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Åse Linné is a researcher at Uppsala University and her main research
interest is related to understanding commercialization processes, innovation, and renewal in various empirical settings such as the life science industry as well as the construction industry and the energy sector. She has
published in the following journals: Construction Management and
Economics, Industrial Marketing Management, and The IMP Journal.
Tibor Mandjak, Doctor Habilitatus, PhD, is full professor of business marketing at the EM Normandie in France, and former director of the
Hungarian IMP Research Centre (hIMP). His current research interests are
inter-organizational questions, international business relationships and networks besides multi-disciplinary approaches of business-to-business marketing. He is especially interested in the relations between IMP researches and
economic sociology. He has published in Industrial Marketing Management,
Journal of Business and Industrial Marketing, The IMP Journal, and IMP
Conference Proceedings. He has been awarded several academic prizes.
Lars-Gunnar Mattsson is Emeritus Professor of Business Administration at
Stockholm School of Economics and a founding member of the IMP
group. His long-term research interests relate to dynamics of business networks in distribution systems, and industrial and international markets.
His recent research concerns interaction between policy practice and market practice for sustainable development and the role of ICT as enabler of
service innovations. His publications include The IMP Journal,
International Journal for Research in Marketing, Marketing Theory,
Harvard Business Review, and Industrial Marketing Management.
Kristin B. Munksgaard is Associate Professor in Innovation and Business
Marketing and Development Manager at interAct at University of
Southern Denmark. Her research and teaching relate to business interaction and innovation management, with a particular focus on interorganizational relationships and networks, the organizing of collaborative
product development activities, supplier-driven innovation, public private
innovation, as well as co-creation and strategizing. She has published in
journals such as The IMP Journal, Industrial Marketing Management,
Journal of Business and Industrial Marketing, International Public
Management Review, and Logistics Research.
Per Ingvar Olsen is Professor in Innovation and Economic Organization at
Department of Strategy, BI Norwegian Business School, where he is also a
leader of Center for Studies of Co-operatives and head of research at C3
Center for Research-based Innovation in Healthcare at Oslo University
Hospital. His research has focused on business development economics,
business networks, and technological and organizational innovation processes. He has published in journals such as Journal of Business Research,

About the Authors

325

Philosophy of Management, The IMP Journal, Industrial Marketing
Management, and Journal of International Entrepreneurship.
Frans Prenkert is Professor in Business Administration at Örebro University
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