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            Abstract

            
                
                                            Purpose

                                        
                         – The purpose of this paper is to understand, with an emphasis on the psychological perspective of the research problem, the consumer's adoption and use of a certain web site recommendation system as well as the main psychological outcomes involved.

                    
                


            
                
                                            Design/methodology/approach

                                        
                         – The approach takes the form of theoretical modelling.

                    
                


            
                
                                            Findings

                                        
                         – A conceptual model is proposed and discussed. A total of 20 research propositions are theoretically analyzed and justified.

                    
                


            
                
                                            Research limitations/implications

                                        
                         – The theoretical discussion developed here is not empirically validated. This represents an opportunity for future research.

                    
                


            
                
                                            Practical implications

                                        
                         – The ideas extracted from the discussion of the conceptual model should be a help for recommendation systems designers and web site managers, so that they may be more aware, when working with such systems, of the psychological process consumers undergo when interacting with them. In this regard, numerous practical reflections and suggestions are presented.

                    
                


            
                
                                            Originality/value

                                        
                         – The paper is based on and adapts classical theories of consumer behaviour, integrating them into particular theories developed within the framework of computer‐mediated environments.
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