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University of Turku, Finland

United Kingdom – North America – Japan – India – Malaysia – China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2022

Open access. Editorial matter and selection © 2022 Outi Sarpila, Iida Kukkonen, Tero
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Ilkka Pietilä, PhD, is Assistant Professor of Social Gerontology at the Faculty of
Social Sciences, University of Helsinki, Finland. His work has covered topics such
as ageing men and masculinities, health, ageing and embodiment as well as the
use of anti-ageing products and services.

Anna Puhakka is a PhD Student in Gender Studies at the University of Jyväskylä,
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