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Afterword


As organizations increasingly operate in multicultural contexts in the United States and around the world, understanding how diversity, equity, and inclusion (DEI) in organizational governance sets the pace for social responsibility to global stakeholders has become increasingly important. Managing and visualizing diversity are complex processes (Schwabenland & Tomlinson, 2015). As we consider new volumes for this Intersections of Diversity, Equity, & Inclusion with Public Relations as Social Responsibility series, we especially appreciate new ideas, critique of existing infrastructures, and interrogations of meanings and means for operationalizing public relations (PR), social responsibility (for profit and nonprofit), sustainability, and DEI – especially as they intersect. Advice and recommendations for practice, research, and teaching open new avenues for much-need conversation.

Long-Term Aims and Scope for the Series


To date, we have at least five primary goals for the series.

First, we will nurture new theory development and testing to explain and predict phenomena of intersecting DEI with PR as social responsibility for sustainable organizations. Second, the series will support comprehensive exploration of organizations' emphasis (or not) on education surrounding DEI – as social responsibility – and authentically embedding this in organizational culture. Specific case studies that address best links of communication, strategy, and management/employee training will support taking this work beyond the scope of using diversity as the default business case rationale for profit gains among corporations and among nonprofits dependent upon donor funding. Third, we must complicate and expand upon common references to diversity as more than ethnicity/race (although this STILL is important) to include a variety of social identity dimensions and intersectionalities that include age, class, culture, faith/spirituality, gender, physical/psychological ability, sexual orientation, status, region, and more. Fourth, the series embraces research that involves use of multiple formal research methods, both qualitative and quantitative (and mixed).

Finally, this series challenges colonialist narratives through critique, and by including multiple perspectives on these issues, must go far beyond the United States and Europe. In other words, the series would strive to de-Westernize thinking about this global set of concerns by incorporating new voices.

Donnalyn Pompper, Editor
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