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Håkansson, H., & Snehota, I. (1989). No business is an island: The network concept

of business strategy. Scandinavian Journal of Management, 5(3), 187�200.
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Jahre, M., Gadde, L.-E., Håkansson, H., Harrison, D., & Persson, G. (2006).

Resourcing in Logistics. The art of systematic combining. Lund, Sweden: Liber,

Järvensivu, T., & Törnroos, J. (2010). Case study research with moderate construc-

tionism: Conceptualization and practical illustration. Industrial Marketing

Management, 39(1), 100–108.

Jensen, M., & Meckling, W. (1976). Theory of the firm: Managerial Behavior, agency

costs and ownership structure. Journal of Financial Economics, 3(4), 306�360.

Johanson, J. (1966). Svenskt kvalitetsstål på utländska marknader. Dissertation;
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Lind, J. (2017). The role of accounting for managing innovation processes when

relationships matter. The IMP Journal, 11(1), 7�24.

Lind, J., & Strömsten, T. (2006). When do firms use different types of customer

accounting? Journal of Business Research, 59(12), 1257�1266.

Lindberg, N., & Furusten, S. (2005). Breaking laws � Making deals. In S. Furusten &

A. Werr (Eds.), Dealing with confidence (pp. 170�184). Copenhagen: Copenhagen

Business School Press.

312 References
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Mandják, T., Szalkai, Z., Neumann-Bódi, E., Magyar, M., & Simon, J. (2016).

Trigger issues in emerging relationships. Industrial Marketing Management, 58,

137�147.

Manzella, G. P., & Mendez, C. (2009). The turning points of EU Cohesion policy.

Brussels: European Commission.

March, J., & Simon, H. (1958). Organizations. New York, NY: Wiley.

Marglin, S. A. (2008). The Dismal Science: How thinking like an economist under-

mines community. Cambridge, MA: Harvard University Press.

Martin, R. (1999). The new “geographical turn” in economics: Some critical reflec-

tions. Cambridge Journal of Economics, 23(1), 65�91.

References 313



Martin, R. (2005). Regional policy. In F. Mcdonald & S. Dearden (Eds.), European

economic integration (4th ed., pp. 227�254). Essex: Pearson Education.

Martinelli, E., Tunisini, A., & Guercini, S. (2017). Customer-driven supply chains

under IMP lens: A systematic literature review and conceptual framework. The

IMP Journal, 11(2), 289�300.

Mason, K., Kjellberg, H., & Hagberg, J. (2015). Exploring the performativity of

marketing: Theories, practices and devices. Journal of Marketing Management,

31(1�2), 1�15.

Matthews, D. (2005). Strategic procurement in the public sector: A mask for finan-

cial and administrative policy. Journal of Public Procurement, 5(3), 388�399.

Mattsson, L.-G. (1969). Integration and efficiency in marketing systems. Sweden,

Stockholm: Economic Research Institute.
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Möller, K. (2013). Theory map of business marketing: Relationships and networks

perspectives. Industrial Marketing Management, 42(3), 324�335.
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Öberg, C. (2016). Let’s talk about innovation: Is there a hidden potential of knowl-

edge exchange between open innovation and IMP? The IMP Journal, 10(3),

540�560.

OECD (1999). Boosting innovation: The cluster approach. Paris: OECD.

OECD (2001). Innovative clusters: Drivers of national innovation systems. Paris:

OECD.

OECD (2006). Competitive cities in the global economy. Paris: OECD.

OECD (2009). Regions matter: Economic recovery, innovation and sustainable growth.

Paris: OECD.

OECD (2011). Regions at a glance 2011. Paris: OECD.

OECD (2012a). Draft synthesis report on innovation driven-growth in regions: The

role of smart specialisation. Paris: OECD.

OECD (2012b). Promoting growth in all regions. Paris: OECD.
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Ratajczak-Mrozek, M., & Herbeć, M. (2016). To be independent or balance interde-

pendence? Policy implications for micro and small enterprises. The IMP Journal,

10(2), 260�275.

Read, S., Sarasvathy, S., Dew, N., Wittbank, R., & Ohlsson, A.-V. (2011). Effectual

entrepreneurship. Oxon, UK: Routledge.

Rhodes, R. A. (2007). Understanding governance: Ten years on. Organization

Studies, 28(8), 1243�1264.

Richardson, G. B. (1972). The organisation of industry. The Economic Journal,

82(327), 883�896.

Richardson, T. (2000). Discourses of rurality in EU spatial policy: The European

spatial development perspective. Sociologica Ruralis, 40(1), 53�71.

Rider, S., Hasselberg, Y., & Waluszewski, A., (Eds.) (2013). Transformations in

research, higher education and the academic market. The breakdown of scientific

thought. Dordrecht: Springer Science and Business Media.

316 References



Ries, E. (2011). The lean startup: How today’s entrepreneurs use continuous innova-

tion to create radically successful businesses. Crown Business.

Rip, A. (2012). The context of innovation journeys. Creativity and Innovation

Management, 21(2), 158�170.

Ritter, T., & Ford, D. (2004). Interactions between suppliers and customers in busi-

ness marketing. In H. Håkansson, D. Harrison, & A. Waluszewski (Eds.),

Rethinking marketing � Developing a new understanding of markets (pp. 99�116).

Chichester: Wiley.

Rossi, F., Caloffi, A., & Russo, M. (2016). Networked by design: Can policy require-

ments influence organisations’ networking behavior? Technology Forecasting and

Social Change, 105, 203�214.
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