era. Production Planning & Control, 22(5–6), 447–472. doi:10.1080/
09537287.2010.536619

Ross, D. F. (1997). Competing through supply chain management: Creating market-
winning strategies through supply chain partnerships. Norwell, MA: Kluwer
Academic Publishers.

Rosso, A. L., Taylor, J. A., Tabb, L. P., & Michael, Y. L. (2013). Mobility, disability,
and social engagement in older adults. Journal of Aging and Health, 25(4), 617–637.
doi:10.1177/0898264313482489

Rubin, V., & Lukoianova, T. (2013). Veracity roadmap: Is big data objective, truthful
and credible? Advances in Classification Research Online, 24(1), 4–15. doi:10.7152/
acro.v24i1.14671

Ruesch, M., Todesco, P., & Hegi, P. (2020). A positive planning approach to secure
logistics facilities in urban areas. Transportation Research Procedia, 46, 69–76. doi:
10.1016/j.trpro.2020.03.165

Russom, P. (2011). Big data analytics. TDWI Best Practices Report, Fourth Quarter,
19(4), 1–34.

Saaty, T. L. (1980). The analytic hierarchy process (AHP). The Journal of the
Operational Research Society, 41(11), 1073–1076.

Saeed, K. (2008). Limits to growth concepts in classical economics. Retrieved from
https://ssrn.com/abstract5806227

Safko, L., & Brake, D. (2012). The Social media bible: Tactics, tools, and strategies for
business success. Hoboken, NJ: John Willey & Sons Inc.

Salehan, M., & Kim, D. J. (2016). Predicting the performance of online consumer
reviews: A sentiment mining approach to big data analytics. Decision Support
Systems, 81, 30–40. doi:10.1016/j.dss.2015.10.006

Salisu, A. A., Akanni, L., & Raheem, I. (2020). The COVID-19 global fear index and
the predictability of commodity price returns. Journal of Behavioral and
Experimental Finance, 27, 100383. doi:10.1016/j.jbef.2020.100383

Santos, V. F. dos, Sabino, L. R., Morais, G. M., & Goncalves, C. A. (2017). E-
Commerce: A short history follow-up on possible trends. International Journal of
Business Administration, 8(7), 130–138. doi:10.5430/ijba.v8n7p130

SAS. (2012, June). White paper, “big data meets big data analytics”, by SAS.
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ment of the impact of COVID-19 on air transport: Just another crisis or the end of
aviation as we know it? Journal of Transport Geography, 86. doi:10.1016/
j.jtrangeo.2020.102749

220 References

https://workingclassstudies.wordpress.com/2015/04/20/taskers-in-the-precariat-part-2-essential-reforms/
https://workingclassstudies.wordpress.com/2015/04/20/taskers-in-the-precariat-part-2-essential-reforms/
https://www.statista.com/statistics/268171/index-of-economic-globalization/
https://www.statista.com/statistics/268171/index-of-economic-globalization/
https://www.statista.com/study/71572/the-sports-industry-impact-of-the-COVID-19-pandemic-2020/
https://www.statista.com/study/71572/the-sports-industry-impact-of-the-COVID-19-pandemic-2020/
https://www.statista.com/statistics/261223/european-soccer-market-total-revenue/#:%7E:text=In%20the%202018%2F19%20season,estimated%20at%2028.9%20billion%20euros
https://www.statista.com/statistics/261223/european-soccer-market-total-revenue/#:%7E:text=In%20the%202018%2F19%20season,estimated%20at%2028.9%20billion%20euros
https://www.statista.com/statistics/261223/european-soccer-market-total-revenue/#:%7E:text=In%20the%202018%2F19%20season,estimated%20at%2028.9%20billion%20euros
https://www.statista.com/statistics/261223/european-soccer-market-total-revenue/#:%7E:text=In%20the%202018%2F19%20season,estimated%20at%2028.9%20billion%20euros
https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/
https://doi.org/10.1177/002224299906300204
https://doi.org/10.1177/002224299906300204
https://doi.org/10.1016/j.worlddev.2004.03.004
https://doi.org/10.1016/j.jpolmod.2004.04.010
https://doi.org/10.1108/14684520110395281
https://doi.org/10.1108/14684520110395281
https://doi.org/10.1080/10400435.1998.10131955
https://workingclassstudies.wordpress.com/2015/03/30/the-fissured-working-class-workplace/
https://workingclassstudies.wordpress.com/2015/03/30/the-fissured-working-class-workplace/
https://doi.org/10.1016/j.ssresearch.2008.08.004
https://doi.org/10.1080/09585192.2018.1443963
https://doi.org/10.1016/j.jtrangeo.2020.102749
https://doi.org/10.1016/j.jtrangeo.2020.102749


Sulkowski, L. (2020). Covid-19 pandemic; recession, virtual revolution leading to de-
globalization? Journal of Intercultural Management, 12(1), 1–11. doi:10.2478/joim-
2020-0029

Sun, H. (2011). Designing for social commerce experience as cultural consumption. In
P. L. P. Rau (Ed.), Internationalization, design and global development. IDGD 2011.
Lecture notes in computer science (Vol. 6775). Berlin: Springer. doi:10.1007/978-3-
642-21660-2_45

Sun, J., Yamamoto, H., & Matsui, M. (2020). Horizontal integration management:
An optimal switching model for parallel production system with multiple periods in
smart supply chain environment. International Journal of Production Economics,
221, 1–11. doi:10.1016/j.ijpe.2019.08.010

Suppatvech, C., Godsell, J., & Day, S. (2019). The roles of internet of things
technology in enabling servitized business models: A systematic literature review.
Industrial Marketing Management, 82, 70–86. doi:10.1016/j.indmarman.
2019.02.016

Swan, M. (2018, February–March). Blockchain economics: “Ripple for ERP”. The
European Financial Review, 24–27.

Talimciler, A. (2021). Financial football. Retrieved from http://
www.futbolekonomi.com/index.php/haberler-makaleler/genel/259-ahmet-talimciler/
5138-finansal-futbol.html

Tan, L., & Wang, N. (2010, August). Future internet: The internet of things. In 2010
3rd international conference on advanced computer theory and engineering
(ICACTE) (Vol. 5, pp. V5–V376). IEEE. doi:10.1109/ICACTE.2010.5579543

Tanabe, S., Saitoh, E., Koyama, S., Kiyono, K., Tatemoto, T., Kumazawa, N., …
Ota, H. (2019). Designing a robotic smart home for everyone, especially the elderly
and people with disabilities. Fujita Medical Journal, 5(2), 31–35. doi:10.20407/
fmj.2018-009

Tarricone, R., & Tsouros, A. D. (Eds.). (2008). Home care in Europe: The solid facts:
Home care in Europe. World Health Organization Regional Office Europe. ISBN:
978-92-890-4281-9

Taylor, D. G., & Strutton, D. (2010). Has e-marketing come of age? Modeling
historical influences on post-adoption era Internet consumer behaviors. Journal
of Business Research, 63(9–10), 950–956. doi:10.1016/j.jbusres.2009.01.018
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Wedel, M., Bigné, E., & Zhang, J. (2020). Virtual and augmented reality: Advancing
research in consumer marketing. International Journal of Research in Marketing,
37(3), 443–465. doi:10.1016/j.ijresmar.2020.04.004

Weil, D. (n.d.). The fissured workplace. What is the “fissured workplace”? Retrieved
from https://www.fissuredworkplace.net/the-problem.php

Werner-Lewandowska, K., & Kosacka-Olejnik, M. (2019). Logistics 4.0 maturity in
service industry: Empirical research results. 29th international conference on
flexible automation and intelligent manufacturing (FAIM2019), June 24–28,
2019, Limerick, Ireland. Procedia Manufacturing, 38, 1058–1065. doi:10.1016/
j.promfg.2020.01.192

Westerlund, J. (2007). Testing for error correction in panel data. Oxford Bulletin of
Economics and Statistics, 69(6), 709–748.

Westerlund, M., Rajala, R., & Leminen, S. (2011). Insights into the dynamics of
business models in the media industry. Laurea Julkaisut, A74. Published Report.
Helsinki. ISBN 978-951-799-229-9.

Westjohn, S. A., Arnold, M. J., Magnusson, P., Zdravkovic, S., & Zhou, J. X. (2009).
Technology readiness and usage: A global-identity perspective. Journal of the
Academy of Marketing Science, 37(3), 250–265. doi:10.1007/s11747-008-0130-0

WeWalk. (n.d.). The perfect pairing for ultimate visually impaired mobility. Retrieved
from https://wewalk.io/en/product/. Accessed on November 10, 2020.

WHO. (n.d.). WHO coronavirus disease (COVID-19) dashboard. Retrieved from
https://covid19.who.int/

Wikipedia. (2021). Impact of the COVID-19 pandemic on association football.
Retrieved from https://en.wikipedia.org/wiki/Impact_of_the_COVID-19_pandemic_
on_association_football

Wirtz, J., & Lovelock, C. H. (2018). Essentials of services marketing. Essex: Pearson.
Witkowski, K. (2017). Innovative solutions in logistics and supply chains

management. 7th international conference on engineering, project, and
production management internet of things, big data, industry 4.0. Procedia
Engineering, 182, 763–769. doi:10.1016/j.proeng.2017.03.197

Wood, A., Graham, M., & Lehdonvirta, V. (2019). Networked but commodified: The
(dis)embeddedness of digital labour in the gig economy. Sociology, 53(5), 931–950.
doi:10.1177/0038038519828906

224 References

https://doi.org/10.1016/S1353-4858(20)30129-X
https://doi.org/10.1016/j.ijinfomgt.2013.06.004
https://docs.wbcsd.org/2020/05/WBCSD_V2050IB_Macrotrends_Disruptions_20202030.pdf
https://docs.wbcsd.org/2020/05/WBCSD_V2050IB_Macrotrends_Disruptions_20202030.pdf
https://doi.org/10.1093/geront/gnq013
https://doi.org/10.1093/geront/gnq013
https://doi.org/10.1016/j.clsr.2009.11.008
https://doi.org/10.1016/j.ijresmar.2020.04.004
https://www.fissuredworkplace.net/the-problem.php
https://doi.org/10.1016/j.promfg.2020.01.192
https://doi.org/10.1016/j.promfg.2020.01.192
https://doi.org/10.1007/s11747-008-0130-0
https://wewalk.io/en/product/
https://covid19.who.int/
https://en.wikipedia.org/wiki/Impact_of_the_COVID-19_pandemic_on_association_football
https://en.wikipedia.org/wiki/Impact_of_the_COVID-19_pandemic_on_association_football
https://doi.org/10.1016/j.proeng.2017.03.197
https://doi.org/10.1177/0038038519828906


Wooldridge, J. M. (2002). Econometric analysis of cross section and panel data.
Cambridge, MA: MIT Press.

Wooldridge, J. M. (2010). Econometric analysis of cross section and panel data (2nd
ed.). Cambridge, MA: MIT Press.

WorldBank. (2021). World bank open data. Retrieved from https://data.worldbank.
org/

World Economic Forum. (2017). Shaping the future of retail for consumer industries.
Retrieved from https://www.weforum.org/reports/shaping-the-future-of-retail-for-
consumer-industries. Accessed on November 15, 2020.

World Economic Forum. (2018). The future of jobs report 2018. Retrieved from http://
www3.weforum.org/docs/WEF_Future_of_Jobs_2018.pdf

World Economic Forum. (2020). The future of jobs report 2020. Retrieved from
https://www.weforum.org/reports/the-future-of-jobs-report-2020/digest

World Health Organization. (2001). Impairments, activity limitations, and
participation restrictions. Retrieved from https://www.who.int/classifications/icf/
en/. Accessed on November 10, 2020.

World Health Organization. (2018, January 16). Disability and health. Retrieved from
https://www.who.int/news-room/fact-sheets/detail/disability-and-health. Accessed
on November 10, 2020.

World Health Organization. (2020, March 1). Deafness and hearing loss. Retrieved
from https://www.who.int/news-room/fact-sheets/detail/deafness-and-hearing-loss.
Accessed on November 11, 2020.

World Trade Organization. (2020). WTO goods barometer flashes red as COVID-19
disrupts world trade. Retrieved from https://www.wto.org/english/news_e/
news20_e/wtoi_19may20_e.pdf
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1215–1230. doi:10.15295/bmij.v6i4.322

Yılmaz, E. (2019). Content analysis of master’s and doctoral dissertations on inclusive
education in Turkey. Kastamonu Education Journal, 27(1), 119–127. doi:10.24106/
kefdergi.2402
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