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Preface

“In the name of Allah, the most beneficent, the most merciful”

“And we have sent down to you the Book (the Qur’an) as an
exposition of everything, guidance, a mercy, and glad tidings
for those who have submitted themselves (to Allah as
Muslims).” (An-Nahl Verse No: 89)

Human resources are the most important resource in possession of organi-
zations, and the management should provide some mechanisms to enhance the
competitive advantage of the organization by making use of this valuable
resource. In this competitive atmosphere, those managers who are familiar with
the principles of organizational behavior and thereby endeavor to implement
them in their respective organization are more successful (will achieve more). On
the other hand, human behaviors are so complex that the necessity to deal with
the philosophical origins and foundations of human behaviors is essential and
unavoidable. Therefore, for identifying the human nature and the factors
shaping human behavior, we should seek types of scientific frameworks which
allow for a better understanding and managing human behaviors in the orga-
nization. Islam wishes human beings a worldly and otherworldly bliss and
provides a comprehensive image for human existence and determines the ele-
ments and formation of human character by enumerating positive and negative
qualities of human beings. Thus, the author maintains that it is possible to offer
a pattern for organizational behavior by using Islamic verses and traditions;
hence, familiarizing with the dimensions of human character and formative
foundations of human behavior and providing a framework for how to motivate
people, effective communications, group dynamics, how to affect people,
organizational leadership, elevating work ethic, and other components of
organizational behavior.

Author believes that the rich Islamic sources are full of practical templates for
managing the organizations in line with humanity material and spiritual welfare!
In this series, it has been tried to use rich Islamic sources and Quran as master of
them and a modern framework is provided that is suitable for up-to-date
requirements and necessities. To this purpose, the writer has carefully analyzed
many Islamic sources that are expected to contain managerial contents, so it can
be said without exaggeration the volume of reviewed topics is beyond 10,000
pages. In the beginning of this series, the Holy Quran was carefully studied and
over 500 Quran verses were derived that were important in the author’s point of
view through taking subjective notes, and then they were analyzed by referring to
the comments of the Quran as a communicative bridge among researcher’s mind



and the Quran’s bright verses, orders, and guides of that communion charter that
consider to managerial science field. In utilizing the Quran, the author has
considered Verse 89 of An-Nahl surah as a basic principle. Since the Quran is a
guidance book for the general public and it is expected to guide people, this
heavenly book has talked about any related to guide the people. Therefore,
management and topics related to operate human communities are the subjects
that their related discussions can be extracted from Quran verses. Of course, we
shouldn’t forget this important point that the purpose of Quran is not to provide
managerial techniques and methods (although we can extract some managerial
techniques from Quran verses), but regarding Quran versus we can codify state-
ments and preassumptions that put frameworks in front of researchers of orga-
nization and management arena as well as explaining the management worldview
and write guidance principles and regularities and even managerial models and
techniques for material and spiritual welfare by inspiring these statements and
preassumptions and also using their creative mind. This process has been repeated
about many key Islamic sources, inter alia, Nahj al-Balaghah as the second main
source after the Quran for writing this book has been explored frequently.

Efficient management contingency paradigm for promoting the aims of
Islamic system requires a theoretical advancement and systematic codifying of
preassumptions and intellectual and practical management foundations from
the Islamic point of view and spreading Islamic management style in all orga-
nizational and national levels. Today, one of the subjects that has become a
concern and anxiety for researchers in management arena is to detect the
managerial pattern of progressive and oriented excellence based on time and
place requirements in the framework of Islamic value system. Accordingly,
management thinkers tend to design and explain the managerial models and
paradigms in the Islamic management field fitted into their studied interests and
assumptions. The author of this series has appreciated the valuable services
implemented in this area that have been mainly provided in forms of book and
paper; meanwhile, he has taken a distinctive approach and has tried to present a
distinguishing product. The author has set the issues of the book within the
following framework.
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This book can be used in many areas such as organizational behavior man-
agement with Islamic approach, business ethics, comparative management,
human resource management, organizational leadership, international manage-
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plementary reference for students, researchers, and practitioners.

This book could not have been written without the help of a number of
people. I would like to thank the following persons for their support and
suggestions.

First of all, I wish to thank my publisher Niall Kennedy, and Emerald Pub-
lishing Limited, for their great service and expert advice. He supported the entire
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